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Under-Consumption or Over-Production, Which? 


RE we in a position of under-consumption or 
over-production? That is the question many 
merchants are asking in view of the extra 

emergency sales prevalent the country over. Is it a 
case of a false note in the cry “more production” and 
that we are actually in the situation of more shoes on 
hand than what can normally be consumed by the 
trade? Or is it a case of rushing into the corner of a 
“V’ one side of which is under-production and the 
other side wild-eyed clearances, so that about 60 
days from now the merchant will be right into the 
corner looking for Fall footwear which he cannot pos- 
sibly get because of the combined inability of shoe 
machinery, rail transportation and the calls of other 
merchants right in back of him? Certainly these are 
questions uppermost in the merchant’s mind. 

We had hoped that we could get some statistical 
information of advantage in this direction. The Cen- 
sus Department at Washington, working under a 
voluntary plan of production figures, can give us 
nothing worth while. Let us then resort to approxi- 
mate statistics and look at the situation from a supply 
and demand viewpoint. In normal times, as of 1914, 
it could be almost said that on regular merchandise 
the factories of this country could work ten months 
of the year at capacity and supply all of the normal 
wants of the American public. The two months left 
in the production year constituted over-supply and 
was consumed either by export or novelty footwear. 
Then, too, many factories shut down for a period in 
between their making season. 

The past five years, however, have given the trade 
an example of constant and steady production at the 
available capacity of each factory. It has been pos- 


sible to sell practically everything made, either to the 
domestic trade or the export field, or the Army and 
Navy departments. Lop off the huge Army and Navy 
contract and pretty much of the export business and 
it may be that we are today in a position of over-pro- 
duction and we don’t know it. 

Certainly we have experienced under-consumption 
of seasonable merchandise for Summer and an over- 
production thereon. ‘No other answer can be given 
to the mammoth emergency shoe sales conducted 
in cities throughout the country. 

The only approximate production figures that we 
have is that of the year 1918, when it was estimated 
that 300,000,000 pairs of shoes were manufactured. 
This in the face of the needs of 110,000,000 people 
certainly did not appear a large amount of shoes to be 
consumed in the domestic market. And yet some of 
this total of shoes was exported to foreign armies and 
to foreign civilian consumers. 

One good authority tells us that we produced 325,- 
000,000 pairs of shoes last year, the greater propor- 
tion being on low effects rather than on boots. If by 
the same token, factories can produce as many pairs 
this year if given the orders or on speculative venture, 
what is to become of the surplus pairs that cannot be 
consumed by the normal demands of the American 
public at the prices which must be asked? The ob- 
vious answer is find the markets elsewhere. England 
is not backward in realizing the situation before her. 

She states ‘‘the lull in importation of shoes from the 
United States which has fallen upon the English 
trade will not be without compensation if it enables 
boot manufacturers to recapture their home markets 
and actively develop the markets which lie over seas,” 
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An English authority puts it, “Over-production 
has for more than 20 years been the bane of the shoe 
industry with an increased output in every direction. 
There could only be one result. Before the war, the 
production of footwear in England was about 100,- 
000,000 pairs per year, of which about 17 per cent 
was for export. The increased capacity of our fac- 
tories has gone up, perhaps 10 per cent, which would 
give us an output of 110,000,000 pairs. We now ex- 
port, say 7 per cent, which leaves us with 20,000,000 
pairs for which to find a market.” 

And let it be said, that there is a lot of intelligent 
effort being made by the English shoe manufacturer 
towards the development of his export business. 
When English salesmen will take their sons of 16 to 
20 years of age on to the continent for early education 
in selling, and will keep them in training for five to 
ten years, it stands to reason that the English sales- 
man is making solid connections with his trade. What 
American manufacturer is doing anything like it? 
What American merchant is looking for a place for 
his son in salesmanship in the markets of the world? 

There is need of greater diversity of effort in shoe 
selling. A market of 110,000,000 people is provincial 
in comparison with the possibility with 800,000,000 
people. It would be different if there were not an 
appreciation of American footwear in all countries of 
the world, but American shoes are wanted providing 
American salesmanship and American financial 
methods are made suitable to the foreign customers’ 
needs. 

But why should the retail shoe merchant, who reads 
the “Recorder,” be interested in export trade? The 
answer is apparent. The merchant in America who 
lives in a town where cotton goods are made is in- 
terested in the week in and week out continuity of the 
payroll at the mills, and if American consumption 
only keeps the mills going, eight months in the year, 
the shoe merchant knows full well that the four 
months remaining will stand him a loss, unless the 
mill owners have foreign orders to permit constant 
employment. The same thing is true in shoes. Un- 
less factories keep going 50 weeks in the year, there 
will not be funds enough in the workman’s pay en- 
velope to give him the proper amount of footwear per 
member of his family per year. 

What is still more significant is that a factory that 
does not continue steady operation cannot make foot- 
wear in the high quality desired by the American 
public on the economic standards that a constant year 
around purchase of materials can give. Quality comes 
through constancy of operation, constancy of sup- 
plies, constancy of demand and diversity of markets. 
Industry is so interlinked in the United States that 
one trade affects another. We have got to keep up 
our end in the exportation of shoes to permit a pro- 
portionate benefit to trickle down to the merchant of 
wearing apparel as well as footwear, for we well know 
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that the factories in other lines of business by the de- 
velopment of their export trade help to maintain the 
prosperity of the retail shoe merchant as well as the 
worker who directly receives the wage. 

These then are some of the principals of export 
business that should be considered by every retail 
shoe merchant as being part and parcel of his place in 
the scheme of industry. A market must be made for 
the surplus production of footwear in this country or 
else by token of necessity such merchandise will be 
dumped into the streams of legitimate trade, to the 
disadvantage of the legitimate store. 

When you consider that there are markets the 
world over crying for American footwear articles and 
also that in turn raw materials are needed here to be 
used in compensating payment you begin to realize 
that world trade has a deep significance in the progress 
of our nation. 

World trading nations progress. Those who live 
within themselves soon come to the inevitable end 
that history portrays in stagnant empires of the past. 
It is time to have our young men work in foreign 
fields for just that sharpening of the trading instinct 
that vitalizes business. 





All the Figures Needed 


Y law, the Director of the Census is to collect 
and publish statistics of leather in the raw and 
finished. Excellent so far as it goes, but how about a 
little attention to the statistics of shoe manufacture. 
We have had our own experience with getting pro- 
duction figures from Washington. We believe that 
not so.many months ago a department was estab- 
lished to compile shoe production figures, but what 
can you expect from voluntary contribution of figures? 
Certain manufacturers will ignore the request. Others 
will feel a certain pride in boosting the quota, and 
there you are. Write and wire for statistics and you 
get a laconic reply “nothing doing.” 

If we are to have compulsory figures on leather why 
not compulsory figures on shoe production? The value 
of the government statistics on leather, to the shoe 
manufacturer, is obvious. It gives him a check and 
key on leather production, supply and demand. How 
about a reciprocal set of figures so that the tanner can 
know his market? Also what is more important, the 
retail shoe merchant can learn what the national 
production is. 

If it comes to a case of over-production, the mer- 
chant knows full well that it is up to him to sell more 
pairs or else, by past examples, the shoe dumping 
method will again prevail. 

A great big industry like ours certainly merits 
statistical accuracy and it is not impossible to get the 
truth in figures from 1400 shoe factories and 600 
tanneries. 
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Sabotage in Style! 


T is quite the custom among malicious workmen 
in Europe to herald a new strike by throwing their 
sabots into the machinery, thereby insuring complete 
cessation of manufacture. There is no question but 
what the designs of many politicians have been in that 
same direction of hurling a destructive instrument 
into the machinery of merchandising. Of late, we 
iote a general adoption of the term “sabot’”’ pump, to 
._ypify the high throat models that have appeared 
he past year. In the bustle and speed of production 
ioo often the practice has been of using the regular 
pumps for the creation of these high-throat sabot 
sump effects. What has been the result? Sabot 
oumps have been so tight across the throat and the 
waist of the foot that extreme discomfort has been 
aused the customer. : 

What should have been done to make these lasts 
cood fitters is the leathering-up over the throat to 
make proper allowance for the cushion of flesh at 
ihat point. If you threw experience and advice 
away, and allowed footwear to be made up without 
proper attention to the throat, then you certainly 
committed sabotage of style in your shoe store. 


Month after month, since May 17, 1917, we have. 


talked of throat troubles in pumps. We said then: 
“A throat season is approaching and warrants a very 
careful study of fitting values to bring about a maxi- 
mum satisfaction. In the flexing of the foot in walk- 
ing, new high throat pumps (with or without orna- 
ments to emphasize the discomfort) have some very 
discouraging features. Many women having high 
waist feet should be frankly told that other types of 
low footwear give better satisfaction.” 

The caution is as timely today. We see hundreds of 


BOOT AND SHOE RECORDER 53 


pairs of high throat numbers on the bargain tables. 
The error of the pump last being utilized without 
correction brought this about. You cannot afford in 
your service to the public to ignore fitting values. 
There is a real style value in sabot pumps for the ad- 
vance season—they certainly permit of excellent spat 
fits—why not make the style a perfection of fitting 
value. 


Strictly Cash Each Day_ 


ONOR and cash are two significant words 
in stockyard transactions. The word of both 
buyer and broker is accepted without question by the 
weighmaster, and every transaction is done on strictly 
cash basis. The daily average of animals handled in 
one yard is 60,000, having a cash value of about 
$3,000,000. When the yards close at night, every 
head of stock that has been sold during the day has 
been paid for. 

The leather man in turn puts down the cash for the 
raw stock that he buys. Where does he “get off” in a 
business that may take from sixty days to a year 
before the leather is offered for sale to the manufacturer. 

Raw stock bought on the high market of months 
ago certainly gave him a real top level after the 
pendulum had swung the other way. And yet we find 
many leather men following a policy “‘never to ask the 
top prices for our merchandise on an advancing 
market and never to sell above replacement on a 
declining market.” 

Is there not much to learn from the business methods 
of the leather man who takes his big loss as part of the 
game—(something we all expected some day)—and 
then goes right on doing business “‘on the new price 
levels?” 








Paris Styles in America................... 54 
New ideas in footwear from the world’s 
center of fashion. 


More Good Will Ads from the N.S.R.A.... 62 
A continuation of the series begun some 
time ago by the National Association. 


Why I Go to Conventions 
Written by a merchant in a small city—a 
very timely article. 


How to Obtain Co-operation from Your 


From address of California merchant be- 
fore the San Diego convention. 





High Lights In This Issue 
The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 


News of Style Shows and Conventions—Chi- 
cago, Boston, Rochester, Philadelphia and 
Syracuse. 





Note Carefully Articles Advt. 


Mr. 























circuit is completed, with comments or sug- 
gestions, if any. 
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Too fancy to be in good taste here, 
but indicative of patterns popular 
in Paris. The elaborate style period 
is now at its height in France in 
colors, combinations and diversity 











PARIS PATTERNS IN AMERICA 


Style In Footwear Through Individuality 
Of Patterns — Straps, Buckles, Cut-Outs 
and Novelties in Blue and Black and White 


HE social season in Paris is at its height during 
June. All during the month, dinners, galas at 
the Opera, dances and first nights at the the- 

aters have been the rule. The season draws to a close 
with the four important races of the year—the Derby, 
les Haies, the Drags and the Grand Prix. The Grand 
Prix is a sporting event rather than a smart social 
affair. It is attended by the President of the Re- 
public and the bourgeoise. Stakes are high and the 
profits and losses great. 

This year the crowd at all four of these important 
races were unusually large. The betting booths 
were packed, and it was almost impossible to place 
one’s-money. Pere la Cerise, the beggar of one week, 
a rich man the following on his winnings of 160,000 
francs, was the center of an admiring throng. Like 
a hunchback’s hump the idea seems to be that to 
touch him brings luck. 


A Note on Fashion 


Women were very gorgeouslyJarrayed, and the 
weather being bright and sunny brought forth quan- 
tities of light Summer gowns. Black lace gowns 
were very conspicuous, and quantities and quantities 
of organdie were noted. There was little radically 
new in styles launched. The waistline in all dresses 
was very low and the straight-line chemise gown was 
prominent. Skirts were conspicuously wider, but 
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were still short. They were, however, less exagger- 
ately short than during the last two seasons; the 
eight to ten inch length from the ground was that 
chiefly favored. 


Black, Trimmed and Stitched in White 


With regard to shoes, strap slippers and sandals 
generally predominated—these made in_ black, 
trimmed with white or with a color, in colored glace 
kid, in all white buckskin or in bronze. Generally 
speaking, all of the extreme novelties in shoes worn 
in Paris are featured in complicated styles, and are 
made in black, trimmed with brilliant colored kids, 
of which scarlet and royal blue take precedence. 


Solid Black Shoes Passe 


The day of the black shoe in leather or in fabric 
has momentarily passed, and it is the rarest thing in 
the world now to see a solid black shoe of any de- 
scription. The few worn are in patent leather, and 
are in low-strap slipper style, and these invariably 
are worn with sheer silk stockings, without clocks 
or other ornamentation, in taupe or in light cham- 
pagne color. In other words, the feeling is still for 
stockings which shall as near as possible suggest the 
flesh. This fashion for flesh-colored stockings is one 
which strikes most forcibly all Americans when they 
arrive. 
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leather. 








Paris styles in blue leathers with 
buckles on boots, novelty patterns 
on low shoes and much patent 

















Linen shoes are somewhat in demand, and new 
models are shown in fancy strap slipper styles in 
white linen embroidered in metal. 

Evening slippers are made of colored metal cloths 
or of metal brocades. 


Sandal Pumps Popular 


The vogue for sandal slippers both for street and 
for dancing is incredible. They are extremely diffi- 
cult to dance in—equally difficult to walk in. They 
give no support to the arch and little protection to 
the toe, but they have high heels and attractive 
straps, and look well on French feet; hence their 


popularity. The variations that are run on this 
sandal are legion. The most popular, however, no- 
tably for dancing, is the sandal in black patent 
leather, made of very, very narrow straps, with a 
triangular-shaped ornament of white or colored kid 
inset at the toe and at’ the intersection of the straps 
over the ankle bone at the sides. ~ 


Underlays and Varieties 


Extreme novelties in oxfords launched recently are 
featured in striped effects, and are made of white kid 
perforated in irregular stripes, showing underlay of 
black or of a colored kid} The heels are covered with 
the same striped pattern, with the stripes run on a 
diagonal line from the center seam at the back. 

Toe ornaments are but little used, but great atten- 
tion is now paid to heels, notably for dancing slippers. 

Jeweled heels have been struggling for recognition 
for the last three or four seasons, but it is only within 
the last few months that they have been coming into 
their own as far as fashions in Paris are concerned. 
Now jeweled heels are extensively used on gold bro- 
caded evening slippers, also on slippers in plain black 
satin or in velvet. Colored heels on black patent 
leather slippers and on black satin slippers are also 
conspicuous. Many colored heels in light shades are 
used on white satin slippers, and these are frequently 
jeweled as well. Occasionally a very personal note 
is introduced by the use of a jeweled monogram 
inlaid into the heel of a black satin dancing slipper. 


Shortage of Stylish Shoes 


There has been a strike for over six weeks among 
the boot-makers of high-class shoes. The situation 
was serious before, and this has further increased the 


difficulties. The strike has come at a particularly 
inopportune moment, from the point of view of the 
launching of new styles in shoes, as this is the season 
of the races. None of the smart women in Paris have 
been able to order, or in any case have been able to 
receive, their new shoes for the season. Even before 
the strike-one of the most exclusive boot-makers of 
the Place Vendome was refusing to take orders from 
any new clients. For old clients, orders placed in 
April would not be delivered until the last of July. 
As a result, there are absolutely no changes to signal 
and no novelties to mention in fashions in shoes for 
the present moment in Paris. 

The retail shops and the high-class retail shoe 
shops are selling whatever novelties they have on 
hand, but their stock is depleted and there are but 


-few sizes. 


The models are shown in the windows, but upon in- 
quiring, it is found that these are show piéces only 
and are not on sale. 


Utility of All Leathers 


The general trend in styles in shoes still continues 
for elaborate, fancy and complicated effects. The 
greater grows the scarcity of leather, the more com- 
plicated and fancy grow the styles in shoes. This is 
logical, for with the fancy styles of the present no. 
large pieces of leather are required for the making of 
the shoe. Little old bits and corners of left-over 
pieces, when combined with leathers in contrasting 
color or with fabrics, and fashioned up into odd pat- 
— like a crazy quilt, serve the purpose equally 
well. 


Fabrics and Novelties 


Take, for example, the elaborate sandal strap slip- 

pers which are now worn: There is hardly nine inches 
of' leather in their entire make-up, and that nine 
inches is frequently cut into fifteen or twenty small 
bits, worked into checkerboard effects or other even 
more fanciful patterns. 
- Many of the styles in shoes are almost too fancy 
to be of good taste, and although the fashion of the 
most elaborate styles is now at its height, there is a 
certain underlying feeling for simpler styles. These 
simpler styles, however, will not be emphasized until 
conditions in the leather market have improved to 
some considerable extent. 
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IN THE HEART OF CHICAGO’S RETAIL DISTRICT 


At the left is shown the corner of Madison and State Streets. At the right, looking down State Street, showing the great Marshall 
Field Store 


‘Stage All Set for Chicago’s Two-Ring Show 


Chicago, July 8. 


will be on Monday. The Chicago Shoe 
Travelers have demonstrated their ability 
to handle big affairs in a business-like way. 

When the Chicago National Shoe Exposition pro- 
ject was first conceived, its sole aim was to convince 
the world that Chicago is a :hoe market, that the 
local manufacturers and wholesalers, with the five 
hundred offices maintained by shoe travelers of outside 
houses, provide a market where any shoe merchant can 
come and supply any and all of his reasonable 
needs. 

From the beginning the Exposition project has 
been a 50-50 proposition. The active work has been 
done by the Shoe Travelers while the financial support 
has largely come from Chicago manufacturers and 
wholesalers. 

Men in Charge of Events 


Joe Kalisky, President of thé Shoe Travelers’ 
Association, is general manager. Frank B. King, head 
of the Exposition committee, is ring master. Dave 
Davis is in charge of the exchequer. Clarence Arnold, 
head of the Entertainment committee, supplies the 
entertainment events and, as head usher, is in charge 
of the “Glad Hand” squad. Each of these men has 
under his direction a capable corps of assistants. 

Mrs. Frank B. King, with the assistance of a dozen 
other women—wives and sisters of shoe travelers—are 
looking after the comfort and entertainment of the 
visiting women. 

One ring of the big show is to be at the Palmer 
House. Every one of the 50 rooms on each of three 


7 HE big, combination, two-ring show at Chicago 


floors will be a little sideshow in itself. Many of the 
rooms will house two attractions. The rooms are 
tastefully and elaborately decorated. 


At the Congress 


The second ring of the big combination show is to 
be at the Congress Hotel where the convention of the 
Illinois Shoe Retailers’ Association is to hold 
orth, 

Frank P. Meyer of Danville, president of the 
association, performs the double role of general 
manager and ring master. He is ably backed up by 
Vice-President Lyle Abbott of Canton and L. S. 
Wynes, secretary-treasurer, of Moline. 


There are to be no sideshows with this outfit. The 
whole works will be under the main tent in the Gold 
Room of the Congress. 

The men who have worked bard in perfecting the 
arrangements for the big convention are the directors 
of the association: W. A. Catlin, Belvidere; A. H. 
Simons, Chicago; C. C. Ferrell, Cairo; J. W. Johnson, 
Mattoon; S. E. Murray, Clinton; W. C. Waegner, 
Aurora; Thomas Folrath, Decatur; G. F. Heintz, 
Quincy, and F. W. Siebert, Springfield. 

President Meyer says all peanut vendors are barred. 
Nothing but “big stuff” will be handed out during the 
three day performance. Mr. Meyer knows what shoe 
men are interested in learning about and is an adept 
at getting big men on the program. 

The evening performances are all under the direc- 
tion of ‘the Shoe Travelers but will be held in the big 
ring—the Gold Room of the Congress. 
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Corrected List of Exhibitors Chicago National Shoe Exposition 


Allied Shoe Co. A. Rosenberg 683 Btuing MeKensie Shoe Co., a J. B. Bowman 
Apsley Rubber Co., Chicago 477 Co. C. R., Ohio 

Ault-Williamson Shoe Co., a Me. O. L. Rappledge 587 , Co., Ci } ft agg 
Arrowsmith Mfg. Co.., New Yor 423 i . i P. : F De 

Alden, Walker Wilde, Inc., E. , ar Mass. . 408 Holland Shoe Co., Holland. ich. N. Teeple 
T. D. Barry Co., Brockton, Mass. oa 454 i % i 

Bartlett-Somers Shoe Co., Lynn, Mass. . 431 J Baillie Co., Mi . W. B. Bowen 
Boyd-Welsh Shoe Co., St. Louis . W. 554 Jerold Shoe Co., : L. J. Ki 
Bedford Shoe Co., Carlisle, Pa. - B. Be 437 t . ii . Logennecker 458 
Brown Shoe Co., Inc., St. Louis . A. 500 Juli enge Co., Rosecrans Murphy a4 





Howard Bobspeich 414 
L, Charleroy 440 

















g. Co., Brooklyn 


Little Chick Shoe Co., Chi 
Lunn & Sweet Shoe Co., Auburn, Me. 
Lewis, Herman E., Haverhi 
Lounsburg, Mathewson & Co., S. Norwalk, Conn. 


leit nee Co., Pontiac, Tl. 
tt H. Pe Shoe Co., Chicago 


Manss Owens Co., Cincinnati 

arion Shoe Co., "Marion, Ind. 
ton-Tapley Co., Danvers, Mass. 

McGovern Co., Columbus 

Marks C. W i, See Co., Chicago 

McDonald R. E . Co., Boston 

















, Bosto 
Mayer F. Boot & Shoe Co., Milwaukee 
Moore Shafer Shoe Mfg. Co., Brockport, N.-Y. 
Merrill, Porter & Co., 
Menihan , Rochester, | 4 
Mishawaka Woolen Co., Mishawaka, Ind. 
Marathon Shoe Co., 
National Shoe Co., Chicago 
Novelty Shoe Co., Ch hicago 
Nattleton, A. E. Co., Syracuse 
Noyes, Norman Shoe Co., St. Joseph, Mo. 


LYLE S. ABBOTT — fread C Co, Chicago 


Vice-President of the Iflinois Shoe Overland Shoe Co., Chicago 
~ se 9 088 O'Donnel Shoe Co:, St. Paul, Minn. 

Retailers’ Association Outing Shoe Co., Worcester, Mass. 

Peskin Novelty Co. 

Palan A., St. Louis 

Plant Bros. & Co., Manchester, N. Y. 

Pont Sheoe Mi Boston Pontiac, Ill. 

Bradford Shoe Co., Columbus, Ohio R. R. Radcliff Pode Wober Sos Go, Se ia 

Burrows Shoe Co. "Rochester, NY. 45 E. E. Piekenbrock & Sons, Dubuque, Ia. 

Brauer Shoe Co., St. Louis 

J. W. er Shoe Co. Chicago 

Cronshaw Mel., Peoria, Tl. 

Chica Specialty Shoe Co., Chicago J. Cohn 

Churchill & Alden Co., Brockton B. F. Descrozer 

Commonwealth Shoe & Leather Co., Whitman, Mass. 

Carlisle Shoe Co., Carlisle, Pa. Fred Wendt 

Central Shoe Co., St. Louis John Thorson 

P. Cogan & Son, Stoneham, Mass. John Gobel 

Converse Rubber Shoe Co., Chicago 

A. M. Creighton, Lynn E. S. Ennbrea 

A. N. Colmary & Co., Baltimore J. J. Fisher 

Lewis A. Crossett, Inc., North Abington, { Mr. Kramer 
Mr. Williams 

Mr. Pinkstaff 
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Chicago Spat & Legging Co., Chicago 
Columbia Overgaiter Co., Chicago A. E. Obendorfer 
W. B. Coon Co., Rochester, N N.Y. W. H. James 
C & E Shoe Co., Columbus Amil Anderson 
Dalton Co., Brockton E. B. Slocum 
Dovenmuehle H. F. C. Sons, Chic rago T. G. Rhodes 
Diamond Shoe Ge Brockton Wm. Koblens 
asd Irving Co., Portsmouth, O. Drufke Bros. 
L. Douglas Shoe Co., Brockton Ross R. Meyers 
» 2 ubber Co., Chicago 
Decorators Supply Co., Chicago Sam R. Weiss 
Duttenhofer-Stevens Co., Cincinnati E. J. McLaughlin 
Davies Shoe Co., Racine, Wis. W. B. Guess 
Edmonds Shoe Co., Milwaukee Mr. Egan 
Endicott-Johnson & Co., Endicott, N. Y. 
J. Edward & Co., Philad ielphia Geo. Winn 
Fiske Shoe & Leather Co., Besten 
Flexible Shoe Mfg. Co., Chicago 
——- — ra _ ton, Mass. iy nal 
lorsheim Shoe Co., Chicago . Raymon ; 
{Walle Wolff L. S. WYNES 
Chas. K. Fox, Haverhill C. Reidbalm f th 
s. Freehli ng & “Gk Chica > aid Secretary and Treasurer of the 
erris Shoe Co _ jan oe. We uggs Saad : ’ caot 
Peust Shes Ca, Chicago 4 Illinois Shoe Retailers’ Association 


ye on ; Rood < Telling, Chi R. L. Penni 
uthmann. arpenter u icago . L. Pennington 
B. F. Goodrich Rubber Co., Akron 5 
Goodyear Tire & Rubber Co 

Gotshall, Thos. D 13 Co., ‘oe 
Greilich Wm. & Sons Co , Brooklyn 











R. 4 
H. $1 Hattenbach Reed, E. P. & Co., gga NY. Ralph Stadeker 
Gordon Leo Shoe Co., St. Geo. J. Bertman ee & Hutchins, C 
Homer a Ke Co, Benge, Chi H. J. Hoka es Ramdas = Fore Pesaet oo Repits 
arper irschten icago iokamp [ c ra a 
kom Fh Mfg. Co., Harrisburg, Pa. E. A. Gassin i qocim, Wis. 
Hallahan iladelphia N. N. Southern i fg. Co. 
Helmers & | ote & Co., Cincinnati 
Geo. E. Harrison Shoe | Co., Chicago . ids, 
Holters Co., Cincinnati Ben C. Davis he Shoe Mfg. Co., Cincinnati, O. 
Hoyt, F. M. Shoe Co., Cine Mr. Adams 
Harry M. Husk Shoe Co., Chicago (Continued on page 66) 
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A bronze throat line pump with 
front strap. Gold and blue beading 
on forepart, strap and throat waist 
band. Elastic fastener. Covered 
Louis heel. By George W. Baker 
Shoe Company, Brooklyn, N. Y. 





A Parisian tie, with instep strap 
and front line strap fastening—one- 
piece forepart with twin side seams. 
Covered Louis heel. Fastened by 
ivory button. By T. R. Emerson 
Shoe Company, Brooklyn, N. Y. 








Group Exhibits to Feature Boston Style Show 


Many Entries Received in Window Trim Contest---A. S. Kreider 
to Make Address at Trade Conference 


and Leather Exposition and Style Show a 

little more than a week distant, officials in 
charge of the various co-operating committees are 
being kept busy every hour of the day putting the 
final touches to the week’s program. 

There has been a most gratifying request for ex- 
hibit space, and practically all of the leading shoe 
and leather concerns of New England, with many 
from outside of this section, will be represented. The 
larger shoe centers, like Haverhill, Lynn and Brock- 
ton, will all have adequate representation, the most 
notable group display being that of Haverhill, which 
will be literally “on the map” that week. 


\ N 7 ITH the date of Boston’s big National Shoe 


Special Musical Program 


General Manager Chester I. Campbell has ar- 
ranged a very fine program of music for each of the 
five days of the exposition, this being under the direc- 
tion of A. H. Handley, of Boston. There will be 
special music in connection with the Style Show, 
which is to be held in Grand Hall on the evenings of 
Wednesday and Thursday, July 21 and 22. The 


Style Show Committee has received quite as many 
applications for representation as it can easily take 
care of during the two nights, and this department 
undoubtedly is destined to make one of the big hits 
of the Exposition. 

Style Show Director George R. Walmsley has en- 
gaged a galaxy of the most attractive feminine models 
that this section affords, and the arrangements for 
identifying the footwear to be worn by these young 
ladies will be ideal. 


Many Window Trim Contest Entries 


Widespread interest is being displayed in the big 
$1,000 prize window-trimming contest, to be held in 
the lower hall, underneath the main Exposition Hall, 
and a number of telegraphic entries and inquiries from 
distant points have been received. This contest will 
be under the direction of the Exhibit Committee, 
Major Charles T. Cahill, chairman, and the-: will be 
a sub-committee and judges to have charge of the 
details. There will be a particularly keen race among 
the expert window artists to see who can carry off 
the grand prize of $500. 
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New Styles_Being Turned Out by New Firm 


Photos by White-Boston 
H. A. GOLLER 


FREDERIC ALLEN 


The new firm of Allen, Goller & Leighton Company, 
successors to Allen & Bridgeo, Inc., Lynn, are making 
flexible imitation turn shoes, of the very newest 
models, at their plant on Market Street in Lynn, and 
are showing some smart samples of boots for im- 
mediate shipment and low cuts for 1921, at their 
Boston office, 207 Essex Street. 

Frederic Allen, manager of the business, directs the 
factory. He is a thorough shoemaker, skilled by 
experience, and possessed of a keen sense of shoemak- 


H. B. LEIGHTON 


ing values. The factory has unusual facilities for 
producing fine pattern shoes, such as the styles of the 
time require. 

Harry Goller and Harry Leighton, who, with Mr. 
Allen, make up the firm, are in the Boston office, 
showing the new samples of the flexible imitation turn 
shoes. 

Mr. Goller will take care of the trade of 
the Middle West, and Mr. Leighton of the East 


and South. 





The “Glad Hand” or Hospitality Committee will 
include forty or fifty active salesmen detailed by 
the Boston Shoe Travelers’ Association, and it will 
be the duty of this committee to give every visitor a 
characteristic New England welcome to Boston. 
There will also be an Information Bureau maintained 
at Mechanics Building. 


A. S. Kreider to Speak 


Among the prominent members of the allied trades 
who have accepted invitations to speak at the gen- 
eral trade conference in Paul Revere Hall, Thursday, 
July 22, is A. S. Kreider, member of Congress from 
the Eighteenth Pennsylvania District, and one of 
the country’s leading shoe manufacturers. Mr. 
Kreider is the author of the recently-enacted Kreider 
Law, reyuiring the monthly collection and publica- 
tion of statistics of the hide and leather industries. 
In addition to his remarks on the trade situation, 
Mr. Kreider probably will give an explanation of the 
workings of this new law. 


The Boston retail merchants are hard at work ar- 
ranging the program for their two days’ session of the 
third annual New England Shoe Retailers’ Conven- 
tion, to take place in Paul Revere Hall, Wednesday 
forenoon and afternoon, July 21, and Thursday fore- 
noon, July 22. The committee in charge held an im- 
portant meeting at the Boston Shoe Trades’ Club, 
Friday evening of this week, for the purpose of ar- 
ranging a definite program of speakers and topics. 
Invitations to attend the opening session of 
the conference have been sent to Lieutenant- 
Governor Channing H. Cox and Mayor Andrew J. 
Peters. 

Letters have this week been sent to 1,100 firm 
members and 500 New England merchants, as 
well as invitations to the presidents and secretaries of 
the National, State and city retail organizations of 
the United States. This is in addition to the 5,000 
letters sent out.to leading retailers representing prac- 
tically every State in the Union. Special badges for 
the visiting retailers will be provided. 
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Prominent Men to Speak at Syracuse 


Syracuse, N. Y., July 8. 

HE committee in charge of arrangements for 

fk the convention of the New York State Retail 

Shoe Dealers’ Association, to be held here 

July 12, 13 and 14, have secured as speakers some of 

the most prominent men in the retail and manufac- 

turing field. Among those who have accepted invi- 
tations to speak are the following: 


President James 
P. Orr of the Na- 
tional Shoe Retail- 
ers’ Association of 
the United States; 
Past President A. 
H. Geuting of the 
National Associa- 
tion and present 
chairman of the 
Executive Commit- 
tee; President H. I. 
Thayer of the New 
England Shoe & 
Leather Association; 
E. B. Terhune, 
treasurer and gen- 
eral manager of the 
“Boot and Shoe Re- 
corder;”’ Arthur L. 
Evans, president of 
the Retail Shoe- 
men’s Institute; C. 
K. Chisolm, second 
vice-president of the 
National Retail 
Shoe Dealers’ Asso- 
ciation of the United 
States of America; 
Henry F.Hagemann, 
secretary of the Ohio 
Valley Retail Shoe 
Dealers’ Associa- 
tion; Charles T. 
Cahill, United Shoe 
Machinery Corpora- 
tion; H. C. McLaughlin, past president of the Ohio 
State Association; William Pidgeon, Jr., vice-presi- 
dent New York State Association; William Allen 
Dyer, president of the Chamber of Commerce, Syra- 
cuse; John Slater, first vice-president of the Na- 


tional Association and president of the New York © 


State Association; C. E. Petot, Petot’s Chain of 
Stores; James H. Stone, editor of the Shoe Retailer; 
Laird H. Simons of William Amer Company, Phila- 
delphia, Pa.; Harry Skarrett, attorney of Syracuse; 
R. H. Kennedy, National Cash Register Company, 


Dayton, O.; Elmer Gildersleeve, chaplain of the 
National Association. 


Special Dinner Planned 


There will be a dinner given as a special entertain- 
ment by the Syracuse Chamber to the visiting dele- 
gates on Tuesday, July 13, at 6 p. m., at which time the 
president of the chamber, William Allen Dyer, will 

address the dele- 
gates on a most in- 
teresting and vital 
subject to all those 
present. His sub- 
ject will be our pres- 
ent system of in- 
come tax laws. 

The style show 
which will take 
place immediately 
following this din- 
ner, 8.30 p. m., will 
show the latest mod- 
els in footwear and 
will be displayed by 
thirty living models 
in a very attractive 
way. A buyer will 
be able to see these 
shoes on the feet and 
this will enable him 
to select styles in a 
more intelligent 
manner than in a 
sample room and 
the data which he 
will be able to 
gather at this style 
show will be worth 
more than the whole 
expense of attend- 
ing the conven- 


Onondaga Hotel, Syracuse, in which Convention of New York State tion. 
Retail Shoe Dealers’ Association is to Be Held Next Week 


The forenoon of 
each day of the con- 
vention has been set aside for the inspection of the 
manufacturers’ exhibits and the placing of orders. 





Leather Man Here from New Zealand 

Boston, July 6—H. J. Guthrie, with offices at 
Dunedin, Wellington and Auckland, New Zealand, is 
swinging around the market- centers of the United 
States. He hails from New Zealand, being a member 
of the leather house of Guthrie, Bowron & Co., Ltd., 
of Dunedin. This concern has been in business since 
1895 and has always favored American leather. 
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Rather No Sale 
Than a Bad One 


That is why you will never find this 
store featuring cheap shoes. We want 
you to be satisfied with your purchases for 
months after you leave our store and not 
only for the time when you are being fitted. 
Good shoes are always worth good money. 


This is particularly true today when 
prices on rah ag | are soaring far beyond 
what the public believes they should _ be. 


If you knew the facts you would realize 
that shoes are perhaps one of the cheapest 
articles of attire at the present time. 














Border Cut from the 
Boot and Shoe Recorder 
Ad Service 


Text fromJN. S. R. A. 
Good Will Advertising 
Service 























More Good Will Ads from the N.S. R.A 


Second Instalment Sent Out by Secretary-Commissioner Mirkil 
---Merchants Praise Series 


Philadelphia, July 7. 
r HE National Shoe Retailers’ Association ad- 
[ vocates consistent good will publicity. 

T. C. Mirkil, secretary-commissioner, in 
sending out the second instalment of good will serv- 
ice ads, says: 

“Hundreds of our members are using the ad helps 
sent out by headquarters last month. Many have 
sent in marked copies of their local papers contain- 
ing these ads. Many more have written their appre- 
ciation of the idea—stating that the service is the 
best thing ever put out by the National Asso- 
ciation.” 

We reproduce in the “‘Recorder’’ ad service illus- 
tration frames two of the good will advertising series, 
and herewith set in type four additional retail ads. 
This copy is good for newspaper ads, store publicity 


and window cards, and should be prominently 


featured. 
We Believe 


That he who convinces himself is better sold than 
he who is persuaded. For this reason we are not 
trying to sell you shoes in this advertisement. All 
we ask you to do is come into our store—look at our 
merchandise—convince yourself. 

We have every faith in your judgment and know 
that you will immediately realize the superiority of 
the quality of merchandise when compared with 
goods that are sold merely to meet a price. 

Good shoes are going to cost good money for at 
least another year. It only pays to buy the best. 


Tell and Sell the Truth 
You can’t buy good shoes today unless you pay a 
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Truth Is Our Best Salesman 


We are telling our customers the truth 
when we say that we do not expect any 








radical price drop during the year. No 
one connected with the shoe industry can 








expect to sell merchandise of quality 


Text from N. S. R. A. 
Good Will Advertising 
Service 


cheaply until everything connected wit 
the industry is reconstructed. This is im- 
possible for quite some time to come. 


You will find that our offerings are quali- 


Border Cut from the 
Boot and Shoe Recorder 
Ad Service 


ty offerings and not price offerings. We 








sell because of the goodness of our shoes 








‘and the preference of our customers for 


serviceable, stylish footwear. 


good price: That’s the whole truth about the busi- 
ness. We refuse to sell on any other basis. We have 
built our business on style, quality, satisfactory sales 
and service. We cannot afford to let down on our 
standard now that prices are higher than formerly. 

Come in and inspect our offerings. You may be 
sure of finding the best that can be provided at the 
price you pay. 

These Days 

there is always something wrong with a big bargain 
in shoes. It is utterly impossible to buy good shoes 
cheaply under present conditions. When we say 
“present conditions” we mean those that will hold 
good for at least the coming year. 

When you buy shoes, let price be a detail and not 
an argument in favor of your purchase. 

We refuse to sell you shoes unless we are sure they 
will be a credit to both you and ourselves. 


Good Arguments Do Not Make Good Merchan- 
dise 
A clever ad writer might find unlimited good argu- 
ments for a sale of cheap shoes—but his arguments 
would not make the shoes good. 
We cannot talk price to you on the shoes that we 
are willing to sell. Our efforts are not expended in 


trying to buy merchandise that will undersell—but 
merchandise that will outsell and excel because it is 
better in style, quality and wear. 

With us quality is a sales argument and price a 
sales detail. We sell for permanent satisfaction. 





Salesmen on Special Trips 


Milwaukee Manufacturers Going Over Trade 
With Fine-Toothed Comb 


Milwaukee, July 6—During July and August, the 
road emissaries of local boot and shoe factories will 
make a special campaign over their respective terri- 
tories to acquaint merchants with new developments 
in the situation and to go over the trade with a fine- 
toothed comb. It is rather unusual that this should 
be done during the hot season, but conditions are so 
unusual that the traveling men are not hesitating 
about making trips. They regard it as desirable and 
necessary missionary work in behalf of merchants, 
who otherwise might be content to go along as they 
have been for several months and find themselves 
handicapped in regard to their Fall stocks unless 
something is done without delay to make adequate 
provision for goods by giving the manufacturers an 
opportunity to operate during the rest of the Summer. 
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Rochester Style Show a Big Success 


Merchants Keenly Interested in New Lasts, Patterns and 
Colors on Display 


Rochester, N. Y., July 10. 

HAT will go down in the history of the Roch- 

ester Association of Traveling Shoe Sales- 

men as one of the greatest Style Shows ever 
held in the ““Home of Good Shoemaking”’ closed today 
with the annual outing of the R. A. T.S.S.. held at 
Manitou Beach, a lake resort immediately outside 
the city limits. 

To Charles H. Helmer of the Empire Last Works, 
aided and abetted by a number of committees, goes 
the credit of having put across an event that long 
will be mentioned in shoe circles from coast to coast. 


Buyers from Nearly Every 
State 


From the very opening day of 
the footwear exhibition buyers 
from nearly every State in the 
Union came to view the leading 
lines of men’s, women’s and chil- 
dren’s shoes as well as nationally 
known leathers, cloths, lasts, 
soles, findings and window dis- 
play fixtures. 

On Tuesday, July 6th, the vis- 
iting buyers were guests of the 
Rochester shoe trade at an auto 
party that took them through the 
“beauty spots of Rochester and 


A dinner at Manitou Beach 
welcomed the shoe buyers at the close of the second 
day of the semi-annual exhibition of Réchester’s 
finest shoes. One of the highlights of the entertain- 
ing features of the Style Show was the jazz concert 
and smoker held in the ballroom of Powers Hotel. 


Special Entertainment Features 


Many a shoe buyer will long remember the special 
events that helped to pass thai pleasant evening. An- 
other delightful event in the long list of events was 
the shore roast and dance held at the Windsor, Sum- 
merville, another fashionable resort near Rochester. 

Members of the Rochester shoe trade, as well as 
the visitors, were treated to a three-hour moonlight 
excursion on Lake Ontario on Friday. Without re- 
gard for expense, the Rochester Association chartered 
a large steamer and a ten-piece orchestra helped con- 
siderably in keeping the shoe folks happy. 


Practical Aspects of Show 
But entertainment was not what shoe men came 


Cc. H. HELMER 
: Chairman of the Rochester Shoe Style 
its environs. Show 


to Rochester for. They wanted to see the newest 
Fall styles. They wanted to know what was the 
latest in shoedom—what colors would be worn— 
what would seem to be the best bet in Fall footwear. 
And the exhibitors at the Rochester exhibition 
were there to give them the most accurate and 
authentic information. ; 
Original Displays 
A bit of originality was displayed by quite a num- 
ber of the exhibitors. Not being satisfied with simply 
displaying their lines on ordinary felt, some of the 
exhibitors lavishly displayed their 
shoes amid flowers and settings 
that would have made many a 
Broadway performance sick with 
envy. 

Every noon there gathered in 
the ballroom a group of shoe 
merchants, manufacturers, sales- 
men and others, all interested in 
what was going on in the shoe 
world—ali anxious to learn of 
the workings of the Federal Fair 
‘Price Commission and its many 
agents. 


Round Table Discussions 


Held 


Under the guidance of “Billy” 
Pidgeon, Jr., known far and wide as a shoe merchant 
of ability, the shoe men were led in discussion of the 
topics of the day. Many a man, at this gathering, 
received an idea or two whether it was on the style 
situation or on the legally permitted mark-up that 
more than made his trip to Rochester worth while. 


Those who had a hand in making the Rochester 
Style Show the greatest event it proved to be were 
Charles H. Helmer, chairman; Roy E. Schneider of 
John Kelly Co.; Clayton Hultgren, Dugan & Hudson 
Co.; Harry M. Joy, Joy, Clark & Nier; Wm. J. Keefe, 
The Menihan Co.; Wm. D. Byrne, P. W. Minor & 
Son; Sandy C. Gloud, Leach Shoe Co.; G. Eugene 
Connor, E. P. Reed & Co.; Frank Stevens, W. B. 
Coon Co.; Sam B. Vaisey, Burrows Shoe Co.; Frank 
Shafer, Moore-Shafer Shoe Mfg. Co.; Charles M. 
McCarthy, C. P. Ford & Co.; Asa J. Peck, C. P. 
Ford & Co.; R. B. Leard, Utz & Dunn Co.; Jack 
Galway, C. P. Ford & Co.; Clark B. Rowley, Sher- 
wood Shoe Co., and R. L. Seward, Boot and Shoe 








July 10, 1920 


Recorder. The list of exhibitors of the Rochester 
Style Show were as follows: 


List of Exhibitors 


Utz & Dunn Company, shoes; William, Hoyt & 
Co., shoes; W. B. Coon Company, shoes; C. D. Brown 
& Co., Inc., leather; J. J. McMaster, shoes; Pfister 
& Vogel Leather Company, leather; Hallahan & Sons, 
Inc., shoes; Worumbo Company, fabrics; Flexible 
Shoe Company, shoes; Nathaniel Fisher & Co., 
shoes; England, Walton & Co., Inc., leather; 
Seamans & Cobb Co., threads and fabrics; F. W. 
Hahn Company, shoes; The Decorators’ Supply 
Company, fixtures; The Foote Associates, fixtures; 
P. W. Minor & Son, shoes; J. Heilbrunn & Sons, 
shoes; D. Armstrong & Co., Inc., shoes; Joy, Clark & 
Nier, Inc., shoes; John Kelly, Inc., shoes; Geo. J. 
Wilson Company, shoes; E. P. Reed & Company, 
shoes; Verian-Jacobson Company, shoes; Rochester 
Last Works, lasts; ‘‘Boot and Shoe Recorder,” business 
publications; Strassburger-Stiles, Inc., shoes; Moore- 
Shafer Shoe Manufacturing Company, shoes; The 
Shoe Retailer, business publications; The Menihan 
Company, shoes; Carfagno Shoe Company. shoes; 
The Franco-American Beading & Novelty Company, 
beads and buckles; C. P. Ford & Co.. Inc., shoes; 
Empire Last Works, lasts; Standard Kid Man- 
ufacturing Company, leather; F. Hecht & Co., 
leather; Amalgamated Leather Companies, Inc., 
leather; Trostel Leather Company, Inc., leather; 
Piehler Shoe Company, shoes; The Cleveland 
Shoe Manufacturing Company, shoes; Shirley Shoe 
Company, shoes; Henry Gitterman & Co., fabrics; 
Dunn & McCarthy, shoes; Daniel Green Felt 
Shoe Company, felt and satin slippers; L. P. Ross, 
branch United States Rubber Company, shoes; 
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Burrows Shoe Company, Inc., shoes; Sherwood 
Shoe Company, shoes; Henry Likly Company, trunks 
and bags; Dugan & Hudson Company, shoes; 
Jeremiah Phelan’s Sons, Inc., shoes; J. J. Kalb & 
Sons, shoes; Case, Hoyt Corporation, publishers; 
Schreier & Venor, shoes; Goodyear Tire & Rubber 
Company, soles and heels, and Leach Shoe Company, 
shoes. 





Shoe Men in Politics 


West Virginia Shoe Wholesalers on Important 
Committees 


Charleston, W. Va., July—At the caucus of the 
West Virginia delegation to the Democratic national 
convention in San Francisco, Jeff Newberry, of The 
Jeff Newberry Shoe Company of Huntington, W. Va., 
was named on the committee to notify the presidential 
nominee and T. E. Graham, president of the Graham- 
Bumgardner Shoe Company of Parkersburg, W. Va., 
was placed on the committee to notify the vice- 
presidential nominee. 





Lynn Models to Attend Outing 


Lynn, Mass., July 9—A unique publicity “stunt” 
has been planned by the fourteen Lynn manufac- 
turers who are exhibiting as a group at the National 
Shoe and Leather Exposition in Boston during the 
week beginning July 19. On Friday, July 23, the 
models who have been engaged by these manufac- 
turers for the Style Show will attend the outing of 
the Boston Shoe Travelers at Beverly, where they 
will promenade. Each model will display, either on 
her parasol or on her dress, the name of the manu- 
facturer whose shoes she is wearing. 


PANORAMIC VIEW OF UNIVERSITY IN SYRACUSE, N. Y. 
One of the Points of Interest to Be Visited by Merchants Who Attend the New York State Association Next Week 
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Samples On Display at Hotels 


Up-to-the-Minute Compilation of the Representatives and Lines on Display 
at Boston Hotels in July 


United States Hotel 

E. P. Reynolds, with the Three K Shoe Co., Stoughton, 
Mass., Room 32. 

Geo. B. Scarlett, Fibre Specialty Co., Kennett Square, Pa., 
Room 5. 

Paul Badorf, Kiddy Shoe Co., St. Louis, Mo., Room 202. 

Phil Greene, W. S. Greene Shoe Co., Jamaica Plain, Mass., 
Room 36. 

W. S. Greene, W. S. Greene Shoe Co., Jamaica Plain, 
Mass., Room 36. 

Ben Rosenfield, Progress Slipper Co., New York. 

F. A. Rohn, Rohn-Ryan Shoe Co., Milwaukee, Wis., 


Pace | 45. 
M. S. Jacobson, Levinson Shoe Mfg. Co., Rochester, N. Y., 


Room 38. ¥ 
G. H. Shottafer, Hirth, Krause & Co., Rockford, Mich., 


Room 11. 
W. J. Wichger, Cincinnati Shoe Co., Bethel, O., Room 20. 
A. C. Ridgway, A. Ridgway Co., Delanco, N. J., Room 9. 
G. Zuber, Crescent Shoe Co., Reading, Pa., Room 253. 
J. Daetsch, Stewart & Potter Last Co., New York, Room 


114. 

A. F. Hoffman, All Wear Shoe Co., Catawissa, Pa., Room 
214. 
F. M. Machner, R. E. Yeager Shoe Co., Selinsgrove, Pa., 
Room 207. 

H. E. and Martin Eby, Eby Shoe Co., Lititz, Pa., Room 203. 

M. Yuells, Novelty Slipper Co., New York City, Room 48. 

F. H. Burrows and W. K. Urquhart, Little Falls Felt Shoe 
Co., Little Falls, N Y., ‘Room 208 

W. H. Carr, Garden City Shoe Co., Beverly, Mass., Room 
250. 

I. Roger Whipple, Hagerstown Shoe & Legging Co., 
Hagerstown, Md., Room 110. 

Rindge, Kalmbach, Logie Co., Grand Rapids, Mich., 
Room 61. 

J. P. Yungel, Devine & Yungel, Harrjsburg, Pa., Room 212. 

Edward Ried, Lumberton Shoe Co., Lumberton, N. J., 
Room 71. 

A. N. Wolf and O. Miller, Miller & Hess, Akron, Pa., 
Room 211. 

J. D. Carter, Bona, Allen, Inc., Buford, Ga.. Room 22. 

W. P. Cruse, Chippewa Falls Shoe Mfg. Co., Chippewa 
Falls, Wis., Room 217. 

Wm. Heiber, Wm. Heiber & Son, Rochester, N. Y., Room 


51. 
C. W. Anderson, Newcomb-Anderson Shoe Co., Rochester, 
N. Y., Room 205. 
E. B. Green, United Shoe Mfg. Co., St. Louis, Mo., Room 
54. . 
Geo. Ineichen, Bluff City Shoe Co., Camden, N. J., Room 


68. 

W. E. Heffner, Heffner Shoe Co., Camden, N. J., Room 55. 

Mr. Carroll, Ault-Williamson Shoe Co., Auburn, Me., 
Room 17. 

F. A. Schieffer, A. H. Weinbrenner Shoe Mfg. Co., Mil- 
waukee, Wis., Room 28. 

M. L. Eby, Eby Shoe Company, Lititz, Pa., Room 203. 

D. L. Teitelbaum, Rosenwasser Bros., Long Island City, 
N. Y., Room 22. 
L. L. Crandall, T. R. Emerson Shoe Co., Brooklyn, N. Y., 
Parlor. 

Joseph Casper, Milwaukee Shoe Mfg. Co., Milwaukee, 
Wis., nas 204. 
W. E. Howe, Monroe Shoe Co., Auburn, Mé., Room 50. 
Wearwell Shoe Co., Inc., New York City, Room 300. 
Joseph Cahill, The Cahill Shoe Co., Cincinnati, O.. Room 16. 
S. Milo Herr; Harry Eby Shoe Co., Ephrata, Pa., Room 203. 
F. W. Moritze, Janke Shoe Co., Milwaukee, Wis.. Room 59. 
‘ O. Levett, Greenburg- Miller Co., Allentown, Pa., Room 


21; 
W. F. Crooke, Merrill, Porter & Co., Lynn, Mass., Room 


268. 
E. W. Allen, Fox Shoe Co., Milwaukee, Wis., Room 56. 

J. W. Rhodes, Ogden Shoe Co., Milwaukee, Wis., Room 52. 
E. W. Richards, R. H. Long Shoe Co., Framingham, Mass., 


Room 200. 
K. Carrigan, Quarryville Shoe Co., Quarryville, Pa., Room 1. 


"men’s medium grade 


- W. Hurley, E. C. Livingston, New Oxford, Pa., Room 
216. 

Hammond Malkin, Malkin Shoe Co., Brooklyn, N. Y., 
Room 257. 

At Hotel Essex 

Clarence Beckett, J. Edwards & Co., Philadelphia. 

B. Friedman, wholesale shoes, New York. 

A. F. Williams, Jr., Dugan & Hudson Co., Rochester, N. 
Y., will arrive July 20. 
5 ‘- W. Hurst, Claflin, Thayer & Co., New York, will arrive 

uly 13. 

C. A. West, Shoe Specialty Mfg. Co., St. Louis, to arrive 
July 20-25. 

O. S. Anderson, The Pilot Shoe Co., Baltimore, Md., Room 


91. 
H. ‘Miller, Maid-Rite Felt Slipper Co., Inc., Brooklyn. 
. Gordon Goldsmith, P. Loewenick & Co., New York, Rooms 

08-310. 

Abraham J. Rosenwasser, Rosenwasser Bros., Room 590. 
James L. Estey, MN. B. Thayer & Co 

E. H. Mayerhofer, McElwain, Morse & Rogers, Room 286. 
Chas. G. Chambers, Piehler Shoe Co. 

Frank Perry, Hoag & Walden, Room 208. 

A. H. Sachs, The E.-Z. Walk Mfg. Co., Inc., New York. 
S. A. Shapiro, New York Comfort Slipper Co., Room 405. 
A. D. Riggs, Ashby, Crawford Co., Room 332. 

S. J. Pentler, Wausau, Wis., Room 405. 

M. J. O’Brien, Jos. I. Hoffman, Inc., to arrive July 20-24. 
Simon Schlichten, Monumental Shoe Mfg., Baltimore. 

J. E. Messer, Columbus, Endicott, Johnson Co. 


Addenda to Shoe Manufacturers’ List 
We add herewith the names of those Boston offices of shoe 
manufacturers which reached us too late to publish in our 
issue of July 3. Also one correction. 

S. Collins, Inc. (Haverhill, Mass.), 207 Essex Street, 
Room 201, women’s and children’s shoes, sell to the jobbing 
trade 

A. Freedman & Son (factory at Brockton), 92 Beach Street, 
rge retailers and jobbers. 

Daniel Green Felt Shoe Co eville, N. Y.), 82 Lincoln 
Street, felt shoes and slippers, sell to retail and e@ eo 

Leopold Selis Shoe Co. (Stoughton, Mass.), 111 Lincoln 
aes (with Milford Shoe Co.), men’s welts, sell to jobbing 
trade. 

The Wiley Bickford Sweet Co. (Hartford, Conn.), 207 Essex 
Street, felt shoes and slippers, sell to retail and jobbing trade. 





CORRECTED LIST OF EXHIBITORS CHICAGO 
NATIONAL SHOE EXPOSITION 


(Concluded from page oa 
Selby Shoe Co., Portsmouth, Ohio . Heer 
Selz, Schwab & Co., Chicago 
Sidwell, DeWindt Shoe Co., Chicago 
Sinsheimer Bros. & Co., Chicago 
Smith, J. P. Shoe Co., Chicago 
Smith R. P. & Sons Co., Chicago 
Slater & Morrill, Inc., S. Braintree, Mass. 
Stonefield-Evans Shoe Co., Rockford, Ul. 
Sullivan E. E., Haverhill 
Scholl Mfg. Co., Chicago 
Smith-Wallace Shoe Co., Chicago 
Sells, Geo. C., Chicago 
Stanwear Shoe Co., Chic ago 
Steinbrecher Mfg. Co., C hicago 
Sullivan P. & Co., Cincinnati H. T. Dickerson 
Thompson Bros., Inc., Brockton . Davis & Kalisky 
Thomson-Crocker Shoe Co., Boston B. H. Jones 
Tucker H. B. Shoe Co., Chicago 
Tucker & Hagen, Chicago 
Tilt, J. E. Shoe Co., Chicago 
Tweedie Boot Top Co., St. Louis 
Thompson Ehlers Co., Cc hicago 
Tober-Saifer Shoe Co. 
U. S. Rubber Co., New York 
Upham Bros. Shoe Co., Stoughton, Mass. 
Venus Arch Support Co., Chicago 
Whitcomb Shoe Co., Chicago 
Wright, E. T. & Co., Rockland, Mass. 
Wescott Whitmore €o., Syracuse 
Weyenberg Shoe Co., Milwaukee 
Walking Boot Co. Bowen 
Wolf, Sam B. Shoe Co., Cincinnati Maudlin 
Weber Bros., N. Adams, Mass. Geo. Harris 


L. Porgess 
Sam Pathe 
John J. Fisher 


Geo. C. Sells 


Frank Mahler 
‘C. M. Cohen 

Tom Daly 
Dinovan 


Ss. 

J. L. Casser 
G. Witt 
B. 


J. 
A. 
Ss. 
Ww. 
Hi 
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A Message to Women 


Qa 


As individual consumers, we, the women folk of the National Shoe 
Retailers’ Association, are interested in matters of economy and of fashions 
relating to shoes as to all other necessities. We suggest and recommend 
to women generally, as being the source of half the shoe merchant’s business 
and more than half his troubles, that they co-operate in all movements 


towards true economy by the use of proper materials and the develop- 





ment of true beauty in shoe styles; ; 


That they recognize the fact that a half size in shoes is only one-sixth 
of an inch, which is too small to be paid for by being crippled for life in 
the wearing of shoes a half size too small, on the apparent theory that 


Nature made a universal blunder by giving every woman too large a foot; 


Ai. 


5 a ee * 
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That they accept as true the theory that every shoe merchant desires 


tie 


earnestly, for the sake of his own reputation, to fit them properly with 


= 


shoes made of materials suited to the purpose intended, of tasteful design 


Ve 


and correct style; 


ore 


That they avoid calling for shoes that are freakish, bizarre, grotesque 


=) 


or extreme; 


That they take note of the fact that the expression ‘‘sensible footwear” 


as used by the shoe merchant today does not mean flat-heeled ugliness, 





or any departure from the lines of grace and beauty; 


IC 


That they recognize and appreciate the earnest and united efforts 
of shoe merchants to perfect themselves in genuine service to the public 


in the distributing of this great necessity, the American shoe, and that 


ae ARIE 
OYE. nm. AY 


ox 


their work has already made this not only the best shod, but the cheap/st 
shod nation in the world, quality considered. 


—Women’s Auxiliary, National Shoe Retailers’ Association. 
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Shoe Truths No. 2—Resolutions Passed at National Convention in January 
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Shoe Fitting in 1920 


‘Recorder’? Lesson No. 12 


The better the fit the better the wear. 
Price and profit then become a pleasurable 
acknowledgment of service. 





The How and Why of Treating 

Troubled Feet as Solved by Ex- 

perts Who Have Met with Every 
Form of Foot Trouble 


No. 12—The Crowded Toe 


OR distorted toes and ingrowing toe nails, that 
have become chronic, we will not attempt to 
discuss a cure, but will only suggest a few 

methods of relief that can be applied by the shoe 
fitter. | 

With the present style of lasts, there is every op- 
portunity, and little excuse for the shoe fitter who fails 
to fit the foot in illustration No. 12 at least with some 
degree of comfort. 

Common-sense or nature-shaped shoes are plenti- 
ful now, both for men and women. A person who has 
troublesome feet really welcomes suggestions on your 
part to try out such a last. To steal the phrase of one 
of the pioneer makers of this type of shoes ‘‘some 
wear them all the time, but all wear them some of the 
time.”” Do your part to see that some wear them 
some of the time. 


Remedy for Over-Lapping Toe 


For the big toe that is curved inward and crowded 
against the second toe, in some cases overlapping, we 
would suggest in fitting that you select a last reason- 
ably straight from ball to end of great toe. When 
you can (it depends on the customer) advise the cus- 
tomer to wear a pad made of felt or absorbent cotton, 
the latter the better, between the great and second toe. 
This will have a tendency to press the great toe 
outward, and if faithfully worn, will in time correct 


New faces at the fitting stool 
mean a keen interest in the first 
principles of shoe selling. Scarcea 
store in the country but numbers 
the addition of men whose knowl- 
edge of feet and footwear is limited 
to the “‘first hand’? knacks of get- 
ting sales. If by a series of AU- 
THORITATIVE ARTICLES we can 
give more light on “‘the first duty of 
the retail shoe salesman—fitting 
human feet’’—then we will have 
started our 1920 educational pro- 
gram correctly. Study these types 
and apply the suggestions to your 
fitting-stool experience. 











the position of the great toe. It will begin to 
straighten along the line of the ball of the foot. 

The ambitious ones of my readers have already 
studied these conditions of the foot and know what 
corrective appliances to suggest and how to use them. 
Those of you who are just drifting along, selling shoes 
because you happened in the game, had better refer 
these cases to the boys who know how, or get busy 
and get all this information under your six and seven 
eights. It is true that it may crowd out such serious 
thoughts as “Will Babe Ruth break last year’s 
record,” or “Why does it always rain on Wednesday 
afternoons?” 


The Hammer Toe 


Then we have the bent or hammer toe to deal with. 
The hammer toe is bent downward at the second joint, 
resembling the pounding end of ahammer. When the 
toe is in this position, the victim walks on the end of 
the toe, which in time becomes callous on the end and 
inflamed on the top, and is most painful. For this 
type of toe the high toe last is a boon. When you 
have fitted such a foot it would be an excellent plan, 
to insure permanent comfort, to have the innersole 
countersunk, just under the spot where the hamme: 
end of the toe strikes the innersole. The toe will 
settle into the cavity, otherwise the end of the toe 
would have to imbed itself in the innersole, whic!: 
takes time and is often the direct cause of callouse: 
on the end. 
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The Better She Likes ’Em, the More We’ll 
Charge Her—Eh, What? 


Chicago, Ill., July 5—Doggone it all, anyway. Just as we were on the point of closing up 
for the afternoon and going out to the ball game, Dave Morris of the Novelty Shoe Company 
breezes into the ‘‘Recorder’s”’ Chicago office and hands us the following order received from 
H. T. Abraham, who runs a store out in Lake City, Minnesota: 


Gentlemen, we're asking you to send a pair of slippers. 

We need them for a little miss with dainty little flippers. 

The size she needs in keeping is with gracefulness and beauty, 
And also should in keeping be for usefulness and duty. 


She’s somewhat short and a brunette. Plump? Nay, I think she is not— 
Although who, unacquainted with the sex, could guess the pounds that they’ve got? 
But if you’ll send the slippers on, as narrow as they make ’em 
And long enough to fit just right, I’m sure that she will take ’em. 


For she has longingly longed for a pair with Baby Louis’, 
Although, protestingly, I sought to tell her what this shoe is. 
Yet she prevailed upon her right, and I am beaten to it, 

For is there not in sight the coin for which I really do it? 


So if you'll send four and a half on just a double A, 
We feel that we, in pleasing her, have staged a mighty play. 
For pleasing girls in what they wear I'll say is no small task, 
And if we please her with this pair, oh my, the price we'll ask. 











should wear nature-shaped shoes until they are at 
least twelve years old, then the feet will, under nor- 
mal conditions, be so shaped that they can stand the 
rigor of life’s battle. 


Fit Children Carefully 


If the condition is of recent origin, permanent relief — 
can often be obtained by the use of one of the patented 
devices now on the market. Very often this trouble is 
the result of improper fitting of shoes. Here is where 
you can demonstrate your ability as a shoe man in 
giving your customer a correctly-fitted shoe, with the 





proper appliance to remedy what is often a painful 
and unsightly condition. 






Ingrowing Nails 





Ingrowing nails, often caused by short, narrow-toed 
shoes, and by improper cutting of the nails, are rather 
delicate to treat, and should be called to the attention 
of the chiropodist or surgeon. When the flesh grows 
over the nail, and the sharp edge of the nail grows 
down into the mat under the nail, penetrating the 
nerves in the mat, it is not a proposition for the shoe 
fitter. When you should use the very best judgment 
anc care is with the children. Begin at childhood and 
fit ‘or length, close over the instep and heel, using 
lasts that are straight from ball to end, in fact children 














Fit so that the child’s toe will lie out parallel, 
and when they reach the adult age, there will be no big 
joint, humpy and hammer toes with which to deal. 
Here too is the golden opportunity of impressing on 
the child’s mind the necessity of being fitted long 
enough. 

Nowadays most parents are sensible, want 
the child’s foot measured and fitted as correctly as 
their own. There is not the wrangle over size that 
there was formerly. People are becoming more sen- 
sible in this respect. This means, too, that the mer- 
chant is required to carry a greater range of widths. 
But if he is sincere in his self-allotted task, he will 
cheerfully assume the burden, as it means getting 
more shoes sold right. 
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A Shoe Store of Beauty and Service 


opposite are of Bikle’s Shoe Shop, Hagerstown, 

Md., one of the best equipped and most 
modern stores in the country. Because we believe a 
study of the store arrangement will be of value to the 
retail merchants of the country, we publish herewith 
an unusually complete description prepared by the 
owner: 

“Store Front—The width of the store front is 1914 
feet, with a window depth of 15 feet. There is a dis- 
play window on each side four feet wide, slanted at 
door entrances. Each window has a small glass door 
in the center to allow access to front of window with- 
out going through the window. There are two 
entrance doors placed on a slant with the store. 
Between these two doors is another display window 
with slanting sides to permit free passage into the 
store, this slant being on the same angle as the slant on 
rear of side windows. One side window is used for 
displaying men’s and boys’ shoes and the other for 
displaying women’s and children’s shoes. The center 
window is for displaying novelties. All windows are 
nine feet high. The entrance is arched over between 
the side windows with mahogany strips over white, set 
with one large electric light with a bowl-shape shade. 


ff ty HE illustrations on this page and the one 


The windows are lighted by ‘Hollophane’ lights 
placed out of sight at the upper edge of the glass side. 


Double Floor Made Possible 


“The floors are finished in hard wood with sunken 
floors so that composition board extra floors may be 
put down without the edges of the board showing. 
This permits many changes in the flooring and still 
allows the use of the hard wood floors when desired. 
The wall sides of all windows are finished with panel 
frames half way up arranged for interchangeable 
panels. Above these panel frames are solid panels of 
mahogany. The valances are ecru linen with a 
letter ‘B’ worked in old English on each point. There 
is a set of glass panels for the back of the center 
window and the doors are of plate glass. This 
permits a clear view into the store. 

“In the picture the center window is shown with 
the mahogany panels. The windows are raised 22 
inches from the street level and the tiling around 
the base of the windows is a green four-inch block. 
The floor entrance is of small, white, mosaic tiling 
with firm name set in green. 

“Selling Room—The main, or selling and fitting 
room, is 90 feet long by 191% feet wide. All finishing 
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and furnishing is solid mahogany. Entering the 
store—on the right is the hosiery and findings section 
with two display cases directly in front of the shelving 
extending to a post bearing the letter ‘B’ in Old 
English carved from birds’ eye maple and _ sur- 
mounted by an electric light. On the left is a marble 
shoe shine stand, with brass foot rests and three 
chairs. Following this is a wall display case leading 
to divider and another post as heretofore described, 
set opposite the first post. The cash register and 
wrapping counter are encased behind mahogany 
panels on the right. Directly following this casing on 
the right and the divider on the left begins 
the shelving. 


Even Shelves Are Mahogany 


“This shelving is also of solid mahogany. One side 
is used for women’s and the other for men’s shoes, 
while the rear is used for 


July 10, 1920 


“Office and Display Room—Leading from the 
rear of the unpacking room there is a stairway leading 
to the office and display room directly over the un- 
packing room and occupying the same floor space as 
the room below. This office is equipped with a drop 
table, 10 by 3 feet, along the one wall, and one center 
table. These are for use of salesmen in displaying 
their merchandise. 

“Reserve Stock Room—There is a stairway leading 
from the rear of the office to the reserve stock room. 
This room is fitted with tiers of shelving. It ac- 
commodates 10,000 pairs of duplicate shoes. The 
room is also large enough to take care of window 
and store decorations. 


Stock Arrangement 


“Beginning at the front of the store, the narrowes’ 
width is started at the bottom and the sizes in tha‘ 
width are all run together 
starting at the smallesi 





children’s shoes. The 
shelving is arranged to hold 
individual cartons and 
each side is eleven feet 
high, the height of the room 
‘being 15 feet. This height 
shelving accommodates 
17 men’s cartons and 20 
women’s cartons. The total 
carton capacity is 12,000 
cartons. The space over 
the shelving is papered in 
yellow and gold striped and 
this space is used for dec- 
oration. There isa floor dis- 
play case across the ‘floor 
back of the dividers, direct- 
ly in front of the fitting 


Modified Brogue Bal of Imported Scotch Grain 
Leather. Made by C.H. Alden Co., Abington, Mass. 


shoe in that width. Wher: 
the top of the row i: 
reached, we begin at th: 
bottom again, and so on 
The three rows at the top 
cannot be reached by the 
average height clerk with- 
out the two step special 
stools we have so the stock 
for which there is least 
frequent calls is placed 
in these three rows. 

“For instance, during 
the Winter months, the low 
white shoes are in these 
three shelves. The stock is 
rearranged each Spring and 











seats, partly hiding the 
fitting from front of store. 

“The seats are arranged to seat four each, the total 
seating capacity being forty customers. Individual 
chairs will be put in later, seats being used to utilize 
new seats from old store that matched new store 
furnishing. This also gives an opportunity for im- 
provement later when individual chairs are 
put in. 

The floor finishing is oak stain with green runners. 
There are two large skylights in this room and eight 
semi-indirect lights suspended from brass chains. 
The shades on these lights are bell-shape above, a 
bowl-shape shade being hung from the under side. 


Unpacking and Rubber Room 


“A mahogany door with a plate mirror as the upper 
panel leads into the unpacking and rubber room from 
the rear of the selling room. This room is 18 feet deep 
and the same width as the selling room and front. 
The room is only as high as the shelving. 


Fall season so as to have it 
at the most convenient 
place. When a shoe is sold the word “SOLD” is 
written on the end of the carton and it is turned upside 
down in the shelf. The stock clerk then gets dupli- 
cates from the stock room and replaces the sold 
shoes. 

“This keeps the shelves full at all times and 
prevents the unsightly appearance of the holes. 


No Cashier—Cash Register Used 


“‘We use our own green embossed labels and when 
the carton is upside down the appearance of the 
carton in the shelf is generally the same because of the 
style label we use. 

“We use a nine drawer multiple National Casi 
Register and do not have a cashier. While the 
register is now located near the front of the store. 
plans are being made to have it moved to the center 
of the room, because it is thought it will be mor: 
conveniently located.” 
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Clever Window Trim Seen in Specialty Shoe Store, San Diego, California. Idea Conceived by the Manager, R. C. Goldman 


Novel Beach Season Shoe Trim in San Diego Store 


Completely Equipped Boardwalk Is Feature with Pairs of Shoes 
Tripping Along Gaily 


“TT F you have the sand the rest is easy,” said R. C. 

i] Goldman, manager of the Specialty Shoe Store 

in San Diego, California. 

The window trim he referred to is one of the clever- 
est seasonal trims seen in the shoe line this year. The 
detail of the thing as it gradually broke over you got 
your admiration. The simplicity of it was the first 
thing that struck you. “Oh, why couldn’t I have 
thought of that,’’ was the mental note registered as 
you first saw it. 


Hot Dogs For Sale 


Goldman covered the window floor with sand. He 
then ran a boardwalk (made of cardboard) the full 
length of the window. Along this walk he then “‘sold’”’ 


concessions as he put it. In other words he rigged up 
hot dog stands, paddle wheels, kewpie doll concessions, 
etc., all ‘““manned”’ by dolls. These concessions were 
back of the walk and just in front of the window back- 
ground out of which he had taken the panels which he 
treated as windows to a hotel, putting awnings over 
them and showing within a doll at a piano, dolls 
lounging in easy chairs and so on just as one might 
glimpse through open windows. 

In the sand “this side’”’ of the promenade walk were 
dolls in bathing suits, the usual people reclining under 
umbrellas and children digging in the sand. 

These, with the concessionaires, gave life to the 
whole setting, but the thing that began to dawn on you 
after you had looked a moment was the treatment of 
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the boardwalk, and there was where the artistry of 
the whole thing came in. Along the walk were set 
shoes, shoes in pairs—shoes in “couples” —if you get me. 
At any rate pretty soon you could actually visualize 
people walking along that boardwalk, strolling along, 
man and woman hand in hand. Oh, it was a young 
man and woman, really a boy and girl. You could 
feel the romance of it, the position of the shoes be- 
spoke the holding of hands as plain as words. 

And herecame “‘ma’”’ and “pa” and little Willie, if you 
please, lagging along in the rear. You could almost 
hear ma as she impatiently turned and bawled Willie 
out for not keeping up with the parade. 


Willie Ought to Be Spoken to 


You could imagine Willie whining for lunch and you 
could imagine also the 
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Boston Travelers to Entertain 


Visiting Buyers of the Country to Be Guests at 
July 21 Outing 


Boston, July 5—The Boston Shoe Travelers 
will hold their Twentieth Annual Outing on July 21, 
next. The athletic field of the United Shoe Machinery 
Company at Beverly has been selected as the scene 
for the big event, which promises to be of unusual 
importance this year, on account of the National 
Shoe and Leather Exposition, which will be in full 
swing at that time. 

It is estimated that between 150 and 200 cars will 
be in the fleet which will leave Boston on the morn- 
ing of July 21 en route to Beverly. At noon, the 
travelers and their guests, the visiting buyers, will 
sit down to partake of an 
old-fashioned New Eng- 





way he would manage to 
get all the sand possible 
in that lunch and just 
what pa would say to him 
about it. 

Of course it takes im- 
agination to see all these 
things, but a study of 


the onlookers and the with April, 1919: 


Comparison of Merchandising 
In Six Industries of Public Service 


U. S. Federal Reserve Bulletin publishes 
following comparison of retail trade for April, 
1920, as compared with March, 1920, and 


land clambake. A drive 
around Massachusetts’ 
famous North Shore will 
also take place. The 
afternoon will be devoted 
to baseball, tennis, golf, 
and the full gamut of 
athletic “stunts.” After 
the day’s festivities, all 








chance expressions as the 

thing unrolled itself April, 1920 
showed conclusively that Compared 
the window “went over” om 
with most of them. It is 


Stock at 
end of 


month 


will return to the style 
show at Mechanics Build- 
ing, Boston. 


Sales Selling 
price 

Per Per Per 

Cent Cent Cent 





“Gym’’ Shoe 
Contract Awarded 


Washington, D. C., 
July 3—The War De- 
partment has awarded to 
the Excelsior Shoe Com- 
pany of Portsmouth, 
Ohio, the contract for 
furnishing 35,000 pairs 
of gymnasium shoes at 
$2.99 per pair and 40,000 


an easy window that most 
any window trimmer can 
duplicate with a little 
ingenuity. 


March, 1920 
April, 1919 
March, 1920 
April, 1919 
March, 1920 
April, 1919 
March, 1920 
April, 1919 
March; 1920 
April, 1919 
March, 1920 
April, 1919 


+ 6 eee bee 
+25 
same 
+64 
—ll 
+10 
—10 
+35 
+ 3 
+49 
+11 
+49 


Groceries 
+ 6 
+24 
+ 5 
+11 
+ 9 
+62 
+ 4 
+24 
+ 8 
+27 


+ 5 
+39 
same 
+15 
same 
+26 
same 
+31 
+11 
+40 


Furniture 


Shoes 





Clothing 


Shoe Factory Pay- 
rolls Increase 


Dry Goods 

Washington, D. C., 
July 5—The Bureau 
of Labor Statistics has 
received information 


Hardware 
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manufacturers showing a 6 per cent increase in 
the number of men and women employed during May 
of this year, compared with May of last year; and a 
payroll increase of slightly more than 30 per cent. 
Thirty-one leather manufacturers report an employ- 
ment increase of slightly less than 3 per cent and a 
payroll increase of 21 per cent. 


All Right---Let’s Go 
A Pessimist and an Optimist were discussing 
life from their different view-points. “I really be- 
lieve,” said the former, “that I could make a better 
world myself.” ‘“‘Sure!’’ returned the Optimist, “that’s 
what we are here for, now let us get to work and do it.” 





pairs at $3.18. The War 
Department has called in all the 1,500 pairs of test 
shoes sent out into the field some time ago. These 
1,500 pairs represent all different kinds of leather and 
the test was made for the wearing of the sole leather, 
in addition to other tests which will be made with 
reference to the durability and comfort of the shoes. 
All the data will be assembled and a report framed. 





“Good foot arches are worthless when worn in poor 
fitting shoes.” 

An expert foot fixer has this sign posted where every 
customer can read it as he gets his, or her, arches 
fitted with new supports. The expert absolutely 
refuses to fit arches to feet in shoes that distort them. 
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Why I Go to Conventions 


I like to rub elbows with some 
of the largest and most successful 
shoe merchants in the world, to get 
their ideas on shoe merchandising 
from every angle—window trims, store 
fronts, interiors, and general customer 
treatment. Each convention that I 
go to gives me a different method of 
attracting trade to my store, and after 
I have attended four or five in differ- 
ent localities, I put all my ideas to- 
gether and use the ones most practical 
for my locality. 

To begin with, I think it is best for 
me to say that my store is located on 
the main street of a city of possibly 
10,000 people, the majority of whom 
work or are supported by the income 
of five or six mills, located both in this 
city and in near-by towns. My trade 
is composed of two classes of people, 
those who work in the mills, some of 
whom speak very little English and 
must, therefore, receive special treat- 
ment, and the other class, the so-called 
society folks who live in the most ex- 
clusive residential section of the city. 
As you can realize, the line between 
these two is very sharply drawn, and 
I have to be very careful in my 
method of approach so as not to give one more con- 
sideration than I give the other. 


I LIKE to go to conventions. 


Knowing Your Trade 


I have been in the same locality for fifteen years, 
with the result that I know practically everybody 
worth knowing in the town, and at some time or 
other they pass my store, and a good proportion of 
them come in to see me. Personally I am always 
ready for a social chat, as I find that the more people 
look upon me as their personal friend, the more they 
will be apt to spread the word that I run a good shoe 
store, where stylish, serviceable footwear may be 
obtained at a fair price. . 


Two Classes of Customers 


I have always been troubled more or less about my 
window display, as to whether I should cater to the 
more exclusive class who pay more money for their 
shoes and demand extreme styles and pay in thirty 


The Value of “Getting Out of the Store’’ 


(By a Merchant in a Small Industrial Town) 





Margaret Wagner, One of the 
Models Who Will Be Seen at 
the Boston Style Show. She 
Is the Daughter of H. J. 
Wagner, of Chipman, Har- 
wood & Co., Boston 


to ninety days, or whether I should 
cater to the mill class, who always pay 
cash and get every conceivable kind 
of a shoe, from the very cheapest to 
the very best. At a recent convention 
this problem was solved for me by one 
of the best-known window designers 
in the country. He suggested that I 
put nothing but one type of footwear 
at a time in my windows; that I use 
backgrounds and settings to harmon- 
ize with the season and utility of the 
footwear shown. This gives a chance 
for both classes of trade to pick out 
whatever grade of footwear they wish 
and at the same time suggests asking 
for more exclusive designs than those 
featured in the window. He also made 
the suggestion that I use as a central 
feature of the window a very unusual 
style shoe, without any price or de- 
scription on it. This gives a chance 
to those desiring unusual models to 
ask me for the very latest in footwear. 
The main settings of the windows were 
devoted to shoes, each one of which 
has a distinct selling appeal, placed so 
as to bring out every single one of 


day styles which always sold, I price. 
The little out-of-the-ordinary styles 
used apparently as fillers are not priced. This was 
another suggestion I obtained at a style show 
held not very long ago. 


Personal Service to Customers 


I got an idea from another convention, and this 
was to train my salesmen to make each customer a 
personal friend, so that after two or three visits the 
customer would feel free to call the salesmen by their 
first names, and also to ask their advice regarding 
any foot troubles they may have. The result has 
been surprising, and each one of my salesmen, in- 
stead of feeling that he is working for me, is made to 
feel that every single added customer which he makes 


and keeps puts just so much more money in his. 


pocket. Some of my employes have been in my store 
for over ten years, and I can feel free to go on a busi- 
ness trip tomorrow for three months, knowing that 
every detail will be taken care of just the same as 
though I were giving them my personal attention. 


their advantages. The ordinary every-: 
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Selling Findings Practically 





Talking with a large shoe merchant from New 
York not long ago at a big style show I found that he 
made a special feature of talking up findings of all 
kinds in the regular shoe department while making a 
sale. He also located his findings section in a place 
where it could not help but be noticed by everyone 
who came in the store. The practical following out 
of this suggestion has brought me in a good many cus- 
tomers whom I never would have obtained in any 
other way. One of my salesmen worked out an idea 
for me which he got from the “Recorder,” and that 
is to talk trees and laces to every single one of his 
customers. He shows them the advantage of buy- 
ing two or three pairs of shoes at a time and of keep- 
ing them in perfect order. Women especially haye 
appreciated this service. 















Special Styles for Customers 


, Another point which I have always insisted upon 
is that if any one of my customers sees a special style 
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while visiting one of the larger cities and I find that 
I have not got that in stock, I go to any amount of 
trouble to obtain just what they want for them, so 
they may buy through me rather than through some- 
one else. In this way I keep the confidence of every- 
one in the city. I try to mark all my footwear at a 
price which will net me a fair profit and give them 
the benefit of the market in every way. Seldom, 
unless unusual conditions warrant it, do I have any so- 
called reduction sales. To offset this, I trim my 
windows differently every week, making them as 
appealing as I possibly can, and where I can give 
a price advantage I do so without using the word 
reduction. 

There is another merchant in town who features 
reduction sales, but in no sense of the word does he 
cut into my business because I do not cater to bar- 
gain hunters at any period of the year, feeling that 
my customers have enough confidence in me and 
my footwear to know that I will give them the very 
best price possible at all times. 











“Going South” Window 





window trim is entitled, “Going South” and 
“Going North.” The arrangement is con- 
sidered admirable from the standpoint of correct 
balance, color and attractiveness. Three. distinct 
colors are used—gray, mahogany and old blue. all 
4 harmonizing. 
This window measures 10 x 18 feet, but the trim 
is adaptable to a smaller window. The wax figure 
is an exact replica of Cavalieri, who is gowned in 





A N advance suggestion for a Fall and Winter 










Advance Suggestion for Fall or Winter Window Trim 





Ee PPE RT Pe rereE: tHe 


“Going North” Window 


white satin and gold tissue. The background and 
floor drapings are of silk velour, the moldings. of 
gold, which, by the way, is an admirable material 
for windows, on account of its softness, richness, and 
durability. 

The mahogany screen and lamps are very 
effective. 

This window was designed by R. L. Upton, assist- 
ant buyer of the shoe department of R. H. White 
Company, Boston. 
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How to Obtain Co-operation from Your Employes 
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From Address Delivered Before California Convention by Harry F. Miller, 


WOULD rather confine my talk to what has 
been accomplished at the “Bootery,” and if 
any information can be got from these remarks 
that will assist any of the delegates, the purpose 
will have been accomplished. To answer the query 
in one sentence, I would say that it depends largely 
on the employer, his individuality and personality, 
to get or demand it with as little effort and expense 
as is consistent with good, sound business judg- 
ment. 

Let us consider the paid execu- 
tive, whose duty is to perfect a 
business organization as a whole, 
for it is the entire organization 
that must work in harmony, if 
you want to obtain loyalty and co- 
operation from the individual. 

The familiar saying, ‘A chain is 
no stronger than its weakest link,” 
illustrates this point, and the much- 
used phrase, “One bad apple will 
spoil a barrel of them,’”’ emphasizes 
this fact. Whether you are the 
employer, or whether you are the 
paid executive, the same rules will 


apply. 
Suggestions Asked For 


The organization of C. H. Wolfelt 
Company in November, 1919, was 
not unlike a great many other firms 
whose rapid growth created such a 
a volume of detail that the two 
executives, then in charge, were 
unable to handle it. It was at this time that the 
position of general manager was created and the work 
of the reorganization begun. The first thing we did 
was to invite suggestions of constructive criticism, 
furnishing blanks for this purpose. 

At first there was not a ready response. Some 
thought it was but a means to get their expressions 
and use them to a disadvantage; some were en- 
couraged with the “I don’t care what happens” 
thought, “I am going to tell the truth,” and gave 
their candid reasons. 

It was really from this latter class that we received 
the foundations from which to work. We then put 
into effect our twice weekly meetings on Tuesday 
and Friday, which were for the purpose of having 
an open and free dsicussion and expression from 
employes; to take up matters of educational work 


General Manager, C. H. Wolfelt Co. (The Bootery) of Los Angeles 





HARRY F. MILLER 





and to give the individual an opportunity to bring 
before the meeting any matters that they thought 
were detrimental to the interests of the firm. The 
meetings at the start did not meet with a hearty 
response or with the approval of the majority. 


Finding the Weak Links 


First, this was because they had never attended 
any meetings of this kind, and did not realize what 
benefits could be derived therefrom. Second, some- 
one said they were past their school 
days and could not learn any more, 
and again someone said, ‘“What did 
we get out of the last meeting?”’ etc. 

Expressions such as these were 
just what we wanted, and it was 
not long until we were able to 
determine just where the weak 
links in the chain were. 

We started in immediately to 
find out the particular grievance of 
each man. Not a few said: ‘““What’s 
the use, we don’t get anywhere if 
we do.” 

One of them, an employe of 
eight years, said, “I have been 
promised this and that and I have 
never gotten it, and I am one of 
the oldest men in the house. I am 
never even considered when some 
good thing comes along.” 


General Manager, C. H. Wolfelt 
Co. (The Bootery), Los Angeles 


A Specific Instance 


I asked him what he was doing 
to merit the consideration he thought was due him. 
He did not know anything in particular just then, but 
said he always worked for the interest of the firm 
and had not gotten a square deal. 

After explaining to him that he would be given 
every consideration if he would get in line with the 
new order of things, he tried again, but his enmity 
was so deep rooted that it could not be overcome. 

He eventually resigned to take up an entirely differ- 
ent line of work, after being in one line for eight 
years. Here, of course, was a man who did not 
have the right kind of stuff in him. He harbored 
his grievances every day and had no thought for 
anything else; he had very few calls and scarcely 
any personal trade. 

By persistent effort in trying to hold the force 
through education and persuasion, we finally got 
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down to a working basis with as near to a perfect 
organization as could be gotten in so short a time. 

In our meetings we particularly encouraged indi- 
vidual thought and invited suggestions on “How to 
Better Conditions.”” We offered a cash prize to the 
salesman who wrote the best answer on “How to 
Increase Our Sales.” 


Contest Brings Out Ideas 


This contest did more than any plan we tried to 
give us a line on “Who was who.” Nearly all of 
them spoke of service to the customer, and each 
paper gave us many new ideas that we had not 
thought of, or had forgotten about. 

The other papers, as we read them, showed us at 
a glance just how much time and thought was given 
to the writing. Some wrote just enough to get by, 
but we were pleased to note that the majority tried 
to give their best ideas on “How to Increase Our 
Sales.”” Through this plan we were able to select a 
floor man, to whom we gave the title of assistant 
manager, and who has since proven the wisdom of 
our convictions. We have since agreed to hold our 
meetings once a week on Tuesday mornings, a half 
hour before the store opens. 

Where we had destructive criticism of the meetings 
when they were first started, we now have a desire 
and a willingness on the part of everyone to bring 
something of interest and helpfulness to these meet- 
ings that will “Help the other fellow.” 

At present, not only the salespeople attend, but 


the clerical force as well, because they appreciate 


what benefits can be gained. 


Meetings Are Made Informal — 


We make these meetings as informal and as free 
from restraint as possible, and where we had the 
timid and faltering employe, we now have the 
sure and strong worker. This has been brought 
about only through a well-defined policy of the 
“square deal,”’ and its application. 

You may be able to get the work done by forcing 
the employe under penalty of discharge, but you 
will never be able to build up an efficient, loyal 
organization by such tactics. You cannot throw a 
stone at an employe and have him catch an apple, 
neither can you reprimand him for something with- 
out first hearing his side of the story. By getting 
both sides of the question and giving the employe 
the benefit of the doubt you will gain more than by 
acting on the spur of the moment. These remarks 
refer, however, to the employe who is worthy of 
your consideration. 

The successful executive has little time to find 
fault. He will at all times set an example by show- 
ing an interest in bis work. Reward the progressive 
salesman with responsibility, no matter how great or 
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small. Human nature, especially today, demands that 
work and efforts be recognized. 


Don’t Hesitate to Praise 


You cannot thrill an employe any greater than 
to compliment bim or her on a particular piece of 
work well done. You can associate with your em- 
ployes without losing your grip on them and still 
maintain your self-respect. You cannot get familiar 
with them, however, and still hold your dignity. 

We have in our organization an association which 
is known as the C. H. Wolfelt Welfare Association, 
and is composed of the employes of the store, who 
elect their own officers. The dues are 50c monthly, 
which are being used for and in the interest of the 
employes only, when absent from work on account of 
sickness or accident, and it has been the means of 
cheering up the fellows who have been sick. The 
officers act as a committee representing the employes. 
A visit is made by one of the committee to the em- 
ploye who is ill and flowers or cigars, as the occasion 
demands, are taken him. It creates a feeling of 
appreciation among the employes, and is an incentive 
to them to return to their work with an interest 
that they would not otherwise entertain. 


Straight Commission Basis 

The matter of remuneration has to be considered. 
Our salesmen being on a straight commission basis, 
this problem has given us little concern. 

The office and shipping departments are on a salary 
basis, and I always try to anticipate, when possible, 
the requirements of each employe, the importance 
of the. position, and what the average salary is 
being paid for any one particular position. 

In determining salaries, I take into consideration 
the responsibility of the position and the loyalty, 
interest and ability shown by the employe. 

I watch the salary list as closely as the sales sheet, 
and where the employe shows sufficient interest in 
her work, or suggests improvements or changes 
that will improve conditions, I try to compensate 
them for their extra efforts by a recommendation for 
more pay. 

This encourages them to greater effort which means 
dollars and cents to the firm in time saving and 
plugging up the leaks. 

I believe in the doctrine of paying just a bit more 
than the average. 





Comfort Shoes Improved 


New lasts and new leathers have been put into com- 
fort shoes. Soles of No. 10 and No. 12 iron are put on 
to some. Only selected kid leather is used in the 
standard grades. And complete runs of widths and 
sizes are made, and also combination lasts and special 
lasts are used for unusual shoes for unusual feet. In 
these and other ways have comfort shoes been graded up. 
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B 249—Cordovan Brogue Lace Oxford. 

Brogue Last. Pinked and Perforated. 

a Sole to Heel. Stitched around 
eel 
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B 216—No. 4 Norwegian{Brogue Lace 
B 156—Brighton Last, Pat. Colt, Dress, Oxford. Double Sole si ee] eStitched 


Plain Toe Oxford. around heel. Brogue Last. 
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SHOES FOR YOUNG MEN 
—AND— 


MEN WHO KEEP YOUNG 











Visitors in "Boston during July are invited to inspect our line of men’s shoes at our Bos- 
ton office and at our factory. We shall also exhibit at the National Shoe and, Leather 
Exposition and Style Show, Mechanics Bldg., Boston, July 20 to 24, Booth 57. 


Richards & Brennan Co. 
Randolph, Mass. 
N. Y. Office 


Boston Office ce 
83 Essex Street Marbridge Building 
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You don’t need’ a 


OUIJA BOARD 


to get in touch with 





~ 


“Onyx” Hostery 


Reg VS Per. NeD 


Nothing dead about “ONYX”. 
It’s a live brand all the time, as 
thousands of successful Hosiery 
Departments are proving every day. 





Simply write and let us take care of 
your needs in season and out. 


Emery 6 Beers Company, inc. 


Sole Owners of “Onyx” Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Chicago Office: Philadelphia Office: 
31 Bedford Street North American Bldg., State 1033 Chestnut Street 
and Monroe Sts. 


San Francisco Office: 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N.Y. 
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THE DECORATORS SUPPLY COMPANY 


MLN ANY attractive window displays sell the merchandise 


Wit 


offered. Why not compel the passer to stop—look and 
listen to your sales display? 

We furnish the Display Fixtures. Send for our 
Cataloz, § showing, many Window Displays of our different 
period designs. 


The Decorators Supply Co. 
Archer Ave. and Leo Street 
Chicago, U. S. A. 


Artistic Window Display FIXTURES have proven 





the most profitable advertising, for the retail merchant. 
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By specifying Monarch Upper 

Leathers you are assured the 

right combination of STYLE, 
; PLUS QUALITY. 


Consumers of shoes demand 
quality along with style for the 
prices they are paying today. 











BOSTON 
U. S. A. 

















“SIDE AND VEAL 
UPPER LEATHERS 


MONARCH LEATHER CO. 
CHICAGO NEW YORK 


 SEaRe eo oan * 
































































































KING TWILL 


GUARANTEED 2YD. 


GIVES YOU CONFIDENCE 
IN YOUR PRODUCT 


e 


KALLMAN GUARANTEED WEIGHT 
LININGS make it possible for you, Mr. 
Manufacturer to know exactly what is going 
into your shoes just what you are paying 
for including assurance of highest quality 


With hardly an exception, 
the largest shoe makers use 
Kallman Guaranteed Linings 


SAMPLES AND PRICES ON REQUEST 


0 a, ulius Kallman Company \V7¢ 
(QO) Boston Cincinnatt (SC) 
NaS 




































































































































































Dele Lining 


Rottor Made pr Oe, Ee trade» 


N manufacturing shoes 
nowadays lining selection 
should be more than ever 
an important consideraton. 


@, DE LUXE is the companion lining 
for those shoes in which manufacturers 
strive to make a product above the ordinary. 


G, We recommend DE LUXE 
unqualifiedly for your finest shoes 


“Know it by the weave” White and Natural (ecru) 
SAMPLES AND PRICES ON REQUEST 


Ol ulius Ka liman Company 


| Boston Cincinnati | 
—_== So =) 
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‘} BELLEVUE~STRATFORD HOTEL 


EXHIBITORS 


Kuhn-Pavord-Wilks Shoe Co. 
United States Rubber Co. 
Robt. H. Foerderer, Inc. 
Dungan, Hood & Co., Inc. 
Castle Kid Co., Inc. 

Perkins & McNeely 

French Beading & Novelty Co. 
Goodyear Tire & Rubber Co. 
Phila. Last & Pattern Co. 
Nahm Brothers 

Mrs. A. R. King, Inc. 

Ferris Shoe Co. 

Lenox Shoe Co. 

A. S. Kreider Co. 

J. R. Newton & Co. 
Croxton, Wood & Co. 

Laird, Schober & Co. 
Hallahan & Sons, Inc. 
Carlisle Shoe Co. 

Harrisburg Shoe Mfg. Co 

C. S. Gibbon Co. 

H. B. Hanford Co., Inc. 
Burk Bros. 

H. B. Altenderfer 


Lindner Shoe Co. 

Smaltz-Goodwin Co. 

Buek & Company 

Ziegler Brothers Co. 

Elkin Turn Shoe Co. 

Quarryville Shoe Co. 

Girard Shoe Mfg. Co. 

Grieb Shoe Mfg. Co. 

J. Edwards & Co. 

Kiddy Shoe Service, Inc. 

C. C. Kempton & Son, Inc. 

Armstrong Cork Co. 

Franco-American Bead. & Nov- 
elty Co. 

Standard Kid Mfg. Co. 

Howard S. Rue & Co. 

R. D. Smith & Co. 

Keystone Leather Co. 

Schoellkopf & Co., Inc. 

Barke-Gibbon Co., Inc. 

Donald Shoe Co. 

Passant & Olley 

Amalgamated Lea. Co., Inc. 

New Castle Lea. Co., Inc. 

Roney & Berger Co. 


JULY 19-20, 1920 
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AT THE PHILADELPHIA FOOTWEAR 
STYLE SHOW 


YOU WILL SEE THE LATEST EXAMPLES OF FORTY- 
FIVE YEARS OF SUCCESSFUL SHOEMAKING IN 


TRADE MARK 
























































Tan Vici Tip Oxford, Lenox Last (new) 


6330—1144 to 2. DandE............ $3.25 
6331—84 to 11, Dand E............. 3.00 
@338—S to 8. D and E.......cccccccccee 2.60 7050—3 to 8, D 
7051—1 to 5.D 
Women's Theo Ties, Stee “| Full Louis Heel, Turn, 
° 
ee $8.00 
4581—Patent chrome...................- 7.00 
I re hsdeeacacddcisduweeeda 7.00 


E have told you about them 


aidedaiie many times—thousands of 


Woman's English Oxford, a — 
“Rubber Hel. that yn the We ae you have found them profit makers 


correct last and is dressy : 
No. 4768 is the Brown Kid 


No.4702 to the Bipot Kid a for years—but look at the display 


izes 24- 
Widths C, D and E 


$4.35 %. just the same— 


Just now we are showing these seasonable styles—ready for at once 
delivery. They will fit in with your present needs— 


Mail or wire orders will receive prompt attention. 




















Weimer, Wright & Watkin Co. 


Manufacturers 


35 S. SECOND ST. - - PHILADELPHIA 


New York Salesrooms: Bush Terminal Sales Building, 42nd and Broadway 
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One of the Rooms in Independence Hall, Philadelphia 


Big Attendance Expected at Philadelphia 


Plans for Footwear Style Show Complete—Reservations Pouring Into Hotels 


Philadelphia, July 7 

NE of the most encouraging features encoun- 
QO tered by the Executive Committee in their 

work of preparing for the Philadelphia Foot- 
wear Style Show—July 19 and 20—is the number of 
letters received from retail merchants assuring the 
committee of their intention to attend. A hasty 
canvass of Philadelphia hotels confirms this—room 
clerks almost without exception reporting that they 
are receiving requests for reservations by wire and 
letter. 

With the success of the Style Show already assured, 
therefore, all efforts are being bent toward putting the 
final touches on the program plans. C. E. Gibbon, 
chairman of the Executive Committee and his co- 
workers have been busy all week getting things in 
readiness for the opening. 


Color Scheme of Green and White 


Plans which have been announced call for an 
artistic arrangement of booths, dominated by a color 
scheme of green and white. Booths will occupy 
the center of the floor in two back-to-back rows and 
will also be situated along the wall spaces. This 
arrangement does away with the usual center aisle 


and divides the vast room into three parts with two 
side aisles. Greek columns supporting flowers will 
outline each booth. 

This, as has been said, is the first show of the kind 
to be given here and the mere fact that it will be taken 
part in by shoe, leather and findings manufacturers 
not only of this city but of the entire state as well, 
makes it an event of considerable importance to the 
retail merchant. 

The lines to be seen will include high grade as well 
as low and medium grades of women’s, misses’, chil- 
dren’s and infants’ welts, turns and McKays. The 
exhibitors will include such well-known manu- 
facturers as: 


Partial List of Exhibitors 


Laird, Schober & Co., J. R. Newton Company, 
Buek & Co., Croxton Wood & Co., Hallahan & Sons, 
Smaltz-Goodwin Company, Ziegler Bros., Elkin Turn 
Shoe Company, C. S. Gibbon Company, Nahm Bros., 
Ferris Shoe Company, Barke, Gibbon Company, 
Donald Shoe Company, Passant & Olley, Quarryville 
Shoe Company, Girard Shoe Manufacturing Company 
Lenox Shoe Company, J. Edwards & Co., Lindner 
Shoe Company, Harrisburg Shoe Company, J. G. 
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work, whatever their posi- 
tion, must think—and give 
expression to their best thought.”’ 


Our employees are not only workers but 
also thinkers—keeping one thought upper- 
most in their minds—that giving us the 
best work possible means the biggest pos- 
sible return to them. 


ee are days when all who 





“They know prosperity requires work— 
what they want is a square deal.’’ And if 
they are getting a square deal you can rest 
assured you will get a square deal every 
time you buy a pair of our shoes! 





Our trade mark on a carton of shoes means 
just one thing—a square deal for you and 
your customers. 


At the Philadelphia Style Show, July 19-20, 
samples of our shoes will be shown exactly 
as they run in case lots. Give them your 
closest inspection—note the fair price mark- 
ings—and then agree with us that we are 
giving a square deal to everyone concerned. 
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Cc. E. GIBBON 


Of the C. S. Gibbon Co., chairman 
of the Executive Committea and of 
the Booth and Concessions Com- 





D. D. WOLF 


Of C. C. Kempton & Son, secretary 
of the Executive Committee and 

irman of the Finance 
mittee Committee 


E. H. KEMPTON 


Of C. C. Kempton & Son, chair- 
man of the Decoration and Enter- 
tainment Committee 








Grieb Company, Kiddy Shoe Service, Kuhn, Pavord 
Wilks & Roney and the Berger Company. 

Then in addition to the shoe lines to be exhibited 
there will be displays by the leading kid, calf, side and 
sheepskin manufacturers of the country such as 
Dugan Hood & Co., New Castle Kid Company, Per- 
kins & McNeeley, R. D. Smith & Co., Howard S. Rue 
& Co., Standard Kid Company, Keystone Leather 
Company, Robert H. Foerderer, Inc., and Schoellkopf 
& Co. 

There will also be the following exhibitors featuring 
their lines: 

Goodyear Tire & Rubber Company, United Rubber 
Company, French Beading & Novelty Company, 
Franco-American Beading & Novelty Company, 
C. C. Kempton & Son, The Philadelphia Last Com- 
pany and The Armstrong Cork Company. 

The finest orchestra in Philadelphia has been ob- 
tained and will supply music from the opening of the 
show at 10 a. m. until] the closing hour at 10 p. m., 
with a special musical program for both evenings. 


Committees in Charge 


The committees in charge are as follows: 

Executive Committee—Tycho Buek, Jr., J. H. 
Cross, James Edwards, Newton Elkin, J. W. Good- 
win, A. E. C. Hall, W. J. Hallahan, E. H. Kempton, 
George S. Laird, J. C. McKeon, Herman Meyer, 
Gilbert Nahm, Culbreth Sudler, D. D. Wolf, secre- 
tary and C. E. Gibbon, chairman. 

Advertising Committee—Gilbert Nahm and Cul- 
breth Sudler, chairman. 

Booth and Concessions Committee—A. E. C. Hall, 
and C. E. Gibbon, chairman. 


Decoration and Entertainment Committee—New- 
ton Elkin and E. H. Kempton, chairman. 

Finance Committee—Tycho Buek, Jr., and D. D. 
Wolf, chairman. 


Rare and Ancient Shoes 


The committee has succeeded in obtaining for dis- 
play during the convention a section of the largest 
collection of rare and ancient shoes in the world. 
This exhibit is owned by the United Shoe Machinery 
Corporation, and was gathered from all parts of the 
inhabited globe under the direction of the corpora- 
tion’s senior vice-president, George W. Brown. The 
original collection contains nearly a thousand ex- 
amples and the most striking ones have been brought 
to the convention by the corporation’s representative. 

Among the most notable units appear the enor- 
mous Jackboot, weighing about 19 pounds, worn by 
King Henry IV, of France; the slippers worn by the 
unfortunate royal ladies beheaded by the guillotine 
during the French Revolution; the primitive swine’s 
skin sandal of the Caveman of Prehistoric times; the 
diminutive slippers of doll’s size worn by the Chinese , 
ladies of high caste; and others equally interesting to 
the number of about three hundred. The collection 
also contains examples of the shoes worn by all the 
combative units in the late war. 

The other section of the valuable contribution of 
the United Company’s effort to make our convention 
interesting is the motion picture lecture on the 
Making of a Shoe, which is part of the regular con- 
vention program and which has been the feature of 
all the big gatherings of shoe men for several 
years past. 
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This Mark Stands for 


Reliability, Quality and Service 


Things that go into shoes that bear this mark 
Linings Stay Ducks Gem Ducks Vamp Flannel 


Cloths: 


Corkscrew Kersey White Fabrics, including Trojan and Merion 
Sea Island Duck | 


Top Facings Imitation Leather Cover Cloths 
Ribbons Galloons Stay Webs Pump Stay Tape 
Button Hole Tape Cut Staying Tongue Lining 

Eyelet Staying Sock Linings 


Glazed Kid Calfskins and Black Glazed Sheep 


3 
g 
5 
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Visit Us When in Philadelphia 


W. A. LIPPINCOTT CO. 


Established 1862 Incorporated 1907 
315-17-19 Arch Street Philadelphia, Pa. 
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Labor Costs Increase 


Washington, D. C., July 6—The Bureau of Labor 
Statistics of the Department of Labor has the fol- 
lowing to say in connection with the changes in wages 
during the period, February 15 to March 15, in the 
boot, shoe and leather industry: 

“Boots and shoes: Two establishments reported a 
15 per cent increase, affecting 85 per cent of the em- 
ployes in one factory and 7 per cent of the employes 
in the other plant. An increase of 13 1-3 per cent, 
affecting 6 2-3 per cent of the men, was reported by 
one concern. One firm gave an increase of about 10 
per cent to about 5 per cent of the force, and an in- 
crease of 5 per cent, affecting 614 per cent of the em- 
ployes, was reported by another establishment. 

“Leather manufacturing: One _ establishment 
granted increases of 414, 734 and 124 per cent, affect- 
ing 20, 28 and 2 per cent of the employes, respectively. 
One firm gave a 10 per cent increase to all earning less 
than $5 a day and a 5 per cent increase to the re- 
mainder of the force. Sixty-five per cent of the em- 
ployes in one concern received an increase of 7 per 


Showing Arrangement of Booths for Philadelphia Footwear Style Show 





cent, while 20 per cent of the men in another concern 
were given an increase of 6 per cent. Approximately 
4 per cent of the force in one factory received an in- 
crease of about 4 per cent.” 





British Shoeman Visiting Boston 


Boston, July 8—A Boston visitor recently was 
W. Carey Wilson of Messrs. Wilson & Watson, Ltd., 
Kettering, England. He is visiting America for the 
purpose of studying industrial conditions. Messrs. 
Wilson & Watson, Ltd., are manufacturers of men’s 
shoes, their plant being situated at Kettering, a shoe 
manufacturing city on the Midland Railway between 
Leicester and Northampton. Mr. Wilson states that 
his firm is very busy with orders at the present time. 
Many of the shoe manufacturing centers in England 
are undergoing a let-up in business and facing condi- 
tions not unlike those existing in our own industry. 
Other shoe centers, however, are quite busy. After 
leaving Boston, Mr. Wilson will visit Montreal and 
other points in Canada, Rochester, N. Y., Niagara 
Falls, New York City and Washington. 
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“IT JTAVE you that shoe in VICI KID?” 


Manufacturers’ and wholesalers’ salesmen 
are daily asked this question by their retailer 
customers. ; 
Some of them answer “‘yes’” without realizing or remem- 
bering that we are the sole makers of VICI KID. 

If you specialize in giving your customers exactly what 
they demand remember that--- 


There is but one VICI KID. There never has been any 


other. 
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Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 
Philadelphia $$ as $3 Pennsylvania 


a 
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THERE IS ONLY ONE VICI KID 









THERE NEVER HAS BEEN ANY OTHER 
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Women’s Fine Shoes 


As makers of original and individual styles 
in the highest grade of footwear for women, 
selling in the exclusive shops, we have 
helped to establish the reputation of Phila- 
delphia as the center for the manufacture 
of women’s shoes of the finest types. 


Retailers visiting the Philadelphia Foot- 
wear Style Show, Hotel Bellevue-Stratford, 
July 19th-20th, are cordially invited to our 
booth, No. 15. 


July 10, 1920 




















J. R. NEWTON & CO. 


507 ARCH STREET 
PHILADELPHIA 
































J. R. NEWTON & CO. 


507 ARCH ST. 








Polishes Offer Dealers Greatest 


Popular every- 
where. The 
handiest prepa- 
ration imagina- 
ble for cleaning 
and dressing 
black or tan 


footwear. An all the year around seller. 


A protection to leather summer 
and winter. 


WHITTEMORE BROS., CORP. 


PHILADELPHIA 


Whitremore's 


Sales’ Advantages 


Dealers find this Paeagf 
one of the most [i 


in demand spe- 
cialties we make. 
It has winning 
characteristics. 


LARGEST PRODUCERS OF SHOE POLISH IN THE WORLD 


BOSTON 
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HILE at the Phila- 

delphia Style Show, 
July 19-20, make certain 
you visit Booth No. 20, 
where our complete line of 
Women’s Medium Priced 
Welts will be displayed. 


Our line is too well and fav- 
orably known to the trade 
to have us tell you very much 
about its wonderful selling 
possibilities. 

Mere words cannot describe our 
footwear. Samples must be exam- 
ined carefully to realize the excellence 
of workmanship and material, to- 


gether with the style appeal, built 
into every pair of our shoes. 


We invite your inspection. 


ee 
C.S. GIBBON CO. 


50-54 North 4th Street 
Philadelphia, Pa. 


In Stock Department 56 N. 4th Street 
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AT THE 


FASHION dHOW 


IN THE SHADOW OF 


“BILL PENN” 


(PHILADELPHIA, JULY I9?"-207! 


BE SURE TO SEE 
ROVILLA KID 


PeE.. t 
EXAMINE IT— 
SEE SHOES 
MADE OF IT. 
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CASTLE KID Co.INC. 
Originators and Makers — 
CAMDEN, N.J. ro 
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W.T.HOLMES COMPANY 
EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET : ‘ PHILADELPHIA 








DO YOU KNOW THAT~ 


We are a Specialty House carrying in stock 
Ladies’ High Grade Shoes of Latest Style 


























Copyright 1920, by The Goodyear Tire & Rubber Co. 
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WATERPROOF 


Trade Mark Reg. U.S. Pat. Off. 


i 
ul 
al 
0 
q 
aw 
2 
fa) 





I Recommend These Shoes— 
With Guaranteed Nedlin Soles 





One business man will tell another that for all ’round utility, 
for vacation tramping and for office wear, he relies on these 
service line shoes with guaranteed Ne3Glin Soles. 


s 


He gets comfort from them; for Nedlin Soles are comfortable. 
Along with that comfort he gets economy; for Nedlin Soles 
outlast any others. He walks dry-shod on damp pavements; 


for Nedlin Soles are waterproof. 


His personal preference in lasts can be suited exactly from 
the lines which representative manufacturers are now offering 
in more than 500 styles of staunch, moderately priced shoes 
made with guaranteed NeGlin Soles. 


A show window is a first assistant salesman when it is trimmed 
with these high grade, serviceable shoes made with Nedlin 
Soles—comfortable, long-wearing, waterproof, and Goodyear 


guaranteed. 


Tue Goopyvear Tire & RusBBerR ComMpPANy 
Offices Throughout the World 


Goodyear Wingfoot Heels are the guaranteed walking mates of guaranteed 
Nedlin Soles. They’re so good that more than eighty per cent of all 
shoes made in this country with branded heels are fitted with them. 


Soles 


- COMFORTABLE 
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OPPORTUNITY AWAITS YOU 


























IN BOOTH TWELVE 


at the 


PHILADELPHIA STYLE SHOW 


Here you will find our entire lot of 
samples — Misses’, Children’s and In- 
fants’ high grade Welts, Turns, and 
McKays. 


Never before have we produced in 
such great volume. Never before have 
we been able to offer to shoe merchants 
outside of our regular customers — the 
opportunity to stock our line. 


It will be to your best interests to 


survey FERRIS FOOTWEAR in full 


array. 


THE FERRIS SHOE CO. 


MANUFACTURERS 


CHILDREN’S SHOES 


EXCLUSIVELY)!’ 


PHILADELPHIA PENN. 
FACTORIES 
PHILADELPHIA 
CLEVELAND,OHIO 
CAMDEN, N. J. 
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RETAIL TRADE ACTIVE 


1920 Has Been the Banner Year for 
Whites 


The interruption of a full holiday on 
Monday, July 5, when all shoe mer- 
chants joined with department stores 
and other retail merchants in giving their 
workers a breathing spell, was com- 
pensated for largely by the active trade 
which was experienced on the preceding 
Saturday and during the present week. 
Predictions that 1920 would be the 
best white footwear year in all time 
appear to be pretty generally fulfilled, 
judging from the relatively. heavy 
movement of these Simmer specialties. 
Most stores advertised the outing goods 
heavily last week, keeping these ad- 
vertisements separate from the an- 
nouncements of the regular and other 
special lines, which still are being 
marketed at various reductions. 


Outlying Stotes Cut Prices 


An interesting development of the 
early part of July is the fact that some 
of the larger stores’ in the outlying 
sections of the city have come out 
with display advertisements in the 
daily newspapers with bargain offerings. 
While these stores have been marking 
down varicus lots from time to time, 
some of them nowW are announcing 
special, reduced values on their entire 
stocks. Talks with some of these 
merchants indicate that the downtown 
stores have been drawing a lot of busi- 
ness away from the uptown shops by 
their generous rédtctions, making it 
necessary or desirable to make a 
horizontal cut in selling ‘prices so that 
goods may be kept moving and strenu- 
ous competition be met. 


Manufacturing Situation Improved 


The manufacturing situation is some- 
what improved, although the strong 
disinclination athong retail merchants 
to provide for Fall and Winter stocks 
is still very apparent in all quarters. 
Production dufing this week and next 


ing Develop 


TIHINIM OTT) 


Milwaukee 


week will show a material decline 
because, employers are giving their 
working forces a vacation. Usually 
the vacations are for one week, while in 
a few instances the forces are being 
divided in two, half getting off this week 
and the other half next week. Some of 
the local factories have been following 
out this practice for many years, but 
because of the unusual conditions at 





Summer Brides and Shoes 


One of the reasons why the 
retail trade in Milwaukee has been 
experiencing excellent business 
in some specialty lines is found in 
the fact that approximately 1,000 
marriage licenses were issued in 
the county during the month of 
June. This number is by far the 
largest ever recorded, not except- 
ing even the record-breaking 
number of a year ago. June 
business was further stimulated 
by the commencement season, the 
five big high schools in Milwaukee 
having turned out the largest 
graduation classes ever known. 











this time, many others are introducing 
the vacation feature this year for the 
first time. The employes have signified 
their willingness to take the lay-off, 
which is not at all a necessity, but a 
convenience. 


Shoemen Active in Elks 


The National convention of Elks at 
Chicago this week drew a large number 
of visitors from the Milwaukee boot and 
shoe trade. The local lodge sent a band 
of fifty-five pieces, a chorus of sixty 
voices, and a drill team of forty men, 
membership in these organizations 
including many of the retail merchants 
and store staffs as well as factory 
executives and workers. 


Editorial on Cancellations 


“‘Cancellations’”’ was made the subject 
of an interesting editorial comment by 
the Milwaukee Sentinel 
issue. The editorial said: 

Taking the guesswork out of 
business has been the task of 
efficiency experts these many years. 

One great problem which remains 
is the cancellation of trade orders. 
With falling commodity markets, 
trade has been largely disorganized 
by confusing orders for cancella- 
tions. 

A Milwaukee shoe manufacturer 
laments the present situation, de- 
claring that his concern had to pay 
the tanners, box makers and all the 
rest for material used in the shoe 
factory, while merchants threw 
down their orders with impunity. 

When a manufacturer has made 
contracts contingent on certain 
definite orders, his plans are over- 
turned by cancellations. The 
practice is difficult to explain in 
view of the universal rule that 
promises made in the business world 
are usually kept rigidly. The 
business man who does not keep his 
word is an object of derision and 
contempt. 

On the other side of the fence, 
it may be said that cancellation 
of orders facilitates decline of prices 
to a normal level. 

Whe prices slump rapidly some- 
one nearly always takes a loss. The 
fairest plan would be some scheme 
which would distribute the loss 
among the parties concerned. The 
present system hits the manufactur- 
er with undue severity. One sug- 
gestion is that when a merchant can- 
not use what he has ordered, a fair 
price adjustment should be made. 
There would be fewer impulsive can- 
cellations if a penalty for damage 
were involved. Still better would be 
a price deflation so gradual that none 
of the parties in the trade cycle 
would have to take a loss. 
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Where to Buy 


Women’s Shoes 

















E. A. &M. C. Witherell Co. 
Manufacturers 
Women’s Turn 
Boots and Slippers 
Factor 
Haverhill, Tiaas, 
Boston Office 
147 Lincoln St. 








BARNETT SHOE CO., Boston 
Immediate Delivery 

A White Cab. Hand 

bere .—- oo ers 


B, C, D. 


$3.60 
“CLEO” TIES 


BLA AND BROWN OOZE IN HIGH. 
S WITH MEDIUM VAMP. 


$5.90 





Net 10 Days 
Straight Runs Only 


BARNETT SHOE CO. 


110-112 Summer St. Boston, Mass. 


LATEST CREATION IN A BOUDOIR 
Top bound with galloon, lined throughout with 
white or fancy colored linings, leather heel, proper 
height at back of slipper to prevent slipping; close 
fit around top to prevent falling off the foot. 

yper and sells on sight. Outwears two 
ed boudoirs. Best of workmanship, 
Blacks, $1.75; Reds and Tan, 
$1. 90 I ; and Blues, $2.00. 
THE ORIENTAL BOUDOIR CO. 
61 Essex Street Haverhill, Mass. 











HARTMAN SHOE COMPANY 


VERHIL MA 





COLLINS & STAPLES. 
Makers of 
HAND TURNED LOW CUTS 
Alpha Strap. Made 


in Polar Cloth and 
All Leathers. 


Factory, 118 Phoenix Row Boston Office 
Haverhill, Mass. 110 Lincoln St. 











The) Line of 100 Styles 
of Comfort Shoes 
Juliets — Oxfords — Bals 
—Polish—Button—Theo 

Ties — Three Points — 
Gored Front bs yoy 


Women’s Flexible lta 
and McKays, and Warm 
Lined — Men ‘8 Slippers. 
TIMSON BROS., Inc. 
Boston, Mass. 














NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 











ST. LOUIS MEN IN MILWAUKEE 


Preparing for Group Display at Big 
Convention 


Charles E. Strayer, sales manager of 
Johansen Bros., and a member of the 
Convention Committee of St. Louis 
Shoe Manufacturers and Wholesalers 
Association spent a day recently in 
Milwaukee getting a line on the outlook 
of the forthcoming N. S. R. A. Con- 
vention. About 25 St. Louis concerns 
will be represented in the joint display 
to be made by that market. The 
particular object of Mr. Strayer’s visit 
at the time was to see the position of the 
space allotted to St. Louis in relation 
to other market displays in order to 
work out display plans. 

Mr. Strayer was greatly impressed 
with the facilities at the command of 
the Milwaukee Committee in having 
such a wonderful building as the Mil- 
waukee Auditorium in which to hold 
the 1921 Convention. 

He was also much pleased with the 
business-like manner in which the 
preliminary arrangements are being 
handled by Executive Secretary H. C. 
Towle, Barney Coens and others in 
charge of arrangements. Mr. Strayer’s 
message to St. Louis Shoe Manu- 
facturers and Wholesalers will be 
‘Prepare for the greatest get-to-gether 
event ever staged in the history of the 
shoe industry.” 


New Store for Racine, Wis. 


Fred C. Davis who, for the past three 
years had been in charge of sales and 
advertising for F. H. Stover of Mil- 
waukee and J. F. Seamon, manager of 
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the Shoe Department of Bedel’s, have 
formed a partnership and will open a 
new store at 221 Sixth Street, Racine, 
Wisconsin, about September 1. The 
location is excellent, the room is being 
remodelled with new front, shelving, 
etc. Both Mr. Davis and Mr. Seamon 
are practical shoe men of wide ex- 
perience with splendid reputations be- 
hind them and will undoubtedly attain 
success in their new venture. 


Department Store Sold 


G. H. Artman, until recently manager 
of the Walk-Over Shoe Store at Omaha, 
Neb., and R. J. Osborne, owning de- 
partment stores at Flint, Mich., and 
Janesville, Wis., have purchased the 
Hill Bros. Dry Goods Co., which is one 
of the largest department stores at 
Fond du Lac. The new owners took 
possession July 6 


Milwaukee Man in Waukesha 


G. E. Harris of Milwaukee has taken 
over the Keniston Custom Shoe Shop at 
344 West Main Street, Waukesha, Wis. 


Shoe Store Is Moved 


The Hildebrandt Shoe Company, 
Kenosha, Wis., moved July 1 from its 
original location on Howland Avenue, 
to 916 Elizabeth Street, at the corner of 
Howland Avenue. 


Shoe Merchant Dies 
Ernst Marshall, founder of the firm 
of Marshall & Bartz, retail shoe mer- 
chants at Sheboygan, Wis., died June 
27 at the age of 71 years, following an 
illness of more than a year. 


St. Louis 


REPAIR MEN STRIKE 


Cobblers Demand Minimum Wage 
of $40 a week 


A strike of 300 employed members of 
Boot and Shoe Workers’ Local Union 
No. 470, who do repair work, was 
called last Thursday, July 1, following a 
meeting at which the union voted to 
reject a 5 per cent increase in wages 
which a committee of employers had 
offered. The cobblers demand a $40 
a week minimum wage and an advance 
of 10 per cent in wages for those who 
have been receiving more than that. 
The men are said to have been getting 
from $25 to $50 a week. Of the men 
involved, 250 are estimated to be 
employes of downtown shops and the 
shoe repair divisions of department 
and shoe stores, while the others are in 
repair shops in the residence districts. 


Members who own and operate one-man 
shops are not involved in the con- 
troversy. 

McElroy-Sloan Men Back From 

Trip 

John H. Wilson, advertising manager 
of McElroy-Sloan Shoe Company, has 
returned from a business trip through 
the East, having visited New York, 
Philadelphia and other cities. 


R. H. Offer Ill 


Friends of Roos H. Offer of the Offer- 
Robles Company, will regret to learn of 
his illness, due to a collapse at Jefferson 
City, Mo., two weeks ago while on a 
business trip. Mr. Offer was brought 
back to St. Louis and is now reported 
as convalescent, but it will be some time 


~ before he gets back to active work. 
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Office Space Increased 


The Peters Shoe Company have just 
ompleted alterations on the main 
‘oor of its office and stock building, 
Vashington Avenue and 13th Street. 
)ffice space has been doubled by moving 
he sample and shipping rooms farther 
» the rear. 


Lund-Mauldin Plant Busy 


The following statement on factory 
»nditions is made by Thomas L. Maul- 
in of the Lund-Mauldin Company: 
While other shoe manufacturers 
aroughout the country are finding it 
ecessary, at least desirable, to close 





RETAIL BUSINESS GOOD 


Conditions in Money Market Force 
Continuation of Sales 


The volume of retail sales has been 
rood this past week, the market being 
ictive owing to the excessively hot 
weather, which forces the public to buy 
Summer footwear. Merchants of this 
city who were in position to buy in vol- 
ume and to accept the exceptionally 
low-priced merchandise which manu- 
facturers had accumulated by cancella- 
tions and returned merchandise from 
merchants the country over, felt that 
the bottom was going to drop out of 
the price market, and they in turn have 
been forced in many instances by the 
bank to unload this merchandise at 
unheard-of prices, so that they could 
make payments on notes. This has 
caused many sales, especially in big 
department stores. The smaller mer- 
chant was unable to buy up this vol- 
ume merchandise at a price, and has 
been unable to cut the merchandise he 
has in stock to a figure that will com- 
pare favorably with those quoted by 
larger establishments. Consequently, 
his trade is slower than that of his 
bigger brothers. 


WHOLESALE MARKET QUIEF 


Big Business Is Expected, However, 
in Fall 

The wholesale market in Chicago 
has been very inactive this past week, 
with the exception of those selling 
cheap merchandise, and the few orders 
for canvas footwear which have come 
in. Wholesalers attribute this par- 
tially to the fact that many local mer- 
chants, as well as those in surrounding 
States, are waiting to see what is going 
to happen at the Illinois Convention 
and the Chicago National Shoe Expo- 
sition, to be held July 12th to 16th. 


Chicago 
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down for some period, this company 
has been obliged to work full time in 
order to keep up with the demand for 
Lundin shoes. Orders in hand today 
would keep us busy every working day 
from now until the end of October if we 
receive no additions in the meantime. 


W. P. Clemens on Business Trip 


W. P. Clemens of the Tweedie Boot 
Top Company left. last week for 
Chicago, New York and Boston on a 
business trip. Mr. Clemens expects to 
attend the Style Expositions in Chicago 
and Boston where Tweedie Boot Tops 
will be exhibited. 


All jobbers are prepared to start the 
men out early, and are confident that 
there will be big business this Fall, 
feeling that they are in a better position 
to secure business this year than ever 
before, as all merchants will want im- 
mediate shipment on merchandise, 
owing to the fact that they have can- 
celed for Fall and, in many instances, 
have canceled their entire lot of orders 
that would ordinarily come in August, 
September and October. 


PRICES ARE DROPPED 


Announcement to That Effect Made 
by R. P. Smith 


R. P. Smith & Sons have made the 
following announcement: 

‘‘We have refigured our entire line of 
shoes based on present market condi- 
tions, and are able to give our customers 
full benefit of the recent slight reduc- 
tions in some grades of leather. In 
checking up these price changes please 
remember that no shoes in our line have 
been priced to you on a basis of the 
extreme prices asking for leather. 
We have always maintained a sufficient 
supply of fairly priced material on 
hand so we were forced to purchase at 
top prices. Many of the shoes in our 
line, on which prices are not changed, 
are Offered to you for less than they 
could be produced for if made from 
materials offered today. 

This adjustment applies on Fall orders 
only, payable October Ist, and shipped 
since April 15th, 1920. All Fall orders 
shipped from June Ist will be billed at 
the prices at which the shoes were sold, 
but a credit memorandum will be en- 
closed covering the difference in each 
case where prices have been reduced. 
On all Fall orders, or Fall back orders 
already shipped, our customers should 
compare the new price with their in- 
voice, advising us at once of those 
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“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
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WOMEN’S NOVELTY STYLES 
READY TO SHIP 
CASE LOTS 
OnRampe, pert Shoes 
L. SCHAPIRO SHOE CO. 


73 South St., Boston, Mass. 








zIN-STOCK 


Complete line of Men’s 
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s in Havana Brown, 





















ALGIER SHOE MFG. CO. 
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Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 
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Where toBuy 


Men’s Shoes 




















FOR MEN 
who care to dress 


well~ ‘~ 


TDBARRYCE 
y Brockton, Tass. 
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Gentlemen’s 
te Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 
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MASS 


MEWBURYPORT, MASS. 


STYLE and SERVICE 
m SHOES for MEN 
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Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 


BROCKTON, MASS. 














BOOT AND SHOE RECORDER 


items where reductions have been made. 
On receipt of same credit memorandum 
will be mailed; however, no adjustment 
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will be made without credit memoran- 
dum. Price reductions range from 10 
cents to $2 a pair. 


Cincinnati 


FACTORIES WORKING STEADILY 


Few Able to Close Down For Usual 
Vacation 


Conditions existing in the local boot 
and shoe trade probably are funda- 
mentally similar to those existing in 
other centers. On the strength of the 
slight decline in the leather market, 
the local manufacturers have received 
their proportionate share of cancella- 
tions. However, not all of them here 
have found it necessary to revise the 
prices placed on their lines when their 
men went out at the beginning of the 
season. Others, though, are offering 
to make adjustments of prices in line 
with the actual manufacturing costs. 

Practically all the Cincinnati fac- 
tories are operating steadily, and even 
though the shoe workers of the local 
factories voiced their desire for a week’s 
vacation including the national holiday, 
only two of them found it advisable to 
close down for that time. 


SHOE COMPANY HELD FOR 
GRAND JURY 


Attorney Contends in Favor of 
Averaging Profits 


After preliminary examination before 
United States Commissioner Adler last 
Monday, on a charge of having sold 
shoes at unjust and unreasonable prices, 
in violation of the Lever Act, the Joseph 
Pietzuch Shoe Company was held for 
the action of the Federal Grand jury. 
The evidence disclosed in the examina- 
tion showed that all cases wherein an 
excessive profit was charged, were 
specific in nature. In these instances 
the shoes were specially designed for 
the correction of foot troubles and a 


s 


larger margin of profit was exacted 
because of the special service given by 
salesmen who have specialized in foot 
anatomy. Gilbert Bettmann, attorney, 
pleading in fayor of the company, stated 
that the eyes of the business world the 
country over were focused upon this 
case, and that tao hold this company as 
a “profiteer’’ would tend to destroy 
business. It wag his contention that it 
would be unfair to hold a company as 
liable under the law when it charged 
100 per cent op one article and per- 
haps sold another below cost. He 
declared in a cage like this the average 
profit of a mérchant should be the 
basis, not a maximum profit on a 
special line. 


New Manager for H. & S. Pogue 


H. C. Vollrath, for twenty-two years 
the manager of the shoe department of 
the Emery, Bird, Thayer Company, 
Kansas City, became manager of the 
shoe department of the H. &. S. Pogue 
Company this week. Mr. Vollrath 
succeeds H. B. Rogers, who recently 
became associated with the Chas. A. 
Stevens Bros. Company of Chicago. 


Back From Eastern Trip 


W. S. McKenzie, president of the 
Helming, McKenzie Shoe Company, 
returned this week from a two weeks’ 
motor trip in the East. 


Spending Vacation in West 


John Breen, sales and advertising 
manager of the Scheifele Shoe Manu- 
facturing Company, is spending his 
vacation in California. Mr. Brown is 
expected back at his desk about the 
middle of July. 


Des Moines 


RETAIL SALES GOOD 


Activity Reigned in Stores until 
Two Days Before July 4 


The Des Moines Stores have been 
doing a good volume of business for this 
time of the year, in comparison with 
preceding years. The early reduction 
sales generally have brought people to 
stores to buy, where heretofore, these 
same buyers have waited for the ‘‘after- 


the-4th-of-July”’ clearance sales. It 
was not until the lagt two days before 
the fourth that buying fell off to any 
extent. 

There has been very extensive buying 
of white shoes both in the plain and 
novelty styles. There has been no 
special: pricing of these shoes, in most 
stores, until the last few days. The 
stores now, however, are making special 
reductions of a moderate character in 
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order to induce a greater sale of white 
shoes, especially to those who are not 
accustomed to wear them. 

“As usual,” say the managers of the 
cetail shoe stores, ‘‘the public is looking 
for great price cutting in all merchandise 
lines directly after July 4th, and there- 
fore suying has slowed down to some 

xtent during the past week. The next 
few weeks, however, will see much 
advertising and a great deal of buying 
ilso. The public knows that prices 
renerally will be about on the same 
level as tl ey were in the Spring and will 
nuy for future needs during the July 
clearance sales. We are looking for a 
>risk business for the month of July.” 


Prices Cut by Merchants 


The White Shoe Store is advertising 
2,500 pairs of oxfords and pumps with 
values up to $15, at $8.95. White says, 
“Shop in the morning, if possible—it 
insures most careful attention.’ The 
Newark store offers a price cut from 
$6.85 to $4.98. The three Panor Stores, 
Seymour, Arant and Family Shoe Com- 
panies are offering odd size and broken 
lot men’s and women’s shoes at $5. 
These shoes and oxfords are mostly of 
the sort that have been selling as high as 
$13.50, but according to the advertising, 
they are “‘odds and ends which must be 
disposed of.’’ Schnabel’s store is offer- 
ing a moderate cut in the price of all 
shoes, in their removal sale. Brunk’s 
Bootery is having a big “Spot Cash 
Purchase”’ sale with $9 to $14 values at 
$6.85. They advertise that the shoes 
offered are from a Cincinnati manufac- 
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turer and are shoes left on his hands by 
cancellation due to late delivery. 


Panor Shoemen Make Trip 


W. S. Arant, advertising manager 
of the Panor Shoe Stores, has returned 
from a three weeks’ trip in the East. 
The purpose of the trip was to attend 
the advertising convention in Indian- 
apolis, Ind. After the close of the con- 
vention, he visited the shoe factories 
and style centers in the eastern cities. 
Mr. Arant and John Corcoran, buyer 
for the Panor chain of shoe stores, left 
July 6 to visit the Panor stores in the 
different Midwestern cities. 


Repair Stores on Increase 


Many new repair shops have ap- 
peared during the last few months in 
both the suburban and downtown 
districts. A canvass of the new shops 
in the downtown district reveals a very 
fine start and quick growth. 


Shoemen Have Picnic 


The shoe salesmen of the Harris- 
Emery Department Store had a very 
enjoyable time at the annual store pic- 
nic held Thursday, July 1, at Green- 
wood Park. The men were in nearly as 
great a demand at the dance in the 
pavilion as they are at the store. They 
were each picked about six times by 
girls on the way to the park, in the five 
special street cars charted by the Harris- 
Emery Company. The store closed at 
5.30. 


‘Denver 


BUSINESS OUTLOOK GOOD 


Record Wheat Crop Predicted for 
State of Colorado 


White shoes are selling well here at 
this time. The cool Spring and_ the 
many cool days that have been ex- 
perienced so far this Summer have held 
back the sale of Summer footwear to 
some degree. As a result, shoe mer- 
chants in Denver have been conduct- 
ing Summer shoe reduction sales in 
order to enliven business in that line. 
Business in general is good in this city 
at present and the outlook is bright. 
The largest wheat year in the history 
of Colorado is forecast in a report 
issued recently by the Colorado Co- 
operative Crop Reporting Service. A 
total production of 22,675,000 bushels 
of wheat is estimated on the basis of 
acreage and condition reports received 
up to June 1. The estimated crop last 
year was 17,645,000 bushels, the largest 


in the State’s history up to that time. 
A record wheat crop will, of course, put 
money into circulation and all lines of 
business will benefit. 


New Retail Store Opened 


Messrs. Debber and Warman of 
Denver, have opened a new general 
merchandise store in Iliff, Colo., which 
is to be known as the Iliff Mercantile 
Company. A shoe department will be a 
feature of the new store. 


Credit Men Name Officers 
New officers have been elected for 
the Denver Retail Credit Men’s Asso- 
ciation. Harry E. Fontius of the Fon- 
tius Shoe Company, was chosen secre- 
tary for the coming year. 


Prices at Peak, Is Belief 
Cheyenne, Wyo., shoe prices haye 
reached their highest point, is the 
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BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 


SHOES, ‘ 4 14 Inches 
BOOTS, 1 20 Inches 


Send for Coal and 
Prices 


REECE SHOE COMPANY 
Celumbus, Nebraska, U. S. A. 














ts and Shoes, 
Grain. ‘Fait, Bellows 
‘ongue and Back Strap. 
ve Sood fr bgoklt alin » 
you can sell these shoes hy 


A.H. Scncetiaendi 
bag tk vd oe Wis. 
Established 1887 








Stock Dept. 5 


Is at Your Service 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 











135 STYLES 
IN STOCK 
MEN’S-WOMENS 


SEE OUR CATALOG 


wets waoe 196 CHURCH STREET,N.Y. 


IN OUR 
BROCKTON 
FACTORIES 








THE“ TOUGAS"s SHOE 


BETTER THAN 
Strengthen your line Ps the ea caliies 
men’s welts we can send you. In stock. 
Made to order. 
GEO. N. TOUGAS SHOE CO. 
161 Summer St., Boston 
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Shoes at Auction 











HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 
Every Wednesday and Friday 
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Where to Buy 


Children’s Shoes 














ROCHESTER’S FELT 
SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY : 
Write for Catalog 
F. W. HAHN CO. 
" ROCHESTER NEW YORK 
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Flexible First Step Turn Shoes: 
For the Jobbing Trade Exclusively 
F. S. ELAM SHOE CO., Inc. 


Rochester, N. Y. 











H.H. FREELAND 
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AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W°-C.Goodger 


Manufacturer of 
Children’s Dlexible Durn Shoes 
For Jobbers i 
89 Allen St.. Rochester, WV. > 








SOFT SOLES 
A Wonderful Line for the 
lesaler 


Who! 

All anther Hace cane 
oe i 

$5. oe 


and 2 pieces. 
NU BABY SHOE CO., Best Lynn, Mass. 








Soft Soles and Moccasins 
ad ogy Jobber for om 


We do not 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








Attention to Jobbers 
OUR TURN SHOES 
for Children and Misses 
are ly 
on nature form lasts. 
SCIENTIFIC SHOE CO, Ine. 


1-17 
poll:t? Hage St Brasive, NC St. 
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opinion of shoe merchants in that city. 
“Invoices on Fall shoes are no higher 
than they were for the Summer ones,” 
said one Cheyenne merchant recently. 
“In the past few years, the prices have 
been from one to three dollars a pair 
higher for the Fall shoes than for Sum- 
mer ones. I think the highest point in 
shoe prices has been reached, and in 
some cases passed. I do not anticipate 
a precipitate decline in prices, but I do 
look for a gradual decline.” 


New Location Secured 


The Ingram-Powder Clothing Com- 
pany of Trinidad, Colo., which an- 
nounced recently that it would quit 
business owing to the fact that it was 
unable to secure a business location now 
comes forward with the statement 
that it has been able to secure a lease 
of the storeroom in the Elks Block on 
East Main Street, Trinidad,.and will 
continue in business. The present loca- 
tion occupied by the firm has been sold 
and the Ingram-Powder people had to 
vacate. The company operates quite 
an extensive shoe department. 


Merchant to Retire 


The Wilson Department Store is the 
name of the company which is to suc- 
ceed the Paonia, Colo., branch of the 
A. N. Humphries Mercantile Company. 
The disposal of this business by Mr. 
Humphries, who retains his store in 
Montrose, Colo., has been rendered 
advisable by the state of his health 
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which necessitates his retirement for a 
time. The Montrose store will con- 
tinue under’ the management of his 
son, A. K. Humphries. A large stock 
of shoes is carried at the Paonia store. 


Children’s Shoe Sale Begun 


The Broadhurst-Young Shoe Com- 
pany, Sixteenth and California Streets, 
Denver, has been conducting a 20 per 
cent reduction sale of children’s Sum- 
mer shoes. 


Low Shoes on Sale 


The Daniels & Fishers Stores Com- 
pany, Denver, has been conducting a 
special sale of women’s low shoes com- 
prising the Summer’s styles of low shoes 
and pumps in all the favored colors 
and leathers. Fifteen to $16.00 pumps 
were sold at $9.85, while $18.00 patent 
leather oxfords with low French heels, 
and $18.00 field mouse or bronze kid 
afternoon pumps went at $12.85. 


Pumps at $3.95 


The Johnston shoe store, 617 Six- 
teenth Street, Denver, is featuring 
white canvas pumps with Baby French 
heels at this time. One day recently 
they sold the pump at $3.95. 


Late Shipment at $10.00 


Gano-Downs, Denver, has just re- 
ceived a new shipment of Wexford low 
shoes for men which are being offered 
at $10.00. 


Rochester 


NO PROFITEERING IN 
ROCHESTER 


Grand Jury Reports That Merchants 
Are Fair in Prices and Profits 


The Rochester term of the United 
States District court, which was held 
for the purpose of investigating charges 
against forty merchants in Rochester 
ended last week when the Grand Jury 
brought in a report of “Not guilty” in 
each case under consideration. Whether 
or not any shoe merchants were among 
the dealers who were summoned before 
the court was not revealed by Assistant 
District Attorney Carl Sherman. 


Factories Close Down 


Several of the large shoe factories 
closed down for the Fourth-of-July 
holidays and will remain closed until 
July 12. With the exception of the last 
two years, practically every large plant 
has shut down for one week in the 
Summer to enable all the workers 
to take their vacations at the same time. 


Add Twelve to Membership 

Following the inspirational talks by 
George Schmanke and “‘Bill’’ Pidgeon, 
twelve shoe merchants of Rochester 
affixed their signatures to the member- 
ship role of the local shoe dealers’ 
association and automatically became 
full-fledged members of the national as 
well as of the state organizations. 
Already another monthly evening meet- 
ing is being planned so that merchants 
from the surrounding towns will be able 
to attend and listen to the doings of the 
shoe industry. 


Fair Price Committee Meets 

The Committee of shoe merchants 
identified with the Fair Price Committee 
met last week at the Chamber of 
Commerce and decided upon fixed 
margins of profits for both novelties 
and staples in footwear. The tentative 
plan has been submitted to Commission- 
er Lockwood and as soon as dpproved it 
will be printed and mailed to every shoe 


merchant in Rochester. 
‘ 
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New York 


TRADE ON PRICE BASIS 


-ublic Buying Freely but Only 
When Bargains Are Offered 


Low prices at retail continue to be 
he feature of the shoe market in New 
ork. The large stores are not suffer- 
ag from a lack of patronage and little 
‘ouble is being experienced in moving 
ummer stocks. However, the mer- 

-hants declare, although the volume of 
usiness is large there is comparatively 
ttle profit in it at present. Some of the 
»ductions are radical, due to the desire 
f the merchants to clear out all Sum- 
ner stocks and leave as little as possible 
o carry over into next year. The price 

situation is too uncertain, they say, 

.o take a chance on storing away Sum- 
ner stocks over the Winter. 


Competition from the Associated 
Shoe Manufacturers’ Sale at the 71st 
Regiment Armory is not being felt by 
the large retail merchants in that 
vicinity. Cammeyer’s on 34th Street, 
three blocks from the armory, reported 
the largest day in months on the day 
the armory sale opened. Cammeyer’s 
are offering some attractive bargains in 
women’s pumps and oxfords at $6.85, 
“below replacement costs,” according 
to an official of the firm. 


Price Is Only Consideration 


The seasonableness of stocks has 
little to do with the public’s buying 
temper at present, according to several 
leading merchants. All sorts of shoes 
move freely at prices which the public 
thinks is right. While white shoes are 
in the lead at present, the proportion of 
tans and blacks is larger than usual, 
because of the price cuts that have been 
made. 


The heaviest buying apparently is 
centered on the lower-grade shoes that 
are offered remarkably cheap. The 
large volume of these shoes that are 
being bought now, some merchants 
believe, will last consumers well into the 
Fall. For this reason some of them are 
doubtful of the volume of business to be 
had on the lower grades of oxfords and 
pumps during the early Fall. “I be- 
lieve the women will jump from Summer 
shoes directly into high boots,” is the 
way one merchant puts his opinion of 
the reaction to the present buying 
trend. 


The belicf is growing among New 
York shoe merchants that high boots 
will come back into favor this Fall and 
Winter stronger than ever, and this is 
reflected in some of the limited whole- 
sale buying in progress now. 


Nemours Sale Ends? 


The Nemours Trading Company’s 
sale was reported to have closed on 
Saturday, July 3. No official statement 
could be obtained from those in charge 
of the sale. It was rumored in the shoe 


‘trade that A. C. Lockhart, the mill-end 


sale professional promoter, who was 
called in to stage the sale, severed his 
connection with it five days after the 
opening because he was dissatisfied 
with the class of merchandise on hand. 
The Nemours authorities refused to 
confirm or deny this report. 


Cuts Made on Lower Grades 


The retail merchants here are stick- 
ing to their prices of high-grade white 
shoes with a great show of tenacity. 
Real buckskins have shown little re- 
ductions. On nu-buck and canvas 
shoes, however, some deep cuts have 
been made. One merchant whose en- 
tire stock of white goods was delayed in 
shipment and failed to arrive until the 
first week in June, took a markdown on 
all but the highest grades right from the 
start. 


Regal Stores Cut Prices 


All the Regal shoe stores in New 
York, Brooklyn, Jersey City and 
Newark announced reductions this 
week. The new prices for men’s shoes 
range from $6.65 to $11.35. Former 
prices were said to be from $8.75 to 
$16.00. Women’s shoes were reduced 
from a range of $8.50 to $16.00 to the 
same prices as the men’s shoes. 


Merchants Give Up Outings 

The regular monthly meetings of the 
Retail Shoe Dealers’ Association of 
New York City have been abandoned 
for the Summer months. The last 
meeting took place in June. The next 
is scheduled for the third week in Sep- 
tember. 


Sale Shoes Offered Cheap 

At least one and probably more New 
York retail merchants were offered some 
of the stock now in the 7lst Regiment 
Armory sale on a consignment basis 
before the sale opened. The merchant 
in question asserted he was offered the 
stock to sell at $4.95, whereas the 
armory sale price is $5.50. 


Manufacturer Makes Air Flight 

A. L. Slavens, president of the Boy- 
den Shoe Manufacturing Company, 
flew from Paris to London in 113 
minutes on June 12. according to a 
message received here by Fred Wright, 
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THE L. D. STICKLES SHOE CO., Mfrs. 
Minnesota 
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IN-STOCK 


Patent Seamless MaryJane 
NO HEEL. SIZES 2 TO 5 


At $1.15 





JOHN M. AHEARN SHOE CO. 
683 Atlantic Avenue, Boston 
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Ballet Slippers 











BALLET 
SLIPPERS 
“move CARRIED IN STOCK 
Black Kid ont. Widths C and D 
Sixes, 6 


to 8 Women’s 
BROOKS SHOE MFG. CO. 
PHILADELPHIA 








High-Grade Ballets 


Women’s $1.85 and $2.25 Grades 
Misses’ 1.75 and 2.15 Grades 


Children’s 1.65 and 2.05 Grades 
THE HAMMOND SHOE CO. 
HAVERHILL, MASS. 








STANDARD BALLETS 
THAT ARE MADE RIGHT 
Black. Sizes 2}4 to 8 


WIRE OR OUR ©! 
NOW FOR AT-ONCE OR FUTURE 
PURITAN SHOE CO.,Inc. 74 Reade St., N. Y. C, 
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Standard Shoe Materials 
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The One 
Water proof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. $502*" Si" 


Tanneries at Saeneaeeee” 








GUARANTEED 
TWO YEARS 


Hub Gore means ity ond 
Service, ure t 

Materials and Highest Stuned 

Labor are Used 


BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broad 
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in charge of the Boyden office in the 
Bush Terminal Sales Building. Mr. 
Slavens wrote that the actual time 
consumed in flying over the English 
channel was but 14 minutes. He was 
delighted with the experience. 
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New Nunn-Bush Store Planned 

The third Nunn-Bush Shoe Store in 
this city will be opened soon at 139 
Nassau Street, corner of Beekman 
Street. The store formerly was oc- 
cupied by one of the Chain Shirt Shops. 


Lynn 


LYNN PLANS FOR STYLE SHOW 


Firms Co-operating to Make Group 
Exhibit Success 


Edric R. Talor will direct Lynn’s 
style show, “Miss Lynn, 1921 Model” 
at the shoe exposition in Boston, The 
following firms will be in it: 

Watson Shoe Company, A. M. 
Creighton, Gregory & Read Company, 
P. J. Harney Shoe Company, Harney, 
Tracey & Crehan, Lynch Shoe Com- 
pany, Travers Shoe Company, Melan- 
son Shoe Company, T. J. Kiely & 
Company, Allen, Goller & Leighton, 








Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
1848S ad St. 


Formerly Walpels i. Shoe Supply Co. 


Here’s a Good Last Which Has 
Been Used for 23 Years 


There is such a thing as a style 
surviving for a number of years 
and this story provesit. A “Lyn- 
ner’ who retired from the last 
business visited a Lynn shoe shop 
the other day to look over the 
styles. He picked up one sample 
and identified its last as one tha: 
he made 23 years ago. Millions 
of pairs of shoes have been made 
over that last. They have sold 
in many cities. Many pattern 
changes have taken place, but the 
last goes on and on. 














T. W. GODSOE, Pres. 
W. G. DONALD Vice Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


covors MA'T KID 





95 South Street, Boston 
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No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 


Boot and Shoe Recorder 
All the Time 











successor to Allen, Bridgeo, Inc., Cotter 
Shoe Company, Bresnahan & Mc- 
Laughlin, Hennessey, Maxwell & Hen- 
nessey, Bartlet & Somers and V. K. & 
A. H. Jones & Thomas Company. 


Fifteen models, each wearing four 
different costumes, will present 60 
different styles in footwear, from these 
15 factories. All styles will be new. 


Sandal Style on Market 


Bresnahan, MacLaughlin Company 
are making fancy front boots for Fall, 
sandal style affairs, fastening either with 
ribbons passing through threaded eyelet, 
or with eight straps, fastening with but- 
tons. They are of suede leather. Orders 
booked for Fall show 50 per cent oxfords 
and 50 per cent boots. New samples 
for 1921 are mostly of strap effects. 
All shoes have high wood heels. Bresna- 


han, MacLaughlin Company was in- 
corporated recently, by William H., 
Maurice E. and Charles D. Mac- 
Laughlin. 


Reports No Returns 


A. J. Mahoney, sales manager for 
George E. Coffin Shoe Company, 
states that not a case of shoes has been 
returned to his factory since it started. 
The shop is now going to capacity, on 
Fall footwear, mostly boots. 


Thirty Per Cent Increase Reported 


A small and growing Lynn firm, 
making a popular price line of shoes, 
reports that its June orders were 30 
per cent ahead of any month of this 
year. 


Sent Shoes to Turkey 


Charles O. Timson Shoe Company 
sent to Beyruit, Turkey, last week, 
four cases of shoes, each case being as 
big as a piano box. The shoes were of 
Oriental designs, of bright colorings, 
heels three inches high, and the like. 
Also, there were among them some 
familiar comfort shoes, of wide tread, 
and with rubber heels They are 
samples, and will be shown to people 
who travel over the deserts. 


Brief Vacation Period 


Lynn shoe shops went through a 
between season’s period, beginning with 
a curtailment of production during June, 
and concluding with a general shut 
down of factories during the week of 
July 4th. Stocks were cleaned up. The 
Fall and Winter season starts with a 
clean sheet. 


Predicts Boot Stampede 


A number of manufacturers speak of 
the change from oxfords to boots for 
Fall and Winter. Thomas A. Kelley, 
kid leather tanner, says his orders for 
leather for Fall show a run on _ boots. 
Some manufacturers tell him that 80 
per cent of their Fall production will 
be made up of boots. Charles F. Cotter, 
of the Cotter Shoe Company, says there 
are no boots in the markets, and predicts 
a stampede in the demand for them. 
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Changes Planned in Burt Co. 


E. W. Burt ‘returned from a 
Western trip last week, and said, in 
‘eply to inquiries: “‘New interests are 
o join E. W. Burt & Co., as rumors 
ay. The deal will be completed 
shortly. I will continue with the busi- 
ness.” The company recently increased 
its capital stock from $50,000 to $500, 
900. Mr. Burt said that the manu- 
acturing business will not be moved to 
Cincinnati, as has been reported. 


314’s to 514’s Best Sellers 


James Lawrence, sales manager for 
Hooper, Lawrence Company, says sizes 
No. 3% to No. 5% sell best in the 
‘rowing girls’ lines, which his firm 
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makes exclusively. The sizes run from 
No. 2 to No. 7 The small sizes sell to 
school girls—the large sizes to women 
who like the growing girls’ styles, because 
of their low heels. New style shoes for 
growing girls have medium toes, 3 5-8 
vamps, and heels with rubber top lifts 
12-8 high. 


Walking Boots With Arctic Soles 


Donn D. Sargent Company is making 
many walking boots for Fall, Some of 
them have Vaughan’s Arctic soles. 


Strap Styles Pushed 


The Creighton factory has sent to its 
Boston Office a lot of strap styles for 
1921. 


Manchester 


BIG CONTRACT FOR McELWAIN 


Gets Order from Government for 
150,000 Pairs 

The W. H. McElwain Shoe Company 
of Manchester has announced that it 
has been awarded a contract to manu- 
facture 150,000 pairs of garrison shoes 
for the United States Army. The an- 
nouncement was made on eve of fac- 
tory holidays, and the contract will 
carry the concern through the prevail- 
ing industrial depression. This award 
insures steady employment at the Mc- 
Elwain factories in this city and through- 
out New Hampshire where there are 
McElwain factories. 

Contracts for the leather to be used 
in the garrison shoes have already been 
placed and deliveries will be made from 
the tanneries the latter part of July, 
when work of producing this big order 
will start. The garrison shoe will be 
assembled at the Park Factory, Nash- 
ua, which is now devoted to dress 
shoes, and the latter production will be 
transferred to other factories of the 
company, thereby giving work to all 
the company’s employes. Production 
will be increased as rapidly as condi- 
tions permit until a maximum of 2,400 
pairs per day is reached: At this rate 
the contract should he completed by 
December 1. The new garrison shoe 
is made on the Munson last, cut from 
chrome re-tan leather, and has no 
lining, but carries a large outside coun- 
terpocket. It is slightly higher cut 
than the old marchjng shoe which it 
supersedes. 


STYLE SHOW HELD 
Buckles and Pumps Featured in 
Manchester Show 


A shoe style show held in conjunc- 
tion with a demonstration of the 


‘‘Buck-El-On” buckles and shoe orna- 
ments, the product of William Rey- 
nolds, Jr., Inc., of Providence, was held 
July 1, 2 and 3 on the street floor of the 
Barton Company. Women’s and miss- 
es’ pumps and oxfords in white, black 
patent, kid and brown calf, for informal 
use or evening occasion, occupied the 
largest part of the space allotted for 
the occasion. 

Unusual attention was given plain 
pumps in gun metal and dull kid, and 
oxfords in black calf and dark brown 
kid. The Barton Company reports 
that strap pumps were in big demand 
for dress occasions, but that there were 
very few demands for ties. Straight 
lasts with medium round toes and low 
heels seem to be more in demand than 
the extreme pointed toes and high 
héels, according to Mr. Pariseau, man- 
ager of the shoe department, who was 
also very enthusiastic over the results 
obtained from the show and demon- 
stration. 


Merchants Reducing Stocks 


Merchants of this section are reduc- 
ing their stock to avoid any risk of loss 
caused by unsettled market conditions. 
All buying for future needs has been 
done up to this time on a ‘“‘hand-to- 
mouth”’ basis, which seems to indicate 
that the.manufacturers operating stock 
departments will receive the bulk of 
the retailers’ business until conditions 
are more favorable. 


Traffic Still Tied Up 


The only outlet for freight shipments 
en route for New York is through the 
New Bedford steamship lines. Local 
shipments by carloads are still being 
sent to many points, but not in small 
lots, due to transfer troubles. Incom- 
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Engraving and Printing 

















COLOR PRINTING DESIGNING 


CATALOGUES 
Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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179 Enaex St. Boston 
71 BerWia St. Brockton 

















ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone Reach 4960-4941 
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DISPLAY MEN 
Attractive Windows— Use Win-Deco 











Window Displays 
re ay PAPERS, 
ARTIFICIAL FLOWERS, etc. 

pe for Catalogue 


DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 
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You need this book on 
SHOE WINDOW 
DISPLAYS 
Get it today! $2.75 postpaid 


FRANK P. TAYLOR 
381 Wash’n St., Boston, Mass. 


























SALES LETTERS 


MULTIGRAPHED— 
LLED IN—SIG 
MAILED 

F.S. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST., BOSTON 











Manufacturer 


“SR e oP canes 
Exchesive ~"deoigns ~ High brode 


So. w. DULTA. 





A good leather BOW or a BUCKLE 
made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS 
913 Gates Ave., Brooklyn, N. Y. 








ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 


Lan cocsesing your faded or off colored shoes 
detest Tostioneble and permanent cordevan 


ie tne au for fell ialormaticn Sead pair for 
me” demonstration. It will pay you! 


“ALBANY SHOE REPAIRING co. 
t, 157 Kimgeton St. 








OF EVERY DESCRIPTION 
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SHOE BUCKLES 


BEADED AND METAL 


BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO 


198 MONTAGUE ST 


BROOKLYN NY | 








SYSTEMS IN SHOE 
STORES 
~ eye meena, Set —n 
sry art of ecriae” cortices $6 
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ing coal for this city is almost at a 
standstill. 


|| Good Business Reported 


The majority of shoe merchants in 
and around Manchester report a good 


July 10, 1920 


Fourth of July business. Low tempera- 
tures and continued rains have caused 
a noticeable decrease in the sale of 
white footwear over that of a year ago, 
but merchants are looking forward to a 
big rush for this kind of footwear as the 
vacation period approaches, 


Worcester, Mass. 


MANY SALES HELD 


Few Stores Are Sticking to Their 
r Regular Prices 


, Sales of every known variety are on 
in full blast in Worcester. Stocks of 
unlimited value are being advertised, 
as follows: 

*‘Good-News-At-Last Sale,” ‘‘The 
Public Sale,’”’ “The Stock Reducing 
Sale,” ‘“‘The Consignment Stock Sale,”’ 
“The Surplus Stock Sale,” and then 
some. 

In fact, by actual count, only six 
stores out of over thirty-five are holding 
to their regular prices, but in spite of all 
the reduced prices business is only fair. 
Rainy Saturdays still continue. Satur- 
day before the Fourth, which is always 
a good shoe day, was a great disappoint- 
ment due to a steady down-pour. 


In Charge of Boys’ Department 


James Foley, formerly with the Walk- 
Over shop, is now in charge of the Boys’ 
Shoe Department at Ware-Pratt’s. John 
Field will buy for both men’s and boys’ 
shoe_departments but has discontinued 


the women’s shoes, closing them out 
at $4.90 a pair. 


Emerson’s Store Given Up 


The Emerson Shoe Company has 
only one store in Worcester now, having 
vacated the space occupied in the cloth- 
ing store of Kenney Kennedy, Main and 
Mechanic Streets. Carl Swift, manager 
of the new Emerson shop at 389 Main 
Street, will take care of all Emerson 
customers. Mr. Kennedy has engaged 
as shoe department manager, H. E. 
Richards, formerly with R. H. White of 
Boston. The formal opening took 
place Saturday, July 3. Mr. Richards’ 
first display was very attractive, show- 
ing both oxfords and high shoes ranging 
in price from $10 to $14. 


Leases Entire Building 


Jacob Fienberg, who a few months 
ago purchased the shoe store of G. A. 
Sponberg, 201 Main Street, has taken 
a lease on the entire building with an 
option to buy. Mr. Fienberg also is 
owner of the shoe department in the 
A. S. Lowell store. 


Louisville 


UNIQUE] SALE HELD 


eS * 
Rebate Given on Old Shoes Ex- 
changed for New 


The most interesting and talked-of 
thing in the Louisville shoe trade during 
the week of June 28, was in connection 
with an advertisement from the house 
of Byck Brothers, in which that con- 
cern offered to allow one dollar on 
every pair of old shoes exchanged 
for new ones at the store, and fifty 
cents on all children’s shoes under size 
two. 

In explaining this sale, N. H. Lyons, 
store manager, said: “The idea was 
original as far as I was concerned, but 
I’ve since learned that it was used 
several years ago in Los Angeles. It is 
getting results. We had more than 
one hundred pairs of old shoes brought 
in on the first day after our advertis- 


ing appeared.” 


Retail Business Dull 


Business is rapidly simmering down 
to the usual Summer dullness, ex- 
cessively hot weather, during the past 
few day, having reduced store business. 
materially. Women’s business hangs 
on fairly well in white goods, but there 
is a steady dullness reported in men’s 
shoes. 


Fall Buying is Light 


It is reported that retail merchants 
continue placing very light Fall orders, 
and that the total buying to date is not. 
much above fifty per cent of the 
amount that is generally placed by this 
date. With the market again a buyer’s 
market rather than a seller’s market, 
the retail merchants are playing close 
to shore. . However, there is a consider- 
able question as to whether they wilb 
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be able to fill short stocks during the 
busy season. 


New Store Nearly Ready 


Byck Brothers report that they 
are buying no stock for immediate use, 
and are endeavoring to clean up old 
stocks at the store, so as to move as 
small a percentage of stock as possible 
to the new store, which will be ready 
about August 15. Special orders are 
being accepted and filled, but as lines 
run short they are allowed to remain 
short, not being re-ordered. “It. is 
planned to close out all broken lines 
before moving, having the junkers come 
in and bid on the stock. 


Prices From $5 to $11.25 


A big special sale of broken lines of 
new stock has been offered at half price 
by the DuRand Perry Company, in- 
cluding over 600 pairs of boots, and 
200 pairs of low shoes, at prices ranging 
from $5 to $11.25. 


Leaves Business to Son 


The late Frank W. Quast, of the 
Quast Shoe Mfg. Co., Louisville manu- 
facturers of ladies’ shoes, in his will left 
his interest in the shoe company 
to his son John Quast, and personal 
property and realty of $56,000 to his 
widow. Mr. Quast was president of 
the company at the time of his death. 


RETAIL TRADE BRISK 


Business Is Good—Numerous Shoe 
Stores Adopt Five-Day Week 


A survey of the retail shoe stores and 
shoe departments reveals the fact that 
all have had a good business the past 
week. Sales are still going on and are 
well patronized. The majority of the 
retail shoe stores and shoe departments 
of the big stores have adopted the five- 
day week—from nine to five, and all 
day Saturday. This gives the sales- 
people and managers nine extra vaca- 
tion days, and it is estimated much 
benefit results to the stores from the 
zeal with which the salesforce perform 
their work in the reduced working 
hours. 


ATTRACTIVE WINDOWS 


Well-Displayed Merchandise—Some 
Instances Are Noted 

Shoe windows have presented a most 

attractive appearance the past week, 

and these have materially helped sales. 

At Thayer McNeil Company’s, where 


Boston 


BOOT AND SHOE RECORDER 


White Shoe Sale Held 
The Stewart Dry Goods Co. has been 


offering a special sale of white shoes, ° 


including pumps, oxfords and boots, at 
$3.95 per pair, while J. Bacon & Sons, 
have been quoting white pumps at $4. 
Prices have broken considerably during 
the past month, but the reductions 
have been about normal for the season 
of the year, there being no real smashing 
noticed. : 


Merchants on Better Business 
Bureau 


Lee Lovenhart, of Lovenhart & Co., 
and Ben Kaufman, of Kaufman - 
Straus Company, were elected directors 
of the Better Business Bureau, of Louis- 
ville, at the annual meeting on June 30. 
This bureau is operated in conjunction 
with the Advertising Club of Louisville, 
and in co-operation with the Associated 
Advertising Clubs, for truth and hon- 
esty in advertising. Louis Byck, of 
Byck Brothers, was one of the founders 
of the Better Business Bureau. 


Shoemen in the East 


Louis Byck, of Byck Brothers, is in 
the East on a buying and investigation 
trip, from which he is expected to 
return shortly. Col. Fred Levy, of 
Levy Brothers, has been in New York 
for some days past on business. Lee 
Lovenhart, of Lovenhart & Co., has 
returned from a trip to St. Louis. 


an advance Summer sale is going on, 
the trims on the Temple Place and 
West Street sides are typical of warm 
weather days and give the passer-by a 
cordial invitation to come in and get 
properly fitted to good-wearing, good- 
quality styles. 


At T. E. Moseley Company, the 
mark-down sale is clearly and artis- 
tically announced in both windows, 
with just the right grouping of Summer 
styles in men’s and women’s shoes. A 
visit by the ‘‘Recorder’’ representative 
revealed the fact that this store was 
enjoying a fine business, which was also 
vouched for by Manager George Wirth. 
Mr. Wirth reported that he has more 
than half of his Fall shoes purchased, 
with about a 70 per cent proportion on 
low cuts. He says that the manufac- 
turers’ sales have not affected their 
business to any extent. 
propaganda and other factors have cre- 
ated an undesirable frame of mind on 
the part of the public, “but,” said Mr. 
Wirth, ‘‘business must go on just the 
same. These manufacturers’ sales have 
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Arch Cushion 
ey Prevent 
ELASTIC TIP COMPANY 
Beston, Mass., U.S. A. 
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RUBBER TOE-SANdals 
For Modern Footwear 
The Molded heel strap is 
strong and elastic 
WM. SUMNER SMITH 
NEW YORK CHIOAGO 
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YOUR OPPORTUNITY | 
Shoe Dealers Make Good Selling 

“Puritan” Talking Machines 

Hes my era 


SATESELLSWORTS COMPANY 
68 CHAUNCY ST. BOSTON (11), MASS. 



























ofrzr FREE USE 
OFFER 
Of Shoe Cuts, Covers, Borders, Etc., for your 
Booklet, Catalog or Folder, if you piece the 
printing with us; or we will Sell Shoe Electros 
at $1.25 each. 

SEND FOR FULL PARTICULARS 


NJH. GROVER CO., R 63, 161 Summer St., Boston 
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Shoe Polishes 


























The Proper,Dress- 
ing for Every Shoe 


Griffin Mfg. Ce., Inc. | 
67-69 Murray St. 
New York 
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for white buck, ete. for white kid, ete. 
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created just a little flurry; however, I 
anticipate a better business than ever 
this Fall and Winter. It may be that 
in the near future a different system of 
buying will be adopted, which will in- 
sure our getting merchandise when it is 
promised. Perhaps retail merchants 
will adopt a sixty-day basis of ordering.” 

A white oxford and pump window at 
Jordan Marsh Company announced 
hat these were on sale on the third 
loor at $6.95 the pair. This window 
vas cleverly arranged, adjoining a typ- 
‘cal Summer resort scene, with Summer 
hotel, a beach scene, grass, a pond and 
‘ther features suggestive of the vacation 
eason. 


At R. H. White’s 


At the department store of the R. H. 
White Company R. L. Upton presented 
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for the children were also prominently 
arranged. A charming little group in 
the left-hand corner consisted of wom- 
en’s, misses’ and children’s bathing 
shoes in tan rubber with red and blue 
trimmings. 

Bedell’s sale of women’s low shoes at 
$5.85 and $6.85 in white, black and 
brown was emphasized by a shoe win- 
dow, which brought many customers 
to the shoe department. 


AT HAGAN’S 


Business Has Been Stimulated by 
Manufacturers’ Sales 


At the Oblast Shoe Store,f Washing- 
ton and West Streets, revolving win- 
dow cases of men’s and women’s shoes 
proved an attractive feature. This 
store instituted some two weeks ago a 


/ 



























Kennedy's Men’s Outfitters, at 32 Summer Street—A 

Window Demonstration by the Goodyear Tire and Rubber 

Company, Increased Sales of Men’s Shoes with Neolin 
Soles 


a collection of attractive shoes against 
a background of blue velour and gold, 
worked out in frame effect, with a blue 
velour margin above frame; on the top 
of the frame were placed two baskets 
of flowers; a mahogany screen had a 
white cord with tassels thrown over 


same. There were mahogany tables 
with just the right touch of color. 
White shoes were the predominant 
feature, also white silk stockings. A 
tan cross-strap pump poised gracefully 
on a table at one side was most effec- 
tive. At the other side of the window 
was a branch of velvety orange flow- 
ers. Black shoes for women and shoes 








sale of $5.85, $7.85 and $9.85, which 
has proved popular. P. F. Girard, the 
store manager, reported that business 
is coming along well. Mr. Girard 
stated: ‘This sale was adopted by us 
as the only possible way of counteract- 
ing the conditions produced by the 
manufacturers’ sales which have been 
going on. And people have flocked to 
the manufacturers’ sales only to find 
that they could not be fitted, so they 
have come into real shoe stores, and our 
business has been greatly stimulated 
thereby. We intend having our regu- 
lar August sale in addition to this 
clearance sale, which will take place a 
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little earlier this year than last. If 
people are in a mood to buy shoes at 
a price, we will try to satisfy them. 

High-grade canvas shoes have sold 
here in large quantities the past week. 
We do not intend to close our store on 
Saturday afternoons during July and 
August, for the reason that many of 
the smaller stores around here are not 
going to close, and we feel, too, that 
we can accommodate many of the 
country folks who, despite the warm 
weather, come to the city on their half- 
day Saturday holidays.” 


NEW FACTORY SALE 


$250,000 Worth of Women’s Fine 
Shoes at $2.98 


A new sale started this week—that 
of the Williams Shoe Co., 104 Summer 
Street, wlio advertised $250,000 worth 
of women’s fine shoes at $2.98, in twenty 
styles, all sizes, 244 to 8, B, C and D 
widths, tans and blacks. These were 
arranged of tables according to size; 
purchases were exchanged and money 
refunded; mail orders were filled. The 
reason for the low price was given as 
“small operating expenses and elimina- 
tion of miiddlemen’s profits.” The- 
name of the maker was withheld; only, 
six pairs were allowed to a customer. 


A WINDING-UP SALE 


This Week Marks Close of $1,000,000 
Manufacturers’ ‘‘Clean-up’”’ 


This week marked the final clean-up 
of the public sale of $1,000,000 worth 
of goods put on by the Associated Lynn 
Shoe Manufatturere, P. J. Harney 
Shoe Compatiy and Lynn Shoe Com- 
pany, managers. The original mark- 
down price was $5.50—this week the 
price was redticed to $4.45. The sale 
was very well attended on Tuesday 
morning, but during the week not 
much enthusiasm on the part of the 
public was displayed. 


GROWING GIRLS’ SHOES 


Attractive Ad of the All-America 
and Willson’s Shoe Shops 


An ad in the Monday morning papers 
on growing girls’ shoes, displaying Rus- 
sia calf oxfords and a pump at $7.35, 
$7.85 and $8.85, brought a large num- 
ber of customers to the All-America 
Shoe Shops at 79 Tremont Street and 
66 Summer Street, and to the Willson’s 
Shoe Shop at 388 Washington Street. 
A walking shoe for women proved @ 
good talking point for this ad, as did 
also the firm’s hosiery department, 
which is a new feature of this store, 
and which is growing weekly as a reab 
shoe service. 
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PRICE FLUCTUATION 


THE POUND STERLING of English money has been one 
of the MOST STABLE of the world's measures 
of value. Normally worth $4.87 in American 
funds, it crashed to $3.18 on February 4th of 


this year. 


AS USUAL, PESSIMISM was OVERDONE, and a STARTLING 
RECOVERY brought it back to about $4.00, 
to the great discomfort of the "SHORTS". 


HISTORY of POUND STERLING is being repeated 
today in SHOES. PRICES may not return 

to their FORMER LEVEL, but there will be 

a SHARP REBOUND from the UNDER-REPLACEMENT- 
COST PRICES, at which SPLENDID MERCHANDISE 
is being offered today, by the MANUFACTURER, 


WHOLESALER and RETAILER. 


OUR OFFERINGS of this description, present an 
EXTRAORDINARY OPPORTUNITY to the MER- 
CHANT who has the FORESIGHT and COURAGE 
to replenish his REGULAR STOCK, or to 
PROVIDE GOODS for the DISCOUNT SALES, 
in which the public is now interested. 


A COMPLETE LIST of STYLES and PRICES will be 
mailed on request. 


SAMPLES\jat BOSTON OFFICE, #207 ESSEX ST., 
CHICAGO CONVENTION, ROOM 635, PALMER HOUSE, 


OUR BOOTH at the BIG BOSTON STYLE SHOW 
(near the main entrance). 


MANCHESTER, N. H. 
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A BUSINESS CHANGE 


Charles A. Wragg & Co. Sells Out 
Dedham Store 

Charles A. Wragg & Co., established 
1t Dedham, Mass., in 1893, has been 
ucceeded by Richard Sukowske & Son 
t this place. The personnel of the 
aew firm is Richard Sukowske, who 
vas a former salesman at the Charles A. 
Vragg & Co. store. Mr. Sukowske, Sr., 
1as worked faithfully for Charles A. 
Wragg for the past twenty-seven years, 
ind understands every detail of the 
etail shoe and repairing business. The 
other member of the new firm ‘is Mr. 
sukowske’s son, Bernard. 

Mr. Wragg has concentrated his en- 
tire business at Norwood, Mass., which 
ae established in 1905. He reports that 
his trade the past month has been some- 
what affected by the Boston sales, as 
people have rushed into the city, at- 
tracted by the big ads in the papers, 
but that business in general has been 
fine, and he is looking forward to a 
good business this Fall. 
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LIVING MODEL 


As Closing Feature of Sale at the 
Washington-Essex Building 


As a closing feature of the “‘Associ- 
ated Lynn Manufacturers’” (P. J. 
Harney and Lynch Shoe Companies, 
managers) sale at the Washington-Es- 
sex Building, a living model occupied a 
small window. She was fitted in the 
main to Louis heel models. A _ black- 
board announced: to the public the 
number of the style being shown. 


AT THE ESSEX 


Clarence Beckett, Represents J. 
Edwards & Co., Philadelphia 


Clarence Beckett, representing J. 
Edwards & Co., of Philadelphia, is at 
the Hotel Essex for this entire month 
with the full Fall line of Edwards’ turns 
and welts for the little folks. Mr. 
Beckett is very enthusiastic concerning 
his line and has a number of novelties 
never before shown to the trade. 


Providence 


RETAIL BUSINESS ACTIVE 


Business Is Good—Merchants Not 
Expecting Price Reductions 
This Fall 


Rhode Island retail stores have been 
enjoying a most active business. Buy- 
ing has been heavier this past week than 
during any week in the past two months. 
Fine weather brought with it a large 
demand for white footwear. Another 
little help is the demand by the juvenile 
trade for barefoot sandals, together 
with that for cutting shoes of all kinds. 
The trade in’ general has been most 
promising. 

With reports of shoe factories closing 
down, cancellations}. uncertainty of 
shipments owing to the‘freight tie-ups, 
and other obstacles in the way of the 
manufacturers, Providence and Paw- 
tucket shoe men do not expect to see a 
reduction in the price of shoes for Fall. 


NEW MANAGERS 


Twitchell Goes to Woonsocket — 
Coyle Comes to Providence 


T. B. Twitchell, formerly manager 
of the Callender McAuslin and Troup 
Co. of Providence, R. I., has accepted 
the position of general manager of Mc- 
Carthy’s, Woonsocket, R. I. Mr. 


Twitchell is well known in the New. 


York market as well as the Boston dis- 
tricts, having at one time been con- 
nected with the R. A. McWhirr Com- 
pany of Fall River as buyer of several 





departments. Previous to this Mr. 
Twitchell served as buyer for F. Voren- 
berg Company of Boston, also occupied 
important positions with the former 





‘ T. B. TWITCHELL 


General Manager of McCarthy’s Dry 
Goods Co., Woonsocket, R. I. 


Henry Siegel Company department 
store and R. H. White Company of 
Boston. He is a man of initiative and 
fine business ability, and has a thor- 


. ment, of Worcester, 
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ough knowledge of all branches of the 
department store business. 

“Tom” Coyle, formerly with Deh- 
holm-McKay Company’s shoe depart- 
Mass., has ac- 
cepted a position as manager of the 
women’s shoe department of the Outlet 
Company, Providence. 


Clearance Sales 


Practically all of the retail shoe mer- 
chants of Southern New England are 
conducting clearance sales, and a large 
amount of footwear is being moved, the 
largest demand being for women’s 
oxfords. 


Early Closing Plan Adopted 
Providence shoe and department 
stores closed at one o’clock Wednesday 
of last week and will continue to do so 
every Wednesday during July and 
August. 


Regal Sale a Success 

One of the most successful clearance 
sales in the city is that conducted on 
oxfords by the Regal Shoe Store. Wil- 
liam W. Munroe, manager, reported a 
very heavy trade and that patrons at 
his store are taking an early advantage 
of same. 





West Virginia Notes 


Will Build New Front 


Livingstone Brothers, Clarksburg, 
W. Va., retail shoe merchants, have 
announced that they will begin work 
at once on a new store front, which will 
be one of the finest and most modern in 
the state, having all the latest improved 
methods of displaying high class foot- 
wear. After inspecting store fronts 
in New York, Pittsburgh and Chicago, 
and conferring with merchants, archi- 
tects and designers in those cities, the 
Clarksburg men came to the conclusion 
that California is far in the lead in 
modern store fronts, and it is from that 
state they have borrowed the architect- 
ural design and detail in their work. 


Shoes By Truck 


Railroad strikes and walkouts did not 
affect Louis Lipsic, proprietor of The 
Leader, Martinsburg, W. Va., who had 
purchased a large consignment of shoes 
from Blumberg Brothers Company, 
Baltimore, Md. Recently one of the 
largest and most substantial trucks that 
has visited Martinsburg drove up in 
front of The Leader and unloaded more 
than eighty cases of shoes, valued at 
$10,000 at the least. The truck is one 
of those owned by the Blumbergs and 
while in Martinsburg was the object 
of much curiosity. 
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Salably Styled 


No words do justice to the fine feel- 
ing which M-C McKays give — the 
fine feeling of style—so perfectly ap- 
plied that these shoes increase in 
comfort and service with use. 


Their salability is emphasized by 
particular women who demand the 
best at the least price. Your cus- 
tomer increase will prove their mer- 
chandising value. 


Featuring the M-C line will show 
you why its sales value has increased 


through the years! 











| 











MITCHELL-CAUNT CO. 


Factories - Lynn, Mass. - Boston Office, 72 Lincoln St. 
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A Chance for Lexiconeering 


Opportunity for Suggestions Which Will Interest 
Every Shoe Store Employe, Manager or Owner 


The following are some of the defini- 
tions given in the Shoe and Leather 


Lexicon, the most extensively circu-, 


lated book ever printed for the shoe and 
leather trade, being now in its fourth 
revised edition. Are these definitions 
complete? Are there are any words 
wasted? Would the addition of further 
details improve them? We want 
suggestions. 

ADJUSTMENT—A general term 
applied to the fastening of a shoe, 
whether button, buckle or lace, etc., by 
means of which the shoe is adjusted to 
the foot, or more definitely used in re- 
ferring to the amount of play of such 
fastening available in conforming the 
shoe to the foot. The lace is the easiest 
of all adjustments, as it is flexible and 
self-conforming. The strap and buckle 
has less adaptability. Buttons are 
adjustable by resetting, effective ma- 
chines having been devised for that 
purpose. 

ALASKA—An overshoe, having a 
cloth upper and rubber vulcanized sole, 
usually with high front and back. 

ALOFT—(Said of sole stitching.) 
A sole “‘stitched aloft” is stitched with- 
out a channel on the under side, the 
thread showing on the bottom of the 
shoe. 

ARCH—The bony framework of the 
foot, extending from the heel forward 
to the toes, which is sustained by the 
muscles and ligaments in the form of an 
irregular arch. (There is a secondary 
transverse arch of the foot also at the 
ball, the bones being slightly arched 
crosswise.) This part of the foot is 
subject to various ailments, due prin- 
cipally to relaxation of the muscles, liga- 
ments and tendons, which permit the 
turning of the main arch inward, the 
“broken arch” or “‘flat foot,’’ so called, 
being more an eversion than anything 
else, although its action does flatten the 
foot. The term “‘arch’’ is applied also 
to the under portion of the shoe, curving 
from the heel forward to the ball, and 
to the corresponding portion of a last. 

BACKSTAY—A strip of leather 
covering and strengthening the back 
seam of a shoe; ‘‘California’’ or ‘‘ac- 
cordeon backstay,” a term sometimes 
applied to piping, caught in the back 
seam of a shoe; “English backstay,” 
or “jockey backstay,”’ a broad backstay 
extending forward and. meeting the 
quarter.on each side. 

BAL—(An abbreviation of the word 
“Balmoral,” from~the original English 


name of the shoe.) A front-laced shoe 
of medium height, as distinguished from 
shoes that are adjusted by buttons, 
buckles, etc., also as distinguished in 
pattern from the “Blucher.”’ 
BALL—The fleshy part of the foot 
back of the toes, or the corresponding 
part of alast or shoe. The girth here is 
an important point in the measurement 
of shoes and lasts.. (See table of 
measurements under Last.) 


BATH SLIPPER—A light, loose 
slipper, usually heelless and often made 
of cloth, fibre or even paper, and used 
about the house or bath. 

BEADED—Having / edges of upper 
leather skived thin and folded in, in- 
stead of being left raw. Another mean- 
ing is, trimmed with beads, as the vamps 
of women’s slippers. 

BEAVER-TOP—A name applied to 
warm cloth shoes. 

BELLOWS TONGUE—A broad, 
folding tongue, stitched at each side to 
the top of a Blucher shoe or boot, for the 
purpose of making it water-tight. Used 
in work shoes, also hunting boots, etc. 

BELTING—The best portion of a 
bark-tanned cowhide, used for the 
making of leather belts for machinery. 

BENCH-MADE—Applied to shoes 
which are made at “the bench’’—i.e., 
the cobblers’ bench. Shoes made en- 
tirely by hand are rare in these days, 
although some fine lines of factory shoes 
are claimed to be “‘hand-welted”’; that 
is, to have the welt, upper and insole 
sewed together by hand, thus promoting 
flexibility. 

BOOT—This term is used in England 
only to designate high-cut shoes for 
men, women or children as distinguished 
from slipper, pump or Oxford (which 
last only is called a “‘shoe”). It is 
largely, although not universally, so 
used in this country, although the term 
“‘shoe”’ is often used here to designate a 
high-cut; the term “‘boot’’ is sometimes 
restricted to the men’s solid leg boot, or 
laced hunting boot. 

BOTTOM FINISH—The final polish- 
ing, painting, buffing, or other process 
applied to the bottom of a completed 
shoe. The simplest form is the plain 
‘grain finish,” in which the outer sole is 
left almost untouched, as in cheap 
shoes. The ‘‘acid finish’’ consists of 
light buffing off of the grain and treat- 
ment with an acid polish, which gives 
the bottom a hard, waxy surface. Dif- 
ferent colors are produced by stains 
applied immediately after buffing. “Vel- 
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vet bottom,” a bottom buffed, then 
chalked and buffed again, producing a 
velvety nap. “Painted bottom,” a 
stained bottom with wax coating. 
Fancy designs, or trade marks } and 
names, are sometimes stamped on’ bot- 
toms. “Black bottoms” are painted 
with edge blacking, rubbed down“ and 
polished. Viscolized soles have a gray 
color of their own. Another gray sole 
is produced by applying blacking and 
then buffing. 

BRONZE KID OR CALFSKIN— 
Leather finished with a form of cochi- 
neal dye. This dye (made from the 
bodies of small insects), which stains 
cloth a vivid red, when applied to 
leather gives it a peculiar bronze- 
colored, metallic, semi-irid escence. 
This method of finishing leather has long 
been known and the leather for many 
years has been used in women’s fancy 
slippers, principally in kid, with an 
occasional period of favor as a material 
for street wear, such as that of a few 
years ago. The delicate character of 
the finish, and the tendency of the 
cochineal dye to rub off when wet, has 
led to the development of aniline dyes. 

CALFSKIN—For trade convenience, 
skins of neat cattle of all kinds are 
classified as follows: Weighing up to 15 
pounds, green, “‘calfskins’’; 15 to 25 
pounds, “‘kips,’’; all above 25 pounds, 
“hides.” This is, of course, merely an 
arbitrary distinction for trade con- 
venience, and the qualities of the ex- 
tremes in each grade merge into those 
of the next grade. There is also a 
great deal of variation in the qualities 
of skins of the same weight, which is 
true of all kinds of skins, and is a fact 
which makes Jeather grading a difficult 
task, requiring long experience, and 
which also complicates the practical 
work of the shoe manufacturer. No 
two skins are precisely alike, and differ- 
ent parts of the same skin vary. 

Calfskin makes a strong, pliable 
leather, susceptible of high polish as 
well as of dull or velvet finish (“‘suede” 
finish) or patent leather finish. It has 
long been in common use for all classes 
of shoes. Formerly the usual method 
of finishing calfskin after tanning was 
with wax and oil on the flesh side of the 
skin. Later, processes were perfected 
for finishing up the grain side. The 
general average of calfskin is somewhat 
thicker, firmer in texture and stronger 
than kidskin. Russia is a_ special 
tannage of calfskin. (See Russia.) 

COBBLER’S SEAM—A seam made 
by stitching through and through, the 
pieces being laid so that the edges are 
even instead of being lapped. 

COLLAR—A narrow _stitched-on 
strip of leather, around the outside of 
the: top of the shoe, usually for orna- 
mental effect. 
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STYLE SHOWS 


i 


_We want every retailer of better shoes to become acquainted 
with this famous Trade-Marked Shoe, made on the South 
Shore. 


i 


Mm 


Years of Experience in making High-Grade Welts have brought 
Just Wright Shoes to the highest point of Excellence, Style and 
Quality. 


This Trade-Marked Shoe will be displayed at the 
Chicago National Shoe Exposition, held at the 
Palmer House, July 12 to 16. 


TH 
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also at the 


National Shoe and Leather Exposition and Style 
Show, to be held at Mechanics Building, July 20-24, 


inclusive. 


> 


At each of these shows a complete line of the newest and snap- 
piest Lasts and Patterns will be on display. We extend a cor- 
dial invitation to see and appreciate the Style features of this 
line. 
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E. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 


NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
Marbridge Building 713 Denckla Bldg. Washington Arcade Pacific Building 


PITTSBURG, Empire Building 
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Group of Farnsworth-Hoyt/Employes at Outing 


The Outing Season Commences 
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President Charles C. Hoyt Entertains Workers at Marion, Mass. 


The employes of the Farnsworth, 
Hoyt Co., Boston, were recently given 
an outing at the Summer home of 
President Charles C. Hoyt, at Marion, 
Mass. The trip was made in a dozen 
automobiles and two large motor 
busses. Practically the entire personnel 
of Factories 1 and 2 as well as the office 
force and executives were present. 

After motor boating on Buzzards 
Bay the party enjoyed a shore dinner 
at the Beverly Yacht Club. They then 
returned to the grounds of Mr. Hoyt’s 
home where various sports were held, 


including several races for the women 
as well as those for the men. Vice- 
President James D. Farnsworth showed 
that he is still there with the ‘“‘pep”’ by 
finishing several lengths ahead of the 
field in the race for the ‘‘old timers,”’ in 
which President Hoyt, Treasurer Kev- 
eney, George B. Hill and Charles Pratt 
also participated. 

In the thirty-yard race for men, 
James Leahy won first prize while 
Charles Gibbons was second. The 
thirty-yard race for women was won by 
Miss Julia Maloney, Miss Grace Hib- 


bard being second. The thirty-yard 
“fat men’s’ race was won by Steele 
Knight, George Gallinatt being second. 
In the men’s three-legged race Charles 
Farnsworth and Mr. Joseph Coyne were 
first. The girls’ three-legged race was 
won by Miss Katherine Shea and Miss 
Louise Niethold. In the time race for 
women Miss Celia Doherty was first and 
Miss Ruby Wakefield second. 

Hostess Mrs. Charles C. Hoyt was 
indefatigable in her efforts to make 
everyone feel at home. The jollification 
wound up with a dance. 





COLLEGE BOOT—A boot for girls, 
cut lower than the “Polish,” to about 
ankle height. 

COLONIAL—A low shoe made prin- 
cipally (although not exclusively in the 
past) for women’s wear, having a flaring 
tongue outside with a large ornamental 
buckle across over the waist. The 
buckle and tongue are distinctive 
features, whether the shoe fastens with 
tie or strap. This shoe is supposed to 
date from Colonial days in this country, 
although examination of old-time prints 
will show that a shoe oftener worn (at 
least by men) had only a broad silver 
buckle without the flaring tongue. In 
the strict ‘“‘Colonial” the flaring tongue 
extends above the instep, instead of 
lying flat to the foot, below the instep, 
as in the case of most of the “tongue 


pumps,”’ which seem to be a sort of 
variation of the Colonial, evolved by the 
addition of a tongue to the pump. 
Other definitions of words beginning 
with A, B, or C, are as follows: 
Acid-Tan, Alligator Leather, Alpar- 
gata, Alum-Tanned, Anatomic, Ankle, 
Ankle Brace, Arch Spring, Arch-Support, 
Arctic, Astragalus, Ballet Slipper, Bare- 
foot Sandal, Baseball Shoe, Basil, 
Bathing Shoe, Bedroom Slipper, -Bend, 
Bicycle Bal, Blacking, Blind Eyelet, 
Bloom, Blucher, Blucher Bal, Boarded, 
Bootee, Boot Jack, Box Calf, Boxing, 
Bracelet Tie, Break, Breast of Heel, 
Brogan, Brogued Vamp, Buck or Buck- 
skin, Buckle, Buckram, Buff, Buffalo 
Sole, Bunion, Bunion Guard, Burnish, 
Buskin, Button, Button-Fly, Cabretta, 
Cack, Calking Machine, Callous, Cap, 


Carriage Boot, Carton, Case, Caster, 
Cement, Chamois, Channel, Chilblains, 
Children’s Sizes, Chiropody, Chrome 
Sole, Chrome Tanned, Circlet, Circular 
Vamp, Cloth, Clog, Cobbler, Coltskin, 
Combination Last, Comfort Shoes, 
Composition, Congress Gaiters, Copper 
Toe, Cordovan, Courdoroy, Corn, Corn 
Plaster, Cothurne, Counter, Court Tie, 
Cowboy Boots, Cowhide, Cravenette, 
Creaser, Creedmore, Creole, Crimp, 
Crimped Vamp, Cuff, Cupped Sole, 
Cushion Sole, Custom Made, Custom 
Toe, Cut-Off Vamp. 
(Continued on page 137) 


Now, down here in fine print, where nobody will 
see it, we offer prizes of $10.00 and $5.00 to the shoe 
store clerk, manager, or owner, who sends the best 
or second-best list of additional terms, properly de- 

F inning with the letters A, B, or C, or who 
makes the best —— for any improvement. 
Your answer must be mailed on or before July 31 
Any suggestion used will be paid for. 
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Gold and Silver Brocaded Slippers 
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WE were fortunate enough toget hold 
of a limited supply of brocaded 
cloth. With silver and gold cloth so 


scarce, here is your chance. 
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Stock No. X338 — Silver Brocaded 
Side Seam Opera, 2-in. Full Louis 
Heel, 25 Last. Price $7.50. Stock 
No. X339 — Same in Gold Brocaded 
— Price $7.50. Widths AAA 
to. 
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Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


j..P. Murphy J Shaw M. C. Oberdorfer 
New York otis Chicago 
851 Marbridge Bidg. 600 Denckla ig. 20 W. Jackson Bivd. 
Kitaes City, Mo | eee SS Fred Fuhrmen 
537 Ridge Bldg. Rizal peg Ba Mexico. 
All goods sold F.O. B. Newburyport, terms, net 30 days. Single pairs, 25 cents a pair extra. 
Prices and Deliveries Not Guaranteed 
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COHEN A WINNER 


‘‘Many Slices May Be Better Than 
One Loaf” 


The past season has been one of 
‘short pickings” for a lot of shoe 
travelers. Business has not been as 


easy to get as in the three or four ,. 


seasons preceding it. Merchants as a 
rule did not buy as heavily and many 
of them did not buy at all except needed 
merchandise for at once shipment. 

Traveling men who call upon only a 
few merchants and depend on large 
orders from each are up against it 
pretty hard when one of those customers 
for any reason lies down. 

So there is really good logic in Wm. 
Cohen’s theory that “‘many slices may 
be better than one loaf.” 

Anyway, Mr. Cohen’s sales for Fall 
1920 are $29,017 more than they were 
for the corresponding season of last 
year. The books up in the Harsh & 
Chapline factory in Milwaukee show 
that there are very few cancellations 
coming in from Missouri where Mr. 
Cohen travels for this concern. 


Full of “Pep” 


Mr. Cohen is not a youngster in the 
shoe game. For 17 years he traveled 
for one Chicago house and less than 
three years ago made his present con- 
nection. 

While approximately 60 years have 
passed over his head he has as much pep 
as the average man of half that age. 
Last year he headed the list of 53 sales- 
men of the concern in volume of sales. 

That he is absolutely sold on his 
firm, their methods and their shoes 
is evidenced by the fact that he has, bit 
by bit, picked up blocks of the capital 
stock of the firm until now he ranks as 
the fourth largest stockholder in the 
concern. 


A Hard Worker 


There is nothing sensational about 
Mr. Cohen or his methods of sales- 
manship. He is neither loud in his 
dress nor address. 

When he works he works—and works 
hard. He concentrates all his facilities 
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on his business while he is doing business, 
When he plays, he forgets work and 
devotes himself whole-heartedly to 
recreation. 

When Mr. Cohen says “‘Many slices 
may be better than one loaf” he means 
that many customers each buying a 
small bill but buying regularly, may 
amount to more in the aggregate than 
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a few buying large bills and if one 
customer falls down it is merely a slice 
gone, not a whole loaf. It is easier to 
kick up a new account to take the place 
of the one who failed to buy. 

The merchants he calls on are mostly 
in smaller cities and towns—many of 
them cross-roads stores, for in these 
communities a greater percentage of 
workshoes are sold. 

The first season Mr. Cohen covered 
the State of Missouri he sold more 
shoes than two men had formerly sold 
in the territory. Each season since 
he has made a handsome increase. 
His plan of salesmanship is simple and 
yet unique. 


Studies Merchant’s Stock 


“When I spread my samples,” says 
Mr. Cohen, “I watch the merchant as 
he looks them over. The first shoe he 
picks up I know has made a favorable 
impression on him. I center my fire on 
that shoe and usually I land. I study 
the merchant’s stock and his needs. 


Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 
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“IT do not try to sell him a few of every 
shoe in the line but ‘to narrow the 
assortment down to as few numbers as 
possible and then get quantity orders 
on those numbers. 

“It is not good business to try to 
overload a merchant but it is good 
good business, both for him and us, to 
get him to concentrate his workshoe 
business on one line and make that line 
our line.” 





CINCINNATI TRAVELERS 


Notes Regarding President Orr, 
Crafts and Call 

Claude Orr, president of the Cin- 
cinnati Association of National Shoe 
Travelers, entertained two of his 
customers recently on the Ohio river 
in his private yacht. The guests 
were Joe Baehr of Foley Shoe Company, 
Houston, Texas; and Seamor Haber of 
Haber Shoe Company, Austin, Texas. 
W..J. Hettle, assistant manager of the 
shoe departments of the H. & S. Pogue 
Company, was also in the party. 

P. A. Crafts, formerly with the L. A. 
Crossett Company, became a member 
of the sales force of the Manss-Owens 
Shoe Company last week. Mr. Crafts 
will carry the Manss-Owens line in the 
states of Ohio, Indiana and Michigan 
next season. 

J. E. Call, Southern representative 
of the Manss-Owens Company has been 
spending the past week at the factory. 
Mr. Call states that he has had a very 
gratifying Spring selling season in spite 
of adverse conditions. 


NEW YORK TRAVELERS’ OUTING 


Outing at Duer’s Grove, White- 
stone, L. I., Big Affair 

From the manner in which accept- 
ances are coming into the office of S. A. 
McOmber, secretary of the Boot & 
Shoe Travelers’ Association of New 
York, the organization’s outing at 
Duer’s Grove, Whitestone, L. I., will 
be well attended. It is expected that 
between 250 and 300 shoe men will turn 
out for the affair. A special steamer 
has been chartered to take the shoe 
salesmen to the outing grounds. 
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Shoes That Do Not “Go To Pieces” 


the discriminating wearer, shape means fit, comfort, and 

even, long wear. But too often a well-shaped shoe is 

brought to an early death through loss of shape after being 
worn only a few days. There is always a reason for this, and fre- 
| quently it is the innersole. For the strength of the shoe depends 
mainly upon the innersole, as the upper and the outsole are stitched 
to it. Hence the innersole is the mainstay of the entire shoe 
structure. 




















#4 Some leather makes firm innersoles, but there is no way of 
being certain. Korxole, on the other hand, is always uniform and 
dependable, and will not crack, buckle or spread, even when sub- 
ject to continual dampness. Shoes with Korxole innersoles retain 
their shape indefinitely. They look better and give longer wear. 
They can be resoled as often as the uppers permit. 


id Don’t you think your customers would be better pleased with 

thi your shoes if they had the advantages of cork innersoles? A postal 

card will bring you the names of the manufacturers making Korx- 
ole innersoled shoes. 


Et Fa 


Armstrong Cork Company, 133 Liberty St., Lancaster, Pa. 
Branches in the Principal Cities 
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“The Flexible Cork Innersole That’s Built Into The Shoe’’ 
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Sales Force of H. F. C. Dovenmuehle & Son, Chicago. just before boarding special train for East. Standing: (Left to right) 

H. D. Kuebr, G. H. Dovenmuehle, H. H. Koch, W. J. Williams, T. B. Cory, R. J. Lahey, F. Steele, F. J. Doan, D. Coults, 

G. Rhodes, H. Colin, W. F. Pate, C. Burgheim, D. Weiss, H. C. Taylor, Gus Bronson, U. J. Schroeder, F. J. Baisch, T. G- 
Rhodes. Kneeling: F. Hocan, F. Warneke, B. J. Bohlen, C. E. Elliott. F. W. Luttman, F. J. Kuehn. 


THE EAST INVADED 


By Sales Force of H. F. C. Doven- 
muehle & Son 


The sales force of H. F. C. Doven- 
muehle & Son, consisting of twenty-five 
men, left Chicago on a special train 
June 19 on a trip of education 
and pleasure through the Eastern 
market. 

As a reward for faithful service 
and “bringing home the bacon’’ the 
Dovenmuehble concern has seen it 
worth while to send their sales force on 
a week’s Eastern trip. The itinerary 
included a stop at Niagara Falls, 
Boston and surrounding towns and 
then on up into Maine where time was 
devoted to inspecting factories and 
seeing the sights. On their return they 
stopped at New York and other shoe 
manufacturing centers. 


It was the intention of the firm to 
have their men get- a more intimate 
acquaintance with the houses who are 
making the shoes which they mer- 
chandise, to learn more. ‘about the 
processes of making leather, rubber and 
‘elt footwear and to get. first. hand 
nformation’as-to market conditions. ° 


Rhodes in Charge 


T. P. Rhodes, shown at the extreme 
right in the photograph, had charge of 
the arrangements during the journey. 

It goes without saying that this group 
will be in a much better position to 
intelligently talk to their merchant 
customers on their next trip by having 
had this experience in the big shoe 
markets. . 


TWENTIETH ANNUAL OUTING 


Of Manchester Council United . 
Commercial Travelers , 


The Manchester council; United 
Commercial Travelers, put aside their 
grips and traveled empty handed, that 
is as far as sample cases were con- 
sidered, to Recreation park to take part 
in their 20th annual outing. 

A delegation from Somerville, Mass., 
journeyed to Manchester to take part 
in the rather large program which 
included plenty of entertainment for 
the wives and children of the “knights 
of the grip.” 

Among the features for the afternoon 
were races, basket lunch, ball throwing 
contest; cracker eating contest, bottle 


race, and baseball game between the 
local travelers and the Somersworth 
travelers, the Manchester men carrying. 
off the honors with a score of 18 against. 
9 piled up by the Somerville local. 

The committee in charge of the 
afternoon’s program was headed by 
George Layzell assisted by Albe Mor- 
rill, J. M. Goulet, Harold Baker and 
William Moore. 


KANSAS CONDITIONS 


By Don C. Phelps of M. A. Packard 
Company 


“The buyers have the same feeling 
and the financial interests have tight- 
ened as they have every place else. 
Newspapers have caused the people to 
believe that prices of shoes are coming 
down. Consequently, the retail trade 
is slow and the average buyer has quit. 
placing orders. There are many sales 
on at.20 per cent and even 30 per cent 
reduction. These are mainly by stores 
who are feeling the pinch for money. 

The wheat crop is about ten days 
from the harvest and it is one of the 
largest and of highest quality raised in 
recent years. All other crops are 
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ACE Shoes deserve their popu- 

larity — because they’re smarter 

styled, smoother fitting, easier of 
adjustment and much more serviceable. 

And Diamond Brand Fast Color Eyelets make it 

possible to fit the finest shoes with Eyelets of equal 


grade. [Eyelets that always retain their first fresh 
newness — and easily outlast the best shoe. 


Insist that all your shoes be fitted with DIAMOND 
_BRAND Eyelets. The DIAMOND is on every eyelet 


United Fast Color Eyelet Co., Boston, Mass. 
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looking fine. A large income for this 
section seems assured.. Prosperity and 
big business looks like a sure thing 
except for lack of transportation and 
tight money. 

“T have no way of knowing what the 
financial interests intend to do, nor 
how long they expect to keep the lid on. 
But I do know that if easier money 
comes soon, and easier freight ship- 
ments are to be had, the Middle West 
will be the best ever this Fall for 
business. 

“The depression as far as_ this 
section is concerned is purely artificial, 
caused by high interest rates and news- 
paper propaganda. Backward Spring 
weather also had its effect on business, 
but the real trick was turned by money 
interests.”’ 


ST, LOUIS TRAVELERS 
Live Wire Notes of Men and Events 


Some of the St. Louis shoe companies 
have sent their salesmen out on special 
trips. Among these are F. L. Doerr 
Shoe Company with the following men: 
J. E. Quarades, representative in Mis- 
sissippi and Louisiana; R. M. Mock in 
Texas and Oklahoma and C. F. Dahms 
in Illinois. 

Carl Frank of David P. Wohl Shoe 
Company has just finished his trip in 
Arkansas and Mississippi and is spend- 
ing several days in the house. Mr. 
Frank will shortly leave for New Or- 
leans to be married and will make his 
headquarters there. He will open a 
new office in the Grunewald Hotel. 

Milton Frank, representative in Mis- 
souri and Kansas, and Will Lazarus 
making the larger cities of the south for 
David P. Wohl Shoe Company are 
still on the road making special trips. 


TOLD BY “‘JAKE”’ 


John J. Whalen Picks Up a Good 
Story 


John J. Whalen, who travels for Con- 
don Bros. Shoe Company, Brockton 
(known to most folks around the shoe 
city as “Jake,” which shows he is 
popular and a good mixer), picked up a 
new story while he was down in Pennsyl- 
vania a while ago selling. The buyer for 
a Wilkesbarre store was expecting an 
invoice of women’s shoes from Rochester, 
N. Y., for the Easter trade. The ship- 
ment got tied up in the transportation 
tangle resulting from the winter’s 
storm blockade and the buyer got 
nervous. 

Finally he got word that some cars 
from Rochester had reached the freight 
yard and he hopped right down there. 
Sure enough four cars from Rochester. 
His shoes must be in one of them. He 
induced a sympathetic freight agent 
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to open the cars. Then he fainted. 
Every car was packed full of children’s 
sleds. 


BANQUET OCTOBER Il 


Pennsylvania Shoe Travelers’ Asso- 
ciation 

The Pennsylvania Shoe Travelers’ 
Association, of which John J. Whalen 
of Brockton is president, has com- 
pleted arrangements for a big banquet 
to be held October 11, in the William 
Penn Hotel, Pittsburgh, to which all the 
Pennsylvania shoe merchants have been 





A SHOE TRAVELER’S CREED 


From the Walk-Over Factory 
Prints of June 18 


“T believe in the stuff I am 
handing out, in the firm I am 
working for and in my ability 
to get results. I believe that 
honest stuff can be passed out to 
honest people by honest methods. 
I believe in working, not weep- 
ing—in boosting—not knocking, 
and in the pleasure of my job. 

“TI believe that a man gets 
what he goes after and that one 
deed done today is worth two 
done tomorrow and that no man 
is down and out until he has lost 
faith in himself. 

“I believe in today and the 
work I am doing, in tomorrow 
and the work I hope to do, and in 
the sure reward which the future 
holds. I believe in courtesy, in 
kindness, in generosity, in good 
cheer, in friendship, and in honest 
competition. 

“T believe there is something 
doing somewhere for every man 
who is ready to do it. I BE- 
LIEVE I AM READY RIGHT 
NOW.” 











invited. There will be an attractive 
program and a list of notable speakers, 
including Waldo M. Oakman of Brock- 
ton, who is president of the National 
Shoe Travelers’ Association. Chester L. 
Taber of the Geo. E. Keith Company 
salesforce is a member of the com- 
mittee arranging the program. 


JAMES SMITH MARRIED 


Hurley Shoe Company Salesman 
in Southland with Bride 


James P. Smith of Avon, Mass., and 
Miss Elizabeth Coulson were married 
recently at Lawrence, Mass. Mr. 
Smith covers Southern territory for the 


Hurley Shoe Company, of Rockland, 
Mass., and is a popular salesman in the 
South. The bride is the daughter of 
Attorney and Mrs. Walter Coulson of 
Lawrence. 

After an extended trip to the South- 
land the couple will make their home in 
Lawrence. 


TEXAS AND ARKANSAS 


Is Made by Everett for H. S. Al- 
bright & Co. 


H. E. Everett makes Texas and Ark- 
ansas for H. S. Albright & Co., Orwigs- 
burg, Pa. Mr. Everett has a smart 
line of children’s, misses’, and growing 
girls’ turns and McKays. When not 
traveling, Mr. Everett can be found at 
his home in Mexia, Texas. 


R. A. T. S. 8. COMPLIMENTED 


Mayor Edgerton of Rochester 
Pleased with Brochure 


Hiram H. Edgerton, Mayor of Roch- 
ester, placed. the official stamp of ap- 
proval on thé booklet, “A Day in Sole- 
town,” issued by the Rochester Asso- 
ciation of Traveling Shoe Salesmen 
which surely brought shoe buyers to 
Rochester duting the days of the Style 
Show, July 5 to 10. The letter which 
was received by Charles H. Helmer, 
chairman, is as follows: ‘‘Permit me to 
compliment you on the excellence of 
the booklet entitled ‘A Day in Sole- 
town,’ published by the Style Show 
Committee of the Rochester Association 
of Traveling Shoe Salesmen. Typo- 
graphically it is artistic, and the subject 
matter is absorbing.” 


‘“‘BEST-EVER” WEEK 


Clark, Lunn & Sweet Salesman, in 
**Tall Corn”’ 


J. C. Clark, who represents Lunn & 
Sweet Shoe Company, Auburn, Maine, 
in Eastern Iowa, writes under date of 
June 20, that the week previous was the 
best he has had this season. 

“Crops,” he writes, “look fine and I 
think that it will be good sailing again 
next season. Retail trade has been good 
all over the State for some time, and I 
had my firecrackers and ginger ale 
and celebrated the Fourth in grand 
style out here amotig the ‘tall corn.’”’ 

As an afterthotight, he refers to the 
growth of crops which “are growing 
like h--], I am ple&sed to say.” 


At Sumier Resort 
John J. Whalen of the Condon 
Brothers’ salesfor¢e has opened his 
Summer home at Nantasket for the 
Summer. 
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THE ATLANTIC HAS IT! 


The Latest 


STRAP TIE 


514—Havana Brown Kid 
515—Glaze Black Kid 


High Grade Turn Soles, Full Louis Heels. 
Widths AA-C. 








Remember :—New up to the minute shoes are always in 
demand. Our factory is running at capacity and we 
can make IMMEDIATE DELIVERY on these styles. 











Wire Your Order—At Once Delivery! 





Atlantic Shoe & Slipper Corp. 


133 Essex Street - - Boston, Mass. 

















BASS STANDARD SCREW SHOES 
For BOYS and YOUTHS 


Our Boys’ Shoes are in every way 
up to the Bass quality and can 
be relied upon for comfort and 


wear. 


No. 516 
Boys’ Brown Kang. Grain 
Blucher, 9-inch, tip, full bellows 
tongue, nickel Klondike eyelets, 
three soles, fair stitched, top 
strap, Town last. Stock, 24 to 
6 E, to order, 2% to 6 EE. 


No. 409 
Boys’ Brown Kangaroo 
Grain Blucher, tip, half bellows 
tongue, double sole, fair stitched, 
standard screw, Town last. Stock, 
2\% to 6 E, to order, 2 to 6 EE, 
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G. H. BASS & CO. — Shoemakers — WILTON, MAINE 
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srtiiors smartness | 
and quality nm the | 
shoes he wears. 


Black Cresco Calf Bal 
Waterproofed Welt and 
Sole, “Traffic” Last 
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COLORED 


REG USA 


- SIDE LEATHERS 


Color 18 Color 14 
Medium Brown Dark Brown 





You Are Preparing to Sell 


GOOD SHOES at LOW PRICES 








Try some made from our 


“SNUFT” SIDE LEATHER 


: 
Z Reg. U. 8. A. 
: 
: 
: 
3 





and see how the value shows. TTS He ML En © LE 


Visit Our Booth 


It has The APPEARANCE of CALF i: 
It gives LONGER WEAR Prandiaien aathtaie thon 


Mechanics Hall 


It is | MODERATELY PRICED Boston 


July 20-24 


C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, Ill. 
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MILFORD 
MASS. 


STYLE and SERVICE 
izn SHOES for MEN 
E.S. TORREY ac 


gioceiy 10 HIGHST. BOSTON,MASS.  aBuILDING 



























































Quick service will mean everything to you this fall. We are preparing 
to give it to you. See usin Boston in July or write us now. 
E. S. TORREY 
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Ij | 
You Don’t Know What 
Leathers are Worth 


‘7 
You Don’t Know What 
_ Leathers to Cut 


Come Over to Boston, July 20-24 


Come to Booth No. 253 at 
The Shoe Style Show 


and .- 


Let’s Talk It Over 


anda then 


Let’s All Go To Work 





G. LEVOR & CO., Inc. 


Tanners of Cabretas 


Gloversville - N.Y. 
ST. LOUIS NEW YORK BOSTON 
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Miss Shukraft Says: 
“ALL ABOARD” 


I am off for the Chicago National 
Shoe Exposition to be held at the 
Palmer House, July 12th to 16th. 


In Room No. 627 you will find 
displayed the popular C. & E. 
Shoe Co. line of women’s, 
misses’ and children’s shoes. 


FD ERIS ET EEE Uk Met Serie = 


C. & E. has been a synonym for 
years for sturdy, dependable 
footwear built to a price. 


Under current changing condi- 
tions, buyers of 


HUKRAF 


shoes are assured a line of 
real merchandise at a rea- 
sonable cost. 





I'll be there, boys. Remem- 
ber the dates! July 12th 
to 16th. 




















C&C Hoe Go 
Columbus ©) 
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More Inquiry Noted 


improvement Talked Of As Probability Following the Holiday—No Apparent 
Change in Price—Hides and Skins at Lowest Mark for a Year 


The 4th of July holiday is usually a 
period around which shoe and leather 
factories are operating under curtail- 
ment. Opportunity is given for stock- 
taking, vacations, and general clean-up. 
This year the quietness was more pro- 
nounced than in ordinary times, owing 
to the dull market which has prevailed 
for some months. 

During the past week there has been 
more evidence of renewed leather 
buying. The raw stock markets have 
been given more attention by tanners, 
which is taken as a forerunner of more 
active business. 

It is certain that a large amount of 
footwear has been disposed of to the 
public through extensive sales by shoe 
manufacturers and by the _ whole- 
sale and retail trade itself. Such a 
condition cannot go on indefinitely 
without thought of replenishment. On 
the other hand, the markets abroad are 
getting in better shape to buy on this 
side, and footwear and leather products 
are scarce and high there. The ac- 
tive buying which is bound to follow 
this market before many months have 
elapsed will undoubtedly show that we 
have none too great supplies of leather 
and raw material, here to meet a large 
demand. A low level prevails now on 
hides and skins, and it is considerably 
lower all around than a year ago. It is 
unlikely that this would continue if a 
greedy buying movement should event- 
ually take place, and history proves that 
markets go to extremes in this country. 


Calfskins 


calf, but it is expected to be a better 
season for medium and staple linés of 
shoes. Colored calf ranges in price from 
70 cents to $1 a foot, and even higher for 
some of the best grades. Blacks are 
offered at approximately 10 to 15 cents 
per foot lower than for colors. Suede 
calf in the best finishes will continue 
very popular. There have been more 
leather buyers in the market the past 
week, and as shoe manufacturers see 
their cancelled stocks moved out by 


sales they are more interested in new 
supplies of leather. 


Side Leathers 
A better demand prevails for the 
various finishes of side leathers; those 
in best call are finished to resemble calf 
and go into medium priced lines of shoes. 
Quotations on colored side leather 
are made all the way from 45 cents to 
65 cents a foot, and some special lines 
(Continued on page 135) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 
Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 


Sole Leather 


Hemlock sole, heavy No. 1 
Hemlock sole, seconds, mid 

Oak sole, No. 1 bends 

Oak sole, No. 1 backs, all weights 
Union steers, flat 

Union cows, flat 

Offal, hemlock heads 


Offal, hemlock bellies.................. 
Offal, hemlock shoulders............... 


Union offal, heads 
Oak offal, heads 


Chrome, S. A. dry hide, 7% to 10 iron sides 
Chrome, green hide, 6 to 8 iron sides..... 


1914 


1919 1920 
Cents per pound 
56@ 57 56@ 
54@ 55 54@ 
96@1. 00 1.00@1. 
82@ 84 85@ 
-84@ 85 80@ 
80@ 83 80@ 
10@ 12 14@ 
12@ 18 20@ 
30@ 32 40@ 
15@ 16 21@ 
18@ 19 25@ 


Cents per foot 
43@ 50 
—@ 50 


60@ 
—@ 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


1914 1919 1920 


Cents per pound 


—@35 
—@33 
17@22 
20@37% 
—@32 


—@45 
41@42 
33 @37 
70@85 
45 @46 


1934@20 
19@19% 
16@16% 
18@21% 


Heavy native steers........ 
Heavy native cows........ 


There has been more inquiry in the 
inarket for future requirements, but 
octive trading has not resulted. There 
is a certain type of footwear which will 
continue to call for the best grades of 


Chicago City calfskins................. 
B. A. dry hides 
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Where Style and Service Meet 


Retailers like to recommend shoes 
that have all the smartness of the 
latest styles and yet all the service of 
a dependable line. In these dainty 
KEDS models for girls and children, 
the dealer will find just the sort of 
shoe he needs. Trim, durable and 
comfortable. 


There is plus business for every shoe 
retailer in KEDS. A full line of all 
styles and sizes places the dealer in a 
position to meet a national demand. 
This Smart Style is only one variety 
of the KEDS line, which includes 
a shoe for every person—a style for 
every purpose. 


United States Rubber Company 
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Factories Speeding Production 
Big Demand for Boots---Active Business After Fall Anticipated 


The rubber factories are speeding 
production. The demand exceeds the 
supply, especially on boots. As to 
light rubbers, there never was a time 
when manufacturers could not sell every 
pair made. 


White sport shoes, with either rubber 
or leather trimmings are more attractive 
and more popular than ever. There is 
the trimmed sport shoe with a heel, 
the shoe of light weight, and yet durable 


s 
7 


lining, a fibre insole and fibre shank. 
The 8% and 9 inch white sea island 
canvas boot, of a similar construction 
to the above, is an attractive model. 
A woman’s one-strap pump of white 
duck, with extra thick smooth 

white flange sole and spring heel 





Although the Fall promises 
to be a season of tight money 
in the rubber field, as well as 
in all other lines of industry, 
excellent business directly after 
the Fall is anticipated. The 
foreign countries in particular 
are still very short of rubber 
merchandise, and as soon as 
exchange is on a better basis, 
they will be in the market for 
enormous quantities of goods. 
A well-known rubber man says 
that he does not look for any 
permanent depression of busi- 
ness; certainly, no factory is 
curtailing operations. 


As to Woman Labor 


One thing that bothers every 
rubber mill at the present time 
is the inability to get enough 
woman labor. Especially are 
women needed to make the 
light weight, graceful canvas 
shoes now produced in large 
quantities by the factories. A 
man’s fingers are not delicate 
enough to manipulate the 
stock, neither can a man work 





spring heel. 
not crack nor peel when wet with salt water. 
and sand, say the makers, do not affect the soles or 
Presented 


by Hood Rubber Company, Watertown, Mass. 


heels. 





A white all-canvas sport shoe made over alu- 
minum last, white rubber trimmed, white soles and 
Rubber trimming, it is claimed, will 
Hot sun 


Made by steam pressure process. 


and a white sock lining; a man’s 
white shoe, with loose lining, 
white hooks and eyelets, fibre 
counter and insole, white sock 
lining, combination steel and 
fibre shank, with smooth white 
sole and white pneumatic heel; 
a child’s barefoot sandal, with 
a white duck upper, gray cor- 
rugated sole, and one with a 
brown duck upper with red 
corrugated sole—all were styles 
noted in a recent survey. 


Boots For Oil Regions 


At the present time, one of 
the strong features of the 
situation is the big call for 
men’s short rubber boots from 
the oil regions. The shortage 
in boots may be explained by 
stating that the supply was 
very low under Government 
regulations. No one has ap- 
parently as yet caught up with 
the demand. A word to the 
wise retail merchant is suf- 
ficient. If you have not 
already ordered your full quota 
of boots, lose no time in com- 








on this class of goods as 

quickly, so that men are not 
employed to manufacture canvas shoes 
except where woman labor is not ob- 
tainable. 


Canvas Shoe Popular 


The interesting feature of rubber 
footwear manufacture today is the 
canvas shoe. We are now in the height 
of the white shoe season, and big prep- 


arations are being made for next season. 


material, the shoe that neither salt nor 
fresh water will spoil, and whose rubber 
soles and heels are not affected by the 
sun or Summer sands. 

There are the popular dress oxfords 
and pumps, sateen lined, of white 
canvas with patented pneumatic rubber 
heel, with white soles and toplifts, all a 
shimmering white, even to the white 
eyelets; these shoes have a white sock 


pleting your order. 

As was stated last week, there have 
been scarcely any cancellations, nor are 
they advisable, under any circumstances, 
as any portion of a Winter order 
caricelled now would mean that it could 
not be filled, and with seasonable weather, 
all goods ordered will be needed. 


White Pac Is Favorite 
In the coal districts of the country, 
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Ready for Immediate Delivery 
Stock Number 404 Ladies’ Brogue Oxford 
IN-STOCK 





Gallun’s No. 4 Tan Viking Calf, Grace Last No. G, 

Perforated Lace, Top, Vamp and Quarter, Wing Cap 

with Center Punch, Invisible Eyelets, 10 Iron Edge. 
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Price # g-90 


Call and See Us at the National Style Show, Boston, July 19-24, 1920, Booth 58 
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the pac has become a favorite. More 
pacs are sold to miners than any other 
shoe. During the last two or three 
seasons, there has been an increasing 
demand for white pacs, which are very 
high grade shoes, of a most durable 


quality, which from their introduction. 


ic stantly appealed to the miners. It 
can be safely said that there are no bad 
white pacs on the market. It is more 
ifficult to make the white product and 
»ood white stock is not as easy to 
nwanipulate as is black with which 
n.anufacturers have had years of 
e> perience. 

The standard rubber is a fine Para 
which comes in a reddish hue; there are 
aiso. the Plantation and Singapore 
rubbers, which are almost a yellowish 
white as they come to the factories, 
but the color of the rubber in its 
original state has nothing to do with 
the color of the finished product. At 
first black was the only color manu- 
fectured, with lampblack as the color- 
ing. Now the colors are red, white and 
black. A white rubber is made with a 
different compound than is used with 
other colors—it cannot be simply 
loaded, -and combined with other 
matter. The red rubber is also made 
by a special process. Every rubber 
manufacturer is obliged to put a higher 
price on a white boot. _ For instance, 
where a white shoe would cost ap- 
proximately $7.25, a black shoe costs 
about $5.50. 


Important Correction 


In a list of independent rubber 
shoe companies published in last 
week’s issue, the name of the Good- 
year Tire and Rubber Company, 
Akron, was omitted. This was a 
clerical error. Merchants should 
insert this name in the alphabetical 
list presented. 


Facts Worth Knowing 


Many times the retail trade and the 
public have classed Neolin soles made 
by the Goodyear Tire and Rubber 
Company as rubber soles. We think 
that this may be an opportune time to 
point out that Neolin is not a rubber 
sole, yet carries sufficient rubber to 
make it waterproof and to aid in its 
composition. In other words, Neolin is 
a chemically compounded composition 
sole. 

The Wingfoot Rubber Heel is made by 
the Goodyear Tire and Rubber Co., Ak- 
ron, Ohio. It is an all rubber heel. It is 
made by a formula which insures good 
wear. Its characteristics are good 
service, comfort, and attractive ap- 
pearance. It comes in chocolate, black 
end white, and is made to fit all shoe 
heels. Many high-grade sport shoes 
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and dress shoes are manufactured with 
Neolin soles and Wingfoot heels. 


A pneumatic heel, patented by the 
Hood Rubber Company, Watertown, 
Mass., is designated as the ‘‘heel that 
breathes.” This heel is so constructed 
that at each step of the wearer it takes 
in and forces out air. 


SCRAP RUBBER 


Very Little Business Reported in 
This Market—Shoes Quiet 


There has been very little business 
reported in the scrap rubber market 
during the past week. Shoes are quiet, 
although the supply is not especially 
heavy. Some old orders are still being 
covered at 7 cents delivered mill points 
in Massachusetts or equivalent. The 





| SEE TH’ POLAND ARMy 
GO BARE FOOT- SA BET MY 
ARMY O° GUYERS WONT GET 
TWAT WAYS. LONGS Me 
Aw‘ TH’ RECORDERS 





market generally is quoted about a 
quarter cent below this price and some 
stray lots may be gathered in now and 
then for even slightly less. At best, the 
market is dull, with little prospect that 
prices will improve materially in the 
near future, although there is no doubt 
that with the end of the inventory and 
plant-overhauling period, there will be 
rather more business done. 


Dealer’s Buying Prices 


Boots and shoes............. 6% @6% 
Arctics, clean........ 
Red scrap No. 1 


Black scrap Nominal 





THE LEATHER MARKET 
(Concluded from page 131) 
bring a little higher. The call for 
heavier leathers for staple shoes con- 
tinues. A large sale is reported of 
colored chrome sides in Boston at 
around 40 cents per foot. Large sales 
of chrome sides were reported to have 
been made last week. There has been 
a fairly good call for elk leather, prices 
ranging from 55 cents to 60 cents a foot 
for the top grades, cheaper selections 


ce fl 
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bringing from 40 cents to 50 cents, 
Leading tannages of kips are listed at 
65 cents to 75 cents per foot. Colored 
buck is held firm at from 70 cents to 
80 cents for the top selections, according 
to tannage. 

Glazed Kid 


There has been slight improvement 
over previous conditions in the kid 
market. It is expected that shoe 
manufacturers will start cutting on a 
larger scale now that the holidays are 
over. Top selections of black are 
quoted at from 95 cents to $1.05; colors 
ranging from $1 to $1.15 for the top 
grades, and some tanners are asking 
even more for the best selections. 
Some stock is being shipped to manu- 
facturers regularly on old contracts for 
home and export trade. Cheaper 
leather is obtainable for medium grades 
of shoes. 

Glazed Horse 


Shoe manufacturers are taking more 
interest in glazed horse, and users of this 
stock expect to be going soon at nearer 
to normal capacity. Glazed horse 
brings 60 cents to 70 cents for colors and 
blacks according to tannage and selec- 
tion. The cheaper variety is quoted 
at 40 cents to 45 cents. 


The Sole Leather Situation 


It is believed that sole leather buyers 
will be entering the market for larger 
purchases at an early date, as shoe 
manufacturers were well cleaned out 
of supplies of bottom stock before 
inventories were taken. There has 
not been much inclination to make 
concessions, and sole leather has been 
the firmest feature of the situation. 
Tanners have not been inclined to 
purchase hides extensively and have 
been producing only about one-half 
of their normal output. 





New Affiliation 


Lon W. Lincoln with Lincoln Store 
Supplies Company 


Lon W. Lincoln has recently asso- 
ciated himself with the Lincoln Stores 
Supplies Company. Mr. Lincoln for- 
merly traveled for Selz, Schwab & Co., 
Chicago, and covered Texas. 





Home Again 


W. L. Hayes of Upham Brothers 
Returns from Trip 


W. L. Hayes, Southern district man 
for the Upham Bros. Shoe Co. of 
Stoughton, is home from ‘his Spring 
trip and booked a good business con- 
sidering conditions. 
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A CHANCE FOR LEXICON- 
EERING 
(Coneluded from page 117) 

We would have a few words with the 
sales force: What is the difference be- 
tween an “English welt’ and a “mock 
welt’’? 

If an old-fashioned customer came in 
the store and asked you for a “‘beaver- 
top” or a“‘Dom Pedro,”’ what would you 
try to sell him? 

Are you up to the mark on the subject 
of “‘extension’’? We once met a factory 
owner, or part owner, who did not know 
what was meant when the matter of 
extension on some of his extreme lasts 
was brought up. 

Mr. Gildersleeve, the veteran shoe 
merchant of Poughkeepsie, once got a 
severe berating from a minister who 
accused him of having sold a pair of 
boy’s shoes with “rags” as he called it, 
in the soles. It appeared that he had 
allowed the boy to wear the soles clear 
through to the quick, instead of having 
them half soled, as he ought to have 
done. The wear disclosed a fabric, and 
the mistaken dominie thought fabrics 
had no place there. What kind of in- 
sole was it, and what explanation would 
he make to a customer, provided the 
customer was in a reasonable state of 
mind? 

What is Dongola? What are the 
different kinds of “edge trim’? What 
is “fair stitching’? 

Below are given some of the defini- 
tions from the Shoe and Leather 
Lexicon. Are they fully and com- 
pletely informative, with no words 
wasted? Do they convey complete 
meaning to your mind, and give you 
material so that you could explain the 
terms to a customer, if need be? Have 
you any suggestion for modification? 

ELKSKIN—A term applied usually 
to soft tanned calfskin, used in sporting 
and outing shoes. 

EMBOSSED LEATHER—Leather 
stamped or carved with various figures, 
geometrical and ornamental. A recent 
method of producing consists of cutting 
away a background, leaving the pattern 
in relief. 

ENAMEL—Leather with a shiny 
finish on the grain side as distinguished 
from ‘‘patent’”’ leather, which is usually 
finished on the flesh side, or the surface 
of a split leather. (See Patent.) 

ENGLISH FOOT—Made with a side 
seam in the foot; applied to hosiery. 

ENGLISH LAST—A term applied 
to a last the principal characteristics of 
which are an extra long recede toe and 
low heel. 

EQUIPMENT—A general term in- 
cluding any appliance or article used in 
the retail shoe store, but not sold by the 
store, as furniture, fixtures, button ma- 
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chines, ladders, show cases, etc., and 
extended to include features of the per- 
manent structure of the store building, 
such as windows, wall covering, ceilings, 
etc. 

EVERETT—A type of men’s slipper 
low in the back, but coming up over the 
waist in front to the instep. 

FINDINGS—A general term applied 
to articles which are incidental or acces- 
sory to the manufacture, the trimming 
or the care of shoes. The list includes 
practically everything in shoes except 
leather. As applied to the shoe store, 
it includes such articles as laces, polishes 
and dressings, shoe trees, foot powders, 
rubber heels, arch supports, heel plates, 
shoe horns, shoe brushes, insoles, fancy 
buckles and numerous other incidental 
articles. 

FINGER FOXED—Having a 
pieced Blucher quarter so cut that the 
heel foxing extends forward to the throat 
in a narrow strip below the upper part 
of the quarter, the lower piece looking 
a little like a hand with the forefinger 
extended. 

FITTING STOOL—A low, slanting- 
topped stool upon which the shoe sales- 
man sits when trying on a shoe, it having 
a ledge on which to rest the foot of the 
customer while adjusting the shoe 
thereto. : 

FIXTURE—Any stand, bracket, 
hook, support or other device for dis- 
playing samples of the merchant’s shoe 
stock, in window or other parts of the 
store. One feature of modern fixtures 
is that they are not “‘fixtures”’ in the or- 
dinary sense at all; that is, they are not 
of fixed position, but are movable. The 
first attempts were in the form of 
brackets, screwed first to the frame or 
floor of the window, and made of elab- 
orate patterns of scroll work, re- 
sembling an array of: brazen serpents. 
Later designs improved greatly in both 
simplicity and artistic quality. 

FREAK SHOES—Term most often 
applied to a wide, almost straight across 
toe, same width as at ball of foot, usually 
used in conjunction with term “freak 
last.” Also shoes of style that might 
be classed as ‘‘insane novelties”; shoes 
of style marked by bizarre, startling, 
unusual features, outside the limits of 
good taste. 

FRENCH CALF—Genuine French 
Calf was formerly imported to this 
country in considerable quantity. It 
was a wax finished calf leather of firm 
quality and high grade. 

FRENCH CHALK—A soft steatitic 
chalk or talcum used to dust in shoes to 
facilitate their slipping on the foot. 

FUDGE EDGE—An edge stitched 
very close to the upper and trimmed 
close. 


FULL DOUBLE SOLE—Having two 
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thicknesses of outsole through to the 
heel. 

FULL SERGE—A fabric shoe made 
with a one-piece upper laced to the toe. 

FULL VAMP—A vamp that extends 
forward full size and is lasted under, 
instead of being cut off and sewed to the 
tip, on the under side. 

GORING—A strong knit fabric in 
which strands of India rubber are‘used, 
rendering it elastic to a large degree. 
This material is used in ‘Congress’ 
shots, also in other patterns. Congress 
shoes are often used by railroad track 
men, as the foot may be instantly pulled 
out in case of catching fast in frogs or 
tracks, with cars or engines approaching. 

GRAIN—The outer side of a hide or 
skin, as distinguished from the “flesh” 
side. The term is also applied to 
leather made from or finished on the 
grain side of the skin. 

HEEL SEAT—The rounded top of 
the heel of a shoe, including the “‘rand.”’ 

HEEL-STAY—A pasted lining of 
rough surfaced leather, such as suede, 
placed in the heels of Oxfords or other 
low-cut shoes, to prevent the shoe 

_ slipping at the heel. 

HOUSE SLIPPERS—Easy slippers 
of various materials, for house use. 

HUNTING BOOT—A laced boot, 
usually made with “bellows tongue”’ and 
Blucher-cut, with waterproof sole, and 
used for hunting and other rough out- 

‘ door use. 

ICE CREEPER—A metallic device 
attached to a shoe for use in icy weather. 
Some designs are made to fold forward 
on the shank when not in use. 

INGROWING NAIL—A toe nail 
which continued pressure of the shoe 
forces into the flesh. 

INLAY—A contrasting piece of 
leather inserted under an opening in a 
shoe top and stitched fast thereto, for 
ornamental effect. 

INSEAM—The seam which in a welt 
shoe fastens together the welt, the upper 
and the insole. (See Welt.) 

INSOLE—The inner sole of a “‘welt.”” 


Other terms defined under the letters 
D, E, F, G, H, I, and J are as follows: 

Dancing Slippers, Dauber, Display 
Case, Display Fixture, Dom Pedro, Don- 
gola, Dressing, Dress Shoes, Dull Calf 
or Kid, Eclipse Tie, Edge Setting, Edge 
Trim, Elastic Stocking, English Welt, 
Extension, Eyelet, Fabrics, Fair Stitch- 
ing, Fancy Slipper, Fashion, Faust 
Slipper, Felt, Filler, Finger Fox Stitch- 
ing, Finish, Fitting, Fitting Mirror, and 
Fitting Room, Flat Foot, Flat Last, 
Folded Edge, Foot Form, Foothold, 
Foot Muff, Foot Powder, Forepart, 
Foxing, French Foot, French Sizes, 
French Size Marking, Gaiter, Glazed 
Kid, Glove Grain, Glucose, Goatskin, 
Golf Disks, Golf Hose, Golf ~Shoe, 
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The Spirit of “Get Together” 


Exemplified in Boston’s Grect] - 


BEGINNING July 20, from 10 A.M., to 10 P. M.,; daily 
until the close at 6 P. M., July 24, you will have the season’s 
greatest opportunity to see, learn, and digest the basic condi- 
tions which forecast success and justify the optimism which is 
the foundation of American business. 





In this great assemblage of your fellow-merchants, manufac- 
turers, wholesalers, tanners and allied industries is the key to 
future betterment of methods, markets and merchandising for 


the trade and public. 


From all directions come manifestations of the deep interest in 
this greatest of seasonal trade events. Your own interest in the 


stock on your shelves and to come is too important for you 
to miss a Boston market visit during the Exposition, and 

all branches of the trade have united in this oppor- 

tunity to be of special service to you. 


Comprehensive exhibits of the most diversified charac- 
ter, presented by the country’s leading houses, will 


the personal attention of recognized au- 
thorities in each line. = 
Officially conducted 


A visit and study of the exhibit ww and endorsed as an 
will repay you! annual event in the inter- 
ests of all branches of the shoe 


Av. * and leather and allied trades. 


Make your arrangements for a visit now, or 
write or wire for hotel, travel and other inform- 


ation to: 


C. L CAMPBELL, Mar. 3c28kSoae 











July 10, 1920 BOOT AND SHOE RECORDER 





OO 


Staged in 


Mechanics Building 


The Largest Auditorium 
in the World’s Greatest 
Shoe and Leather 


tional reasons for accepting Boston’s invita- 
tion to come: 


Shoe Style Show—July 21 and 22, 8 P. M. 


Meeting of Directors, National Shoe Retailers’ Association, Hotel 
Copley-Plaza, July 20, 10 A. M. 


Third Annual Convention New England Retail Shoe Merchants’ 
Associations, Paul Revere Hall, Mechanics Building, July 21, all 
day and July 22, morning. 

General Shoe and Leather Trades’ Conference, Paul Revere Hall, 
Mechanics Bldg., July 22, 2 P. M. 


Meeting of Sole and Belting Division of the Tanners’ Council, 
July 22. 

Annual Outing and Reception to visiting trdde of Boston Shoe 
Travelers’ Association, United Shoe Machinery Corp. grounds, 
Beverly, Mass., July 23. 


Shoe Factory Superintendents’ and Foremen’s Day, National 
Shoe and Leather Exposition, July 24. 


Various other Trade Meetings and Conferences will be held during 
the week. 
National Window Display Contest—Open to All—Grand Prize $500; Other Cash 


Prizes $250, $150 and $100. List still open for entries by telegraph. See the 
work of the country’s leading display men. 
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There are several distinct reasons why dis- 
criminating shoe merchants have full confidence 


in Welch, Moss & Feehan footwear. 


Namely: 
A factory—modernly equipped—producing a superior product. 


An organization, keenly alive to their responsibilities, assuring 
stability, service, and satisfaction. 

The selection of strictly refined lasts and patterns of highest 
merchandise value. 


The standardization of construction which permits of sane 
economies and uniform excellence of product. 


Personal supervision of departmental details, thus closely 
guarding the customers’ interests. 


Attractive prices, made possible by operating a factory along 
the above lines—maintaining a maximum output of high 
quality lines at a minimum cost of operation. 


We will be very glad to have you inspect our line at our Boston 
salesroom, 183 Essex St., Room 406. 


WELCH, Moss & FEEHAN Co. 


118 ESSEX STREET 
HAVERHILL 
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Golosh, Goodyear; Growing Girls’ 
Boots, Gun Metal, Gusset, Gypsy 
Seam, Half Double Sole, Half Sole, 
Harness Leather, Heel, Heel Brace, 
Heel Pad, Heel Plate, Hemlock Sole, 
Hides, Hip Boots, Hobnail, Horn, Horn 
Fibre, Hosiery, Insole, Instep, Inven- 
tory, Iron, Ironing Out, Jack Boot, 
Jockey Boot, Juliet. 


The Shoe and Leather Lexicon is 
much more than a mere dictionary. It 
does hot stop with bare definitions of 
trade terms, but gives a full and 
encyclopedic presentation of important 
subjects. 

For example the following is the 
Lexicon’s treatment of the subject of 
“kid”: 

KID—Shoe leather made from the 
skins of mature goats. The skin of the 
young goat or “kid’”’ is made into the 
thin, flexible leather used in the making 
of kid gloves, being too delicate for use 
in shoes. The goats from which come 
the supply of kid leather are either wild 
goats or allied species partially domesti- 
cated, and are found in the hill regions 
of India, the mountains of Europe, 
portions of South America, etc. The 
process of tanning is naturally 
quicker than the tanning of heavier skins 
or hides, and all varieties of tannage are 
used, the chrome method having come 
into very general use. There are many 
kinds of finish, such as ‘‘glazed,”’ “‘dull,” 
“patent,” “suede,” etc. “Mat kid” 
is a calfskin, with dull finish. 

One quality that distinguishes goat 
leather, the ‘“‘kid’’ of shoemaking, is the 
fact that the fibres of the skin are inter- 
laced and interlocked in all directions. 
Instead of ripping straight through, 
like a piece of cloth, or spliting apart 
in layers, as sheepskin is apt to do, the 
kid holds together firmly in all directions. 
The finished skins, as they come from 
the tannery, by whatever process they 


may be tanned, are sorted for size and’ 


quality, a large number of grades being 
made. This sorting is repeated in the 
shoe factory many times, in order to 
make each lot of shoes as nearly perfect 
as possible, in uniformity of texture, 
quality and weight. This is a work of 
importance, and one requiring good 
» practical knowledge of leather. 

No two skins come through exactly 
alike. They vary as to fineness of 
texture, thickness and size; some are 
scarred by careless skinning; some have 
bad spots caused by careless handling 
before they reach the tannery; some 
receive too strong a dose of chemicals 
in the tanning itself; all these things are 
considered in all the many sortings that 
take place in their progress through the 
tannery and the shoe factory, from the 
raw skin to the finished product, regard 
being had to the quality and kind of 
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shoe it is desired to produce. (The 
same careful sorting, it may be said, is 
done with all leathers, in the process 
of shoemaking.) 

“French kid” was formerly the stand- 
ard, and a large item in American 
leather supply for fine shoes; but of 
late years this country has imported but 
small quantities. 

Kid is rightly regarded as the shoe 
material par excellence for women’s 
and children’s wear, as well as for light 
wear in men’s shoes. (See Glazed Kid, 
Suede, etc.) 

The following is what the Lexicon has 
to-say regarding that insignificant but 
dangerous item, the Lasting Tack, also 
other matters: 


LASTING TACKS—Tacks which 
are used in the lasting of shoes. As the 
upper is pulled over the insole, tacks 
are driven about half-way in to hold the 
upper in place until it sets and molds 
itself to the shape of the last. These 
tacks are to be taken out before the out- 
sole is put on. Occasionally one is 
missed in the folds of the leather, 
and the finishing processes of making 
the shoe force the sharp point up 
through the insole to the inside of the 
shoe, inflicting dangerous wounds in 
hasty try-ons. An American dealer was 
compelled to pay a large sum for dam- 
ages for blood poisoning so caused, and 
two deaths occurred in England from 
this cause in the early part of the year 
1911. Careful inspection of shoes as 
they are put in stock is the dealer’s 
only certain preventive of trouble; the 
hands should be protected by an old 
woolen mit or glove and passed entirely 
over the bottom of the shoe, inside. 


MOCCASIN—A heelless shoe made 
with a single piece of soft leather turned 
up at the edges as the sole, this being 
stitched directly to a low upper with a 
saddle seam. Insome there is no upper, 
the sole being drawn over the fodt with 
thongs. A recent innovation is the use 
of a low wedge heel in connection with 
the moccasin sole. This shoe was in- 
vented by the North American Indians, 
the name being from the Algonquin 
language. It is the characteristic 
Indian shoe. Modified forms, with tops 
ankle high, or higher, are used in 
the snows of Winter by Northern 
lumbermen. The “shoe pack’ and 
“Jarrigan ” are modifications. 

MOROCCO—Originally a sumac- 
tanned goatskin leather, madein Moroc- 
co and stained red. It is still made there 
and elsewhere by that process, and used 
in book binding. This was the original 
significance of the term, but it is now 
applied to leather made in imitation of 
morocco, also applied in general to 
heavy goatskin of any vegetable tap- 


. 
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nage used for shoes, as well as to goat- 
skin tanned by the chrome process. 


OIL GRAIN—A heavy, bark-tanned 
side leather, finished in oil, with 
pebbled surface on the grain side of the 
skin. A split is taken off the flesh side 
in order to reduce the leather to a thick- 
ness suitable for use in shoes. It was 
originally made, and is used still, for 
men’s heavy working shoes. 


OOZE CALF—A proprietary name 
given to velvet or suede-finished calf- 
skin. The name has been one of those 
which became almost too popular, in- 
asmuch as it is commonly appropriated 
and applied to evérybody’s velvet 
finished calfskin, somewhat as the term 
“‘Kodak”’ is applied to all makes and 
brands of cameras. As ordinarily used 
in the trade, the terms “ooze” and 
“suede” have much the same meaning. 
Some processes produce a leather in 
which the grain is buffed off and the 
velvet finish put on the grain side. Suede 
strictly is a velvet or nap finish of the 
flesh side of the skin, the grain being 
left on the other side, and thereby 
adding to the strength of the leather. 


OPERA SLIPPER—The term is 
applied to any dress slipper for women 
and to a particular cut of house slipper 
for men. The former use is the more 
common. An opera slipper usually has 
a French heel, may have a whole or 
circular vamp, and is usually made of 
satin or other fine fabric, or of high- 
grade kid, calfskin or patent leather, 
often ornamented with beading, em- 
broidery, etc. 


ORTHOPEDIC—This term signifies 
“of correct foot form.” It is used as a 
proprietary name for shoes which make 
a special point of conforming to the 
natural outlines of the foot. 


4 
OUTSOLE—The outer or bottom sole 
of the shoe. So far asthe public is con- 
cerned, it is usually ‘‘the’’ sole, as they 
know but little of interior construction. 


OVER-GAITER—A cloth anklet 
extending down over the shoe to the 
vamp, usually buttoned at the side and 
fastened with a strap extending under 
the shank of the shoe. Its original use 
was with pumps or other evening dress 
shoes for Winter wear. It has been at 
times used by men for day dress, es- 
pecially abroad. 

OXFORD—A low-cut shoe, coming 
to the instep or lower, either lace, strap 
or button. It may be of Blucher or 
straight lace cut, and may have any 
form of vamp, etc., as well as fancy 
inlays, saddle welting, collars amd other 
ornamentation. It is made in men’s, 
women’s and children’s sizes. The term 
is usually applied to lace shoes which 
have three or more eyelets, the “one~ 
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7 A WHITE. 


Sewer | PABRIC 
eee | DRESSING 


Sell More White Shoes 


Stimulate your sales of White Footwear with Cinderella White Fabric Dressing! 
Women who object to white fabric shoes 
because “‘they’re such a nuisance to 
take care of,”” buy them when they learn 
how easy it is to keep them white as new 
with Cinderella White Fabric Dressing. 
And— 























Mothers prejudiced against white shoes 
for the youngsters because they “smut 
everything,” will shoe the little feet in 
white if they know that Cinderella 


White Fabric Dressing absolutely 
WON’T RUB OFF. 


The White Season is here—get a generous supply of Cinderella White Fabric Dressing and 
make the most of your sales possibilities—and the profits which the constant sales of Cinder- 
ellat\White Fabric Dressing bring. 


The Cinderella Line includes Silver Slipper Cleaner, Kid Luster Finish, 
Bronze Dressing; also Kid Polish, Boot Cream and Dye in all colors. 


Everett & Barron Co. 


Providence, R. I. 


Cinderella Quality Products 
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A Window Demonstration at the Store of the Holmes Shoe Co., Portland, Maine. 
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Shoes with Neolin Soles and Wingfoot Heels 


Were Featured in a Selling Help Drive by Goodyear Tire and Rubber Company, Akron, Ohio. 





eyelet tie’ and ‘‘two-eyelet tie” being 
so distinguished. 

It is said that the shoe was first used 
in Oxford, Eng., more than three 
hundred years ago, in straight lace. 
The Blucher cut and the use of buttons 
were much later developments. This 
form of shoes is one of the most popular 
and extensively used of all patterns for 
Summer wear. 
reasonable degree of coolness and at the 
same time is high enough to have a 
complete adjustment to the foot. Other 
lower forms become at times very pop- 
ular with women, but the Oxford has 
never been wholly displaced at any time 
withinrecent years. ‘‘Plugged Oxford,” 
one with whole vamp and a separate 
lace stay. 

Similar extended detail is given such 
topics as Bones of the Foot, Bottom 
Finish, Calf Skin, Fabrics, French Size 
Marking, Glazed Kid, Heel, Hides, 
Leather, Low-cuts, McKay, Oxford, 
Patent Leather, Pattern, Polish, Pulp, 
Rubber Shoes, Sample Shoe, Side 
Leather, Size, Sole Leather, Split, Stock- 
keeping, Style, Tanning and many others 
through the whole alphabet of shoe- 
ology. 

The full list of topics from the letter 
K forward to S is as follows: 

Kangaroo, Kid, Kip, Knurl, Knurled 
Bottom, Lace, Lace Hook, Lace Stay, 
Lapstone, Larrigan, Last, Lasting Tacks, 
Leather, Leather Board, Ledge, Leg 
Boot, Legging, Levant, Lift, Linings, 
Louis Heel, Low-cut, Lumberman’s 


It is low enough for a * 


Overs, Mat, Mat Kid, McKay, Measure- 
ment, Mining Shoes, Moccasin, Mock 
Welt, Moulded Counter, Morocco, 
Mouquet Slipper, Mule, Napoleon Boot, 
Napoleon Tap Sole, Neat Leather, 
Neat’s Foot Oil, Nippers, Novelty, 
Nubuck, Nullifier, Oak Sole, Oak 
Tanned, Oil Grain, Ooze Calf, Opera 
Slipper, Orthopedic, Outsole, Over- 
Gaiter, Oxford, Pack, Packer Hides, 
Pancake, Pasted Counter, Patent Leath- 
er, Patten, Patterns, Pebbled Goat, 
Peg Cutter, Pegged Boot, Perforation, 
Pieced Counter, Pipe, Pipe Clay, Piping, 
Pitch, Plow Boots, Plugged Oxford, 
Polish, Polish (i. e., “derived from 
Poland’’) Prick-Stitched, Prince Albert, 
Prunella, Pull Strap, Pumice Stone, 
Pump, Pump Sole, Puttee, Quarter, 
Rand, Raw Eyelets, Recede, Reserve, 
Retanned Sides, River-Driving Shoes, 
Rolling Ladder, Roman Sandal, Romeo, 
Rope Stitched, Rubber Cement, Rubber 
Heels, Rubber Shoes, Running Shoes, 
Russet, Russia, Russian Boot. ig, 

We offer a third set of prizes for the best list of 
additional words from K to R maar, 8 —— to 
those offered for the two former series 


Cand D 
to J. That is to say $3 for te et lit, $2 for the 
——— 


second, and any usable original 
Your answer must be mailed by J 





Edward Andrews Returns 
Salesman for Royal Shoe Co. 
Back from Trip 


Edward J. Andrews of Dorchester, 
salesman for the Royal Shoe Company 
of Randolph, Mass., has returned from 


his Spring trip and is now enjoying 
“The good old Summer time.” 





A Patented Device 


Strap-Tie Feature Cannot Be Imi- 
tated by Repair Man 


The “Recorder” Findings, Equip- 
ment and Rubber Division of June 26 
illustrates a patented ankle strap which 
goes under the shank and makes an or- 
dinary pump into a Theo-tie effect. It 
is claimed that there was a possibility 
of an inference that the repair man 
could make a strap in the store and sell 
the article as of his own creation. 

We now advise that this strap effect 
is a patented article, and as such can- 
not be imitated and made for use in 
making a new type of footwear along 
the lines of the patent owned by the 
Louden Mfg. Co., 2980 West Pico 
Street, Los Angeles, California. This 
explanation is in order as a caution to 
shoe men. 





Wilkins a Printer 


Walk-Over Shoe Salesman a 
Pioneer 

The Boston Traveler recently pub- 
lished an appreciation of George H. 
Wilkins of the Walk-Over Shoe Com- 
pany, Campello, Mass. It mentions 
that not only is he one of the big shoe 
salesmen of the country, but that like 
Ben Franklin, he was one of the pioneers 


in shoe printing. 
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Have a Touch of Daintiness 


SO APPEALING 


to discriminating people that long 
for luxurious comfort. 














Workmanship most exact to the 

last detail. Various _ styles. 
Fascinating colors. 

Send for Samples at Our Expense 


MAID-RITE FELT SLIPPER CO. 


163-169 Livingston St. - Brooklyn, N.Y. 











| (ROSE MILL PRODUCTS) 


WHEN you are at- 
_ HOTEL 


tending the Style 
G ssex 


Show in Boston, make 
our trip com lete by an 

y Pp Pp y ATLANTIC AVE end ESSEX ST. 
400 Rooms-500 Baths 18° Adey and up 


inspection of our line at 
Boston Office, 215 Essex ABSOLUTELY FIREPROOF 


Street. 


This is your time to see 
our new lasts and patterns 
—see some shoes that 
are made right from the 


start. 


| The Essex enjoys a wide and favor- 
able reputation. Visitors from abroad 
not infrequently register here. To 
those identified with the shoe and 
leather trade it affords advantages 
which are only to be realized by 
being in the center of the trade’s 
activities. Good rooms are gener- 
ally available, but it is always ad- 
visable to wire reservation. 


THE HOTEL ESSEX CO. 
BOSTON 
McCARTHY BROS. 


PROPRIETORS 








Rialto Shoe Company 


GOOD-ALL-WAYS 


Factory 26 Oxford St. Boston Office 
LYNN, MASS. 215ESSEXST. 
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We cordially invite you to 
visit with us 


Booth 5 I 


at the 


National Shoe and Leather 
Exposition and Style Show 
held at 


MECHANICS BUILDING, BOSTON 
DURING THE WEEK, JULY 20-24 





fe 








Where a full sample line of our following 
well-known shoes will be on exhibit 


ARARARARARARARARANARARARARANARARARAR 


EVANGELINE 


—Reg. U. S. Pat. Off. 


CRUMBS OF COMFORT 


—Reg. U. S. Pat. Off. 


and 


DAVIS PROCESS 
CUSHION SOLE McKAYS 


NOTE 


Improved Cushion Sole Shoes, Dr. 
A. Reed, Patentee, 1900-1901. This 
is not the original Dr. A. Reed | 
Cushion Shoe previously patented, 
but the latest invention. 


ARZR 


=" 


RARARARAR ARARAR 


We will also carry a full line of samples at 
our Boston Salesroom, where visitors are 
welcome. 


A. H. BERRY SHOE CO. 


PORTLAND, MAINE 
BOSTON OFFICE - - ~- 428-430 ALBANY BLDG. 
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Sales Manager 


Experienced specialty shoe salesman wanted in 
men’s fine welt shoe factory. Right man can 


name his own salary. The advertiser is one of 
the largest western manufacturers, who wishes to put out a 
specialty line of men’s fine welts direct to the big retail 
trade. Only a veteran eligible for this position. In reply 
state references and former employers. Address C67, care 
Boot and Shoe Recorder, 207 South St., Boston, Mass. 
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GRIFFIN WHITE KIDINE GRIFFIN LOTION CREAM 
In white, black, light tan, 


ne all white kid shoes. A patent white ebt over a yk = 
cleaner that gives « kid glove & GRIFFIN PEUERWHITE CLEANER Cleans, softens and polishes all kid leather. 
Small (15c) Size, $14.25 Gross, $1.25 Doz. eee whose except kid. A thorough —— Fen jurious acids. oe the 


Large (25c) Size, $21.60 Gross, $1.90 Doz. 3 1-2 oz. Dy y Re ap Coton 3 oz. Size, $21. 00 p per Gross, $1.80 per Doz. 
ross, Oz. 


5-oz. Size Neck Box— 
$21.60 Gross, $1.90 Doz. 


BE READY FOR YOUR WHITE BUSINESS 


There are no better or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN MANUFACTURING CcoO., Ine. 
67-69 MURRAY STREET NEW YORK, U.S. A. 
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No. 100—Black Patent Theo Tie, 34-inch Vamp, 
17-8 Louis Heels. _™ 31% to 8; A, 3 to 8; 
B, 2% to 8; C,3 to7 


No. 101—Dull Lunar Kid Theo Tie, 374; ¥% 
Vamp, 17-8 Louis —, oF AA, 3% to 8 
3 to 8; B, 2% to 8; C, 
























The * % ian Pump. Three weeks’ deliv- 
eries. Dull Lunar Kid, Patent, Black Satin, 
lack and Brown Suede, White American Cloth. 
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Builders In Stock 


We have established an In- 
Stock department featuring 
the best sellers in the Hopkins 


and Ellis Turns of Quality. 


Retailers -who cater to better 
class trade should find this 
new stock service a short cut 
to bigger business) H & E 
turns are recognized business 
builders. They present an 
unusually fine combination 
of real shoemaking, up-to-the 
minute style and quality 
leather and make a real appeal 
to worth while trade. 


We shall exhibit at Booth 112, 
National Shoeand Leather Ex- 
position and Style Show, Bos- 
ton, July 20-24. 


HAVERHILL, MASS. 





Boston Office - - 108 Lincoln Street 
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*‘Every Shoe a Business Builder’’ 


Hopkins & Ellis Business 















HOPKINS & ELLIS 






















oe 


KEENNESS OF COMPETITION 


aeuzacs FF forces salesmen to present every quality ad- 
vantage their lines possess. That’s why you 
hear manufacturer’s representatives say 


**This Shoe is Made of Brown’s DEPENDABLE Calfskin”’ 


Mr. Shoe Merchant realizes the effectiveness of this sales argument, 
and in turn uses it in selling his trade. 


KOKO 3 OTTER 12 RICH TAN 11 BLACK OOZE BROWN OOZE 


For the Export Trade, No. 15, Plain or Boarded 
1920 Samples Will Be Sent Upon Request 


Cc. D. BROWN & CO. Inc. 


‘EXECUTIVE OFFICE AND FACTORY 


ROCHESTER, N.Y. | | 
eel | f | il 


Why Continue to Break Counters? 
“| BUY 
| | THE MODERN SELF-ADJUSTING 
i COUNTER SOFTENER. 


SOFTENS THE COUNTER | 
WITHOUT BREAKING 








Arm works with foot lever, | &@ 
| DRESS UP YOUR WINDOWS allowing the operator to use |§ 
| FLOOR COVERINGS AND. PLUSH both hands in handling the | mms 
u In a recent n Chica 000 stores were picked as exceptional mon on : shoe. > 


rvey in . 
il ma re ers. ‘The e window 3 of 875 oft hese stores dis; or ed that finished appearanc | wae — 
il wi h only te availed cod dhscugh the we of ainnce, deapesien 2 ae we The inside counter form is 


doa Mana Il Field’s and Wannamaker "sy a8 well asthe smallest wore self-adjusting, and it is not Fo agi : 
7 inthe eanehep apes wimpy ann pers oo yen as i possible to break the counter. | | 
hi phar fom eects Setiee ery of the Qua lity you expect from | Occupies very small space and “ial ef 
! CURTIS-LEGER FIXTURE COMPANY |} can be quickly assembled or ee 
taken down. — % 
z te 














PRICE $10.00 Each oe 
Just the Thing for the Shoe Retailer 


~ || FRANK W. WHITCHER CO., $ists2 




















July 10, 1920 BOOT AND SHOE RECORDER 





























WUE 


%) 


es 
~— 


$3]! 


Ts ||! 
“* 


} 
| 


Usa 


IT 
(3%) 


LY Nu 
1 


> 
3 
“a> 


II{ 


Number 1013 


KUNG 
HUAN 


me tilialill 
EAN 


ti 
if 
H 
} 
1) 
i 
ie if 
4 
| 
4 
1 
iS. 
i) 
} 
} 
| 
t 
} 
‘ 
| 
1) 
1 


constructive features give that touch of completeness so ne- 
cessary to the costume of particular women who take pleasure 
in the harmonious assemblage of qualities. 


i individuality of this model and the timeliness of its 


By actual use buyers will prove your wisdom in purchasing this 
number in quantity. 


Witherell ~& Dobbins Company 


Quantity Producers of Quality Shoes 
Haverhill, Mass. 
Boston Office, 110 Lincoln Street 


The W & D Line is Featured in the Chicago 
Market by Harper Kirschten Shoe Co. 
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BOUDOIRS 
LOW HEEL 

















High or Low Heel 
$2.25 


| CONSOLIDATED SLIPPER CO. 





Less 2% 10 Days 


SATISFACTION GUARANTEED 


All Black Cab and 
Turn Soles 


9-8 HEEL 










Boudoirs, Strap Sandals and Mary Janes 
Always In Stock 


Orders Filled Same Day Received 


Net 30 Days 


High or Low Heel 
$2.35 


MARY 
JANES 


7-8 HEEL 


















High or Low Heel 
$2.50 


HAVERHILL, MASS. 











IMMEDIATE SHIPMENT! 











No. 362. A Mary Jane patent turn 
pump. 

Sizes a—-s (no heel)........e00% 
4-8 (spring heel)........ 
8%-11 (spring heel)..... 











Terms 10% 10 Days Net 30 Days 
Send for Sample Order 


Co-Operative Shoe Co. 
CINCINNATI, OHIO 
Start-Rite Turn Footwear for Children 


Office and Salesroom Stock Department 


301 Bell Block N. E. cor. York 
and Colerain Ave. 


=IN STOCK= 
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“STATE 0’ MAINE” 
SHEEPSKINS 


Natural Color 


Thoroughly tanned in pure hemlock bark. 
Selected in standard grades for weight and 


quality. 


Besse Osborn & Sdell 









=e 


Maximum Strength 






INCORPORATED | 





Sheepskin Tanners 















51 South Street 
Boston 11, Mass., U.S.A. 
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full Louis 17-8 heel. 
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Growing Girls’ 
Patent Leather 
Seamless Turn 

Pump 
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Made with satin bow ornament, 9-8 
wood military heel. Solid leather 
shank piece. Retailing at $7.00. 


Made in our No. 2 factory, known as 
the Granite State Shoe Co. 
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Emery & Marshall Co. 


Haverhill, Mass. 
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CHARLES L. MARKS WARREN H. TUCKER NS 
Eastern City Trade and In New England EG 
Geiatibitin ler with J. B. LAUGHLIN Office at 183 Essex St., Boston > 

Now. Veet Throughout the Middle West LARRIE H. SASS Ss 
CTZ 
1008 Marbridge Building On the Pacifie Coast = 
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Buyers’ Easy Reference Directory 


R. A. CHENOWETH & CO. 


147 Lincoln Street, Boston, Mass. 
Migrs. of TOP GRADE TURNS 


“hose totally different shoes “=== 
No. 4507 A » 
IN-STOCK iim 
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Fine White Cloth , ’ 
One Eyelet Tie. QS 
coodeene, wets Kn 
u yi ts . A 
a Heel. 7- PR ; . 2 J { 
a ~~ 
$5.00 << WATSON 
MODEL 
BLUESTEIN BROS. "SUMMER stneer 
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ALIFETIME OF 
SHOEMAKING 
EXPERIENCE 





HARNEY, TRACY, CREHAN CO. 
FACTORY : 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 us STREET. 














SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 
St. Marys 


382 Summer St., Boston, Mass. 





Mt. Jewett Burke Muskegen 





—. SPECIAL BARGAIN 


IMMEDIATE 
DELIVERY 





Genuine Vici Kid Polish 

er oat $4.85 

The same, oxford, at $3.75 

Rubber heels. C, D, E & 
EE. Sizes 24% to9 


PENTUCKET SHOE CO., 


HAVERHILL, MASS. 


Inc. 












A 
Winning Style 
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FOOT TROUBLES—INCREASED BUSINESS 


Relieving the foot ailments of your patrons is a step toward 
complete satisfacti new i greater profits. Get 
FOOT GUARDS today. 











foot Gtards 


TRace MARK 


~~ FLEXIBLE ARCH SUPPORT COMPANY 


69 E. 12th Street New York, N. Y. 





FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written te in 


his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export ~ 207 South St., 
Boston, for his opinion of our wor 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 











Trade-marks in Foreign 
Countries 


D Realize the Mapettente of Protecting your Foreign 
Trade in Cuba, M Mexico, the South American Countries and 
also in Europe, Asia and Africa? 

Certain F. Countries award exclysive trade-mark rights 


in a trade name or mark fy. the first —a ee ay ae of 


ior use by another. 
Freie marks in such en 

The Boot and Shoe Recorder maintains a a and Trade- 
mark Department fully equipped to prom he your 


pa tne Trade-mes mR adrens all I 
tries, as well as in the Un nqu 

to Boot and Shoe Record Recorder Patent and Trade-Mark Depart- 
ment, 207 South St., Boston, Mass. 
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“IN ACTIVE SERVICE” 
COLORED GUN METAL SIDES 


Nothing more positively stamps the genuine merit of any leather 
than the test of vigorous wear, and it is here that Gun Metal Sides 
make good with a will. 


They have the stamina to stand long, hard service and look well all 
the while. 

Fundamentally, this ability is based on a choice selection of raw 
stock, but Lawrence tanning formulas and methods play their full 
part in producing a leather of superior feel and finish, with wear in 
every fibre. 

Specify GUN METAL SIDES for moderate-priced shoes (present- 
day conditions point positively toward ever-increasing demands for 
this grade) and you will find them an emphatic success. 














“Lawrence Leathers 
are 


Reliable Leathers” 
A. C. LAWRENCE LEATHER CO. 


161 SOUTH STREET, BOSTON 


NEW YORK - CHICAGO - ROCHESTER - ST. LOUIS 
CINCINNATI - GLOVERSVILLE 
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Dark Russia Calf / Kord Oxfords 
OXFORD IN STOCK 


Dress requirements of the 
present day require the up-to- 
date woman to demand shoes 
that are individual and smart 
in style. Ford’s conform to 
this standard. For the shoe 
Style B 456 merchant Ford’s footwear is 
$6.60 
an assurance of better values. 


Cc. P. FORD & CO. 


ROCHESTER, N. Y. 


New York Office, 127 Duane St. E. H. Talbot, Jack Galway 


Kz 





IN STOCK 
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Make 
Buyers 
Out of 
Passersby 


I 
iF 


IN STOCK 


No. 1811 
$6.50 


Hugh Lyons designs are the accept- 
ed standard for display fixtures the 
world over. 

Hugh Lyons fixtures are not only 
beautifully designed but always 
practical. 

Write for our latest catalogs. 


FETs 


No. 1811—Black Kid Oxford, Light Welt, 14-8 Military 
Heel. Widths AA to D. Pri $6.50 
No. 3005—Same as above in 19-8 Leather Louis Heel. 
Widths AA to C. Price $6.00 


A. PALAN SHOE CO. 


WASHINGTON AVE, AT 14th STREET 


ST. LOUIS 


MULLET In eee ee 


SUT 


is 
m 


HuGH LYONS & COMPANY 
10-0. @ Se) © ee O10 ee @) On ~) 0-9 8-9 - ) 
I AN SINC - MICHIGAN 


234 S. FRANK ST. 
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The Right 
LACE 


for the Shoe! 





VANTAGE 


In tennis the players are constantly running, jumping, 


twisting and turning! The strain is unusual! Especially ~ 


on shoe laces! For tennis shoes recommend Cordo-Hyde 
No. 891. Cordo-Hyde outwears by months ordinary 
laces, stays tied and never looks shabby. 

Your customers will ee your interest if your sales- 
men emphasize Cordo-Hyde service. 

PRICE LIST. 25” 27” 28” 30” 36” 38” 40” 45” 54” 63” 72”. No.891 
$4.25 4.59 4.76 5.10 6.12 6.46 6.80 7.65 9.18 10.71 12.24. Colors: Black, 
Tan, ’ and White. Samples and complete price list for the asking. 





IMITATIONS—by Al. Foss - 


Webster has defined, “‘IMITATE—to Counterfeit.” 
Imitation is not only a counterfeit of the thing, but a recognition of the . 
merits of the article imitated and a frank confession of a poverty of thought 
by the imitator. 

The inventor and moral owner of an invention naturally takes a pride and 
interest in the things that his genius gives birth to, but the imitator is never 
animated by any sentiments such as inspire the inventor to produce a 

g he can take no possible pride in the inventions of others—the onl 
interest he can possibly have is a jw to reap where the inventor has woe. 
This is why imitators never turn out a good article, and the reason why an 
imitation is only a counterfeit and can never be anything elsee—IT HAS NO 
SOUL. ’ Copyright by Al. Foss, used by permission. 


LACE DIVISION 


O. A. Miller Treeing Machine Company 


Brockton, Mass. 
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MEMBER OF THE NATIONAL BOOT AND SHOE MANUFACTURERS ASSOCIATION 


- nas el ee re a a 


aS: 


TRAD 


HAZEN B.GOODRICH & Co. 


SHOEMAKERS 


TURNS EXCLUSIVELY 
MEN’S AND WOMENS SLIPPERS, OXFORDS, PUMPS 


HAVERHILL, MASS. 


er Sr > 0c rane 
sy eS 


FS See 


Bisse Ss ie 


Will exhibit in Booth Number 93 at the National Shoe and 
Leather Exposition and Style Show, Mechanics Building, 
Boston, July 20-24. 


Visiting buyers will see here our very newest styles. 


Sot Aparna sre omense Seapeenetes see 
SE See 





























The Retail Shoe Dealers of New York State 


By All Means Go to the 


Convention of the New York State 
Shoe Retailers’ Association 


To Be Held at the 
ONONDAGA HOTEL in SYRACUSE 


July 12th, 13th, 14th 


Our Mr. W. D. BAKER (local representative), will be in 
charge of our Exhibit in BOOTH 25, and will be glad to do 
anything possible to make your attendance a profitable one. 


The PRESTON B. KEITH SHOE COMPANY 


BROCKTON (Campello Station), MASS. 


Keep in mind the NATIO NAL S HOE A NDLEAT H- 
Our Boston office is: ER EXPOSITION AND STYLE SHOW, to be 
Room 207, 207 Essex Street held at the MEC HA NICS B UILDI NG in BOSTON, 

JULY 20th to 24th (inclusive), 1920. 
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Telling the Public “The Shoe Story” 


What the Public Can Do to Lower Shoe Prices and Lengthen the 
Life of Footwear, Told by Sommer & Kaufmann of 
San Francisco, in Booklet Form 


SERIES of five articles, dealing with the con- 
A servation of shoes and what the public can do 

to lower shoe prices, has been prepared by 
Sommer & Kaufmann of San Francisco, for distribu- 
tion to the public. 

Members of the National Shoe Retailers’ Associa- 
tion were extended the courtesy of a copy of the 
booklet. By permission, the “Recorder’”’ reproduces 
herewith the five articles in chap- 
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style. Let the public get back to the practical idea 
of buying every-day shoes that are serviceable and 
comfortable, and style shoes only as occasion de- 
mands. Then let people give heed to the care and 
repair of shoes. That is real conservation of shoes. 

If there is an abnormal demand for “‘style’’ for all 
occasions, prices will remain high. If there is a 
common-sense demand for “service” shoes for daily 
wear, prices will come down. The 
principle should be applied to 





ter form. Any merchant desiring 
io use the text in his own pub- 
licity should ask permission of 
Sommer & Kaufmann, San Fran- 
cisco, because the booklet is 
copyrighted. 

These articles on the conserva- 
tion of shoes first appeared in the 
daily newspapers of San Fran- 
cisco to acquaint the public with 
some of the reasons for the high 
price of shoes and to suggest 
what could be done toward reme- 
dying conditions. 


The Public Can Make Shoe 
Bills Smaller 


Chapter I 
How can the high prices of 





MAX SOMMER 
Of Sommer & Kaufmann, San Francisco 


women’s shoes as well as men’s. 
If the public will buy the right 
kind of shoes for the occasion and 
prolong the life of such shoes by 
Simple care and precaution the 
‘annual shoe bill of the average 
family will be reduced from 20 
‘to 30 per cent. 
No matter where you buy your 
‘ shoes, follow the suggestions. 
Everybody working together will 
supply the remedy. 


Buying the Right Kind 
of Shoes 
Chapter II 
The answer for high prices is 
conservation of shoes. Conser- 
vation means getting more wear 








shoes be lowered? What can the 
public do to bring prices down? 
There is a simple remedy which will be explained in 
the following chapters. 

Shoe dealers generally would welcome lower prices, 
and are willing to co-operate with the public to bring 
this about. But the public must take concerted ac- 
tion—must buy wisely, carefully, economically. 

Lessen the demand and prices will come down. 
The manufacturers are going to make what the pub- 
lic asks for. Regulate the demand and you control 
the supply. 

Many things have contributed to the high prices 
of shoes and other necessities. There is no need here 
for analyzing the causes. The question is to remedy 
the condition. Let us consider some facts. Increased 
wages have induced the public to spend carelessly. 
Waste has become a habit. Reckless buying has 
created an orgy of wasteful extravagance. 

Style is but the reflection of popular demand. 
Change the wants of the people and you change the 


out of shoes: First, by buying 
them right, then by caring for them properly; next, 
by keeping them in good repair, and finally by treat- 
ing the purchase as an investment rather than an 
expense. A plain and understandable principle. 

People should invest in the right kind of shoes for 
daily wear. It,is the every-day shoe that counts 
most, as it gets practically all the wear. By the 
right kind of shoes is meant that type of shoe which 
will give the greatest possible amount of service. 

For daily wear, sturdy shoes of good quality are 
the right kind—expensive fancy shoes with light 
turn soles are the wrong kind. 

Shoe bills are high because people wear the wrong 
kind of shoes. The man or woman who wears dress 
shoes to work is destroying fine leather faster than 
it can be supplied. Hence the growing scarcity and 
advancing prices. 

Finally, in buying the right kind of shoes consult 
the salesman as to the qualities of leathers. Be sure 
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of the fit. Shoes that are too large cause wrinkles 
which may crack with the flexing of the foot. Tight 
shoes exhaust the elasticity of the leather, finally 
stretching the fibers to the breaking point. 

In these critical times ‘‘Work and Save”’ should be 
the motto of every conscientious citizen. It is a 
waste of consumer’s money and producer’s work to 
wear ultra-stylish or fancy shoes every day. 


Proper Care Will Prolong 
the Life of Shoes 
Chapter IIT 

Proper care will prolong the life of shoes many 
months. Make shoes last longer and production will 
catch up with demand—and prices will drop auto- 
matically. 

The care of shoes begins with keeping them clean. 
Merely polishing neither cleans nor conserves shoes. 
Often the grit is ground into the leather. Rubbing 
the polish into the pores on top of the grit causes the 
leather to rot and break. 

Black kid and calfskin shoes can be easily cleaned 
by using a damp cloth before polishing. Cream 
dressings are usually better than heavy pastes which 


accumulate on the surface of the leather and induce 


premature cracking. 

Tan shoes can be cleaned with castile soap; or pre- 
served as well as cleaned with saddle soap. The pre- 
servative quality of saddle soap was proved in the 
Army. It can be procured in almost any shoe or 
saddlery store. 

Savagely shining any shoes is destructive. Fric- 
tion develops heat, which literally burns the leather. 
Cracking of uppers is often due to this strenuous 
mode of “shining” boots. 

For the care of women’s colored shoes there are 
several dependable compounds, but only those should 
be used which are recommended by reliable shoe 
dealers. 

A neglected shoe, like a neglected automobile, does 
not give full service. Its life is short. The careless 
owner not only wastes his own money, but he in- 
creases demand at a time when conservation is need- 
ed to bring prices down. 


Good Repairing Conserves 
Shoes 
Chapter IV 

Making shoes wear longer means the saving of 
Jeather. Conservation of this kind will enable pro- 
duction to take care of demand. And then prices 
will come down. 

Proper repairing will prolong the life of a shoe. 
Throwing away slightly worn shoes is extravagance. 
Discarding any shoes which inexpensive repairing 
can restore to original usefulness is waste. 

Watch the soles. A weak foundation may destroy 
the whole building. A new sole built on top of a 
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worn sole restores the original strength of the shoe. 
Heels or soles worn down on the side should be built 
up before the shoe is thrown out of shape. 

Watch the inside of the shoe. The acid from per- 
spiration and the friction from walking often destroy 
the lining. Relining inside the heel and other parts 
adds months to the life of a shoe. 

Strong shoes are easily and inexpensively repaired. 
Novelty shoes with light turn soles are difficult anc 
costly to repair. Wearing strong, sturdy shoes every 
day which can be repaired economically, and reserv- 
ing for dress wear novelty or fancy shoes which re- 
quire little repairing, is real conservation of leather. 

If the public will buy the right kind of shoes fo: 
the occasion and squeeze every bit of wear out o/ 
them by good repairing and proper care, leather wii! 
be conserved and high prices are sure to take a 
downward trend. 


Lessened Demand Will 
Lower Shoe Prices 
Chapter V 


Prices are established by the old law of supply 
and demand. Insufficient supply of shoes was 
caused by a world-wide scarcity of leather and re- 
duced production of footwear. In the face of this 
scarcity, demand has multiplied, resulting in an orgy 
of extravagance. 

Here is the situation in a nutshell: Population is 
increasing, livestock decreasing. The United States 
imports a third of its cattle hides and two-thirds of 
its calfskins. Since the war the world has been short 
25,000,000 cattle. Stimulated by this scarcity, the 
prices of calfskins have climbed 400 per cent since 
1914. 

Shorter hours have reduced production. The av- 
erage American buys nearly three pairs of shoes 
each year. More than 300,000,000 pairs are needed 
for 1920. Present production will supply only three- 
fourths of this demand. If demand exceeds produc- 
tion, prices are bound to rise. 

Demand must be reduced by conservation. Con- 
servation, through inte!ligent buying and proper 
care, can make two pairs of shoes do the work of 
three. That means one-third reduction on shoe bills. 

Reduced demand will lower prices. By requiring 
two instead of three pairs of shoes the demand is 
lessened and supply increased. That means lower 
prices. 

The one and only way to reduce demand is con- 
servation—getting more wear out of shoes; first, 
buying the right kind of shoes; second, taking care 
of them properly; third, keeping them in good repair. 

Puzzling problems confronting the world can be 
solved by conservation—conservation of materials 
to reduce prices and provide necessities; conservation 
of time to speed up production; conservation of 
money to minimize waste. 
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Brockton 


FACTORIES RESUMING 


Brockton Plants Starting Up After 
the Holiday 

Brockton factories which were shut 
down, according to annual custom 
du:ing Fourth of July week, are now well 
underway in the production of Fall 
gocds. Delayed confirmations have, in 
meny instances, prevented an earlier 
stert. Forward-looking merchants now 
apnreciate the importance of having 
Fa'l goods in stock at the time when 
they will be called for. It is this change 
of attitude on the part of many buyers 
of made-in-Brockton footwear which 
wil) cause a speeding up of Brockton 
factories during the next few weeks and 
the production of a normal amount of 
footwear. Another factor in the situa- 
tion is the National Shoe & Leather 
Exposition and Style Show to be held in 
Boston, July 20 to 24, when merchants 
from all over the country will be in at- 
tendance. At that time many belated 
Fall orders will be placed or confirma- 
tions given. There is a much better feel- 
ing throughout the trade in this city 
than at any time for several months 
past. There is no doubt in the minds 
of Brockton manufacturers that good 
shoes will continue to demand good 
prices. 


A Visitor from Japan 


Among the visitors at the United 
Shoe Machinery Company’s Brockton 
office recently was Teisai Toyoshina, 
military engineer, connected with the 
Imperial Japanese Army Clothing De- 
partment. Mr. Toyoshina, whose head- 
quarters is in Tokio, was a guest, while 
in this city, of Manager George Gordon 
of the United Shoe Machinery Com- 
pany’s Brockton district. 


Invents Seamless Oxford 


P. J. Brasso, a foreman in the lasting 
department of The Preston B. Keith 


Shoe Company, has devised an oxford 
pattern, the upper of which is made 
entirely out of one piece of leather, with 
one piece of cloth for lining. The pattern 
is declared to be entirely practical. The 
inventor claims that its use will elimi- 
nate numerous stitching room opera- 
tions. 


Factory Operations Begin 


The Union Shoe Company, occupying 
a reconstructed factory formerly used as 
a skating rink, has begun manufacturing 
operations by producing a line of men’s 
welts. About ten or twelve dozen pairs 
a day will be the output during the first 
few weeks. Max Ginsberg, superin- 
tendent of the factory, has had ex- 
tended experience in various branches 
of shoe manufacturing. Most of the 
goods made by the new concern will be 
sold to the wholesale trade. Only two 
styles will be produced: oxfords and 
high cuts on an English last in mahogany 
leather. James Alfred is president; 
Robert Leavitt, vice-president; and Max 
Ginsberg is secretary. James L. Alfred, 
son of the president, is office manager. 


Will Exhibit at Canadian Show 


The Brockton Rand Company, 
makers of Barbour grooved endless welt- 
ing, will show their line at the second 
annual exhibition of the National Shoe 
Retailers’ Association to be held in 
Montreal, Canada, July 13, 14, 15, and 
16. The exhibit will be in charge of 
George W. Folger who covers Canadian 
territory for this concern. 


Increasing Its Factory Space 


The Avon Sole Company, manufac- 
turers of Duflex soles and heels, are in- 
creasing their facilities for factory pro- 
duction. A new pressing room and 
new storehouse are being built. The 
plant is now working at full capacity. 


Haverhill 


HAVERHILL AT BOSTON SHOW 


Unit Exhibit to Be Among the 
Finest 


The plan which has been carried out 
of having Haverhill shoe manufacturers 
exhibit as a unit at the National Shoe & 
Leather Exposition and Style Show to 
be held in Boston, July 20 to 24, will 
give Haverhill a prominent position at 
the Exhibition. Up to date nearly 25 
concerns have signified their intention 
of participating in the Exhibition. New 


styles are being prepared and visitors at 
the show, including the many merchants 
who purchase Haverhill-made foot- 
wear, may be assured of seeing styles 
which are thoroughly representative of 
and highly creditable to Haverhill’s 
great industry. 


List of Concerns Exhibiting ~ 


The following have already engaged 
space at the National Shoe & Leather 
Exposition and will be a part of the 
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Haverhill section at Mechanics Build- 
ing: 

Chas. K. Fox, Inc., Hazen B. Good- 
rich & Co., Knights-Allen Company, 
Liberty-Durgin, Inc., Ordway & Clark, 
William H. Butler Company, Hervey E. 
Guptill, Rickard Shoe Company, Her- 
man E. Lewis, Le Bosquet-Moore Com- 
pany, Kendall Shoe Company, Harrison- 
Lockwood Company, Harry E. Adams, 
Hopkins & Ellis, Outing Shoe Company, 
Emery & Marshall Co., Witherell & 
Dobbins Co., Kimball & Sherman, J. 
H. Winchell Company, Chesley & Rugg, 
John H. Cross, Inc., Collins & Staples. 


New Process for Remodeling 
Lasts 


Fred W. Milay of Fred W. Milay 
Company, Inc., has invented and per- 
fected a process for remodeling shoe 
lasts, which, it is claimed, will save 
money for shoe manufacturers. Mr. 
Milay has been in the last business for 
more than forty years. By his process 
any old style of shoe last can be changed 
into\ a new style, it being made wider, 
narrower, thicker or thinner, as desired. 
The machines used in making these 
changes are patented by Mr. Milay, al- 
though there is no patent on his process. 
An extensive business is being done at 
the present time in the Milay factory in 
the remodeling of lasts. 


Manufacturers Attend Conference 


Several members of the Haverhill 
shoe manufacturing trade have been in 
New York the past week, attending the 
conference of the National Boot & Shoe 
Manufacturers’ Association. Much 
valuable information, which has been 
gathered by the association, was brought 
before the members. Representatives 
of the Haverhill concerns who attended 
the meeting returned with renewed con- 
fidence concerning the business situation 
and the prospects for Fall and Winter 
business. 


Shoe Concern Incorporated 


The Harris Shoe Company of this city 
has been incorporated under the laws of 
Massachusetts to manufacture boots, 
shoes and slippers. Its capitalization 
is at $75,000. The officers and direc- 
tors are: Joseph E. Dube, president; 
Forrest W. Pettingill, vice-president; 
Henry L. Harris, treasurer; E. Roy 
Allen, assistant treasurer and clerk. 
These with Eugene B. Harris of Boston 
constitute the board of directors. This 
concern has been doing business for 
many years, with factory on Washing- 
ton Street, manufacturing women’s 
turns and McKays. 
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Business by: Aeroplane 


From Boston to Springfield as Well as from 
Paris to London 


Two prominent shoe manufacturers 
are conspicuous in the news through 
utilization of the aeroplane as a vehicle 
of business. 

H. E. Slayton of F. M. Hoyt Com- 


Aero Club; Hovey E. Slayton, F. M. 
Hoyt Shoe Company; James J. McKib- 
ben, secretary of the Boston Chamber of 
Commerce, and Everit B. Terhune, 
president of Boston Shoe Trades’ Club. 


E. A. Terhune, Jr., Aviator, and Hovey E. Slayton, Commercial Passenger 


pany, left Boston in the aeroplane with 
E. A. Terhune, Jr., and in one hour and 
ten minutes reached Springfield, 100 
miles away. 


A. L. Slavins in Europe 
A. L. Slavins, president of the Boyden’ 
Shoe Company, who has been in Europe 
since February, recently made a trip 


A. L. Slavins in Paris to London Flight 


Mr. Slayton is looking forward to the 
day when the traveling shoe salesmen 
will utilize the aeroplane in his work. 
He is enthusiastic over aviation for 
commercial purposes and is one of the 
stockholders of the Eastern Aircraft 
Company, of which E. A. Terhune, Jr., 
is directing manager and Everit B. 
Terhune, a director. . 

A banquet was held at the Springfield 
Country Club, where the following 
speakers told of the possibilities of com- 
mercial aviation. Major Charles J. 
Glidden, who is now negotiating the 
Aerial Derby of the World; Godfrey 
Cabot, president of the New England 


from Paris to London in 113 minutes 
without stop. This distance of 240 
miles shows you the speed of commer- 
cial aviation in Europe. He crossed 
the channel in 14 minutes. Mr. Slavins 
has made a thorough study of shoe con- 
ditions in Europe and because of the 
length of his trip is able to serve as a 
trained observer of the progress of 
business in Europe. 





With Weyenberg Line 


Announcement is made that “Jack’’ 
Howard, for several years representing 
Henry Kleine & Co., Chicago, in the 
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Wisconsin territory, has become affi- 
liated with the Weyenberg Shoe Manu- 
facturing Company of Milwaukee, and 
is leaving the Badger field to take charg: 
of the central territory in Pennsy].- 
vania. Mr. Howard left Milwauke 
July 15 and has taken up his residenc: 
in Harrisburg, formally assuming hi: 
new duties about August 1. 

Since the days when he wore kne: 
breeches, Mr. Howard has been con 
nected with the boot and shoe industry 
He entered the employ of the Cohen- 
Frank Shoe Company of Brooklyn as » 
lad and worked his way into the selling 
field step by step. Several years ag: 
he heeded the call of the West and wen: 
to Chicago, where he became affiliated 
with jobbing houses, going into Wis- 
consin for the Kleine company. 

Booster for National 


During his sojourn in Milwaukee, Mr. 
Howard became actively interested in 


“JACK” HOWARD 


Who in August Will Be in Charge of 
Central Territory in Pennsylvania for 
The Weyenberg Shoe Mfg. Co. 


the work of the National Shoe Travelers’ 
Association and helped to form the 
Milwaukee Association, which he has 
been serving as chairman of the Pub- 
licity Committee until now. 

} In his new field, Mr. Howard will 
represent the full Weyenberg line of 
work and dress shoes, which are manu- 
factured in two large factories in Mil- 
waukee, and one factory each in Beaver 
Dam and Portage, Wis. The Weyen- 
berg line is widely known and highly 
regarded throughout the United States 
and under the active promotion of Mr. 
Howard doubtless will establish a high 
rank in the Central Pennsylvania 
territory. 
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Changes in Business 


Current Events in Failures, Suspensions and Ac- 
tivities in the Shoe and Leather Trade 


Failures 


Fall River, Mass.—J. D. Larkin, shoes, etc., re- 

offering to compromise at 10 per cent. 

Macon, Ga.—A. Dannerman Giese Shoe Repair- 
ing Co.), shoes, etc., reported offering to com- 
promise at 35 per cent. 

Hiawatha, +. —Walters Shoe Store (John L. 
Walters), reported assigned. 

Ruston, La.—W. C. McMurrian, shoes, etc., re- 
rted meeting of creditors was called for 
une 28, last. 

Passaic, N. J.—S. F. & Kruk K. Polkowski, "= 

meeting of creditors was called for 
July 6, last. 

Seneca Falls, N. Y.—Davis S. Altfield, shoes, etc. 
reported petitioned into bankruptcy. 

os York City—Max —— wo Ries end Bat, 

reported assign or the benefit o' 
euthets to Samuel Goldstein. 

Passaic, N. J——Morris Berman, Shoes, reported a 
meeting of creditors was held on June 17 last a 
which a number of creditors were present. Debt- 
or made a statement that o' to the business 
conditions, he was not ina position to meet all 
his maturing obligations at the mt time. 
That he owed about $5,700 and had assets of 
about $11,200. He has requested an exten- 
sion of six months in which t to meet his obli- 
gations in full and expressed a willingness that 
creditors who do not care to give him this 
extension, he would return them their mer- 
chandise in perfect condition. 

Brooklyn, N. pS a & Hoffer, shoes. It is 

t the above is offering a settle- 
ment to jan Bm of 40 per cent, same being 
made through their attorney. 

Philadelphia, Pa.—Goldbert & Feldman, shoes, 
reported in voluntary bankruptcy, proceed- 
ings have been filed against Benjamin Gold- 
man and Jacob Palnen, individually and 
trading under the above firm name, by 
ators A ig Dome dng creditors. 

Morris ted at a meet- 
Mae pnt Pid't the 17 7th ult., which: was 
pe by a large percentage of the creditors. 
The committee reported that an inventory has 
been taken of the stock showing assets at cost 
et of $23,643.90, with liabilities as follows: 
erchandise, $12,000; wed money from 
nk $2,200. An arrangement was 
finally reached for an extension based on pay- 
ment by Zerby of $200 weekly which is to be 
pro-rated among all ~ creditors. All “= 
tors present agreed to the arrangement. e 
notes are to be issued to the Creditors’ Com- 
mittee and payment made at intervals of about 
once a month, or as rapidly as fund will permit 
a distribution of 10 per cent. 
Philadelphia Shoe Exchange (A. M. Suden- 
S, rietor), wholesale shoes, reported 
petitio into bankruptcy. 
Max Fierman, wholesale shoes, reported 
offering to compromise at 25 per cent. 

Richmond, Va.—Mrs. G. Marks, shoes, etc., re- 
ported offering to compromise at 66 2-3 per 
cent. 


Changes 


Boston, Mass.—Northern Leather Co. of Brockton, 
leather, in incorporated with authorized capital 
o 
+ ene V. Harrison Co., leather, incor- 
rated with capital of $1,000. 
Kaplan-Moore Leather a leather, i, Snoanpesated 
— authorized + oe 
jamin N. Moore % Lng. Co., leather, 
an stock increased by $100,000 
Lynn, Mass.—Lillian Rosenson (ux Louis) (67 
State Street), leather, remnants, married 
woman's certificate 
Puritan Shoe Co., shoe manufacturers, in- 
corporated with authorized capital of $50,000. 
Peabody, Mass.—American Lea’ Sales Co., 
leather, capital stock increased by $100,000. 
Worcester, Mass.—Trade + Co., gnanufacturers, 
capital stock h lenongaed Bi 
Fieldstad , Co., 
iaoanpnented © with capital of $50,000. 
Haverhill, Mass.—Cushman & Hebert, Inc., shoe 
manufacturers, goegunies with authorized 
capital of $250,000 
Wakefield, Mass.—L. B. Evans Son Co shoe 
manufacturers, capital stock increased by 
$100,000. 
New Bedford, Mass. —United States Tack Co., 
manufacturers of tacks , etc., incorporated 
with authorized capital of $100, 000. 


Worcester, 


es oe rams Bros Michaei, shoes, etc., succeeded 
i ., Lewis, shoes, etc., suc- 


'y- 
ovis, & Se mnett & Carroll, shoes, etc., suc- 
ied by Bennett & Marshall. 
Hartiocd, Conn.—R. S. Shoe Co., wholesale shoes, 
dissolved partnership. 
Wilmington, -~lbsamasloned Shoe Heel Cor- 
poration, peeempeet with authorized capi- 
tal of $1,000,000 
Ga.—Th ny | Goods Co., shoes, 
etc., succeeded by Hunt & Baston. 
Alexis, 1.—F. H. Blayney & Co., shoes, etc., 
closing out. 
_—Young Dry Goods Co., shoes, etc., 





Mattoon, 


wail Blut 3 
Council Bluffs, Ia. ae Clothes Shop, shoes, 
etc., re sold ou 
Montgomery, Ia.—T. SI Michaelson & Son, shoes, 
» reported sold out to Martinson & Morey. 
Fort “Beott, Kas.—Streeter Blair, shoes, etc., clos- 


ing out. a ob assis 
ros., shoes, etc., re 
. Reeder. 
a! =~ —Russell & Burgner, shoes, etc., closing 


Ceuienines, Me.—L. R. Smith & Co., shoes, etc., 
—— with authorized capital of 
Neesumoe, —— —E. M. Klein, shoes, etc., will 


Detroit, Mich, leas Reliable Shoe Store, 103 
West Michigan Avenue, will nown as 
Minnis & Cotton after August 1. The mem- 
bers r{ the new firm are Fi J. Minnis and 


Ra Cotton. 
1 Baten ik Bros., shoes, succeeded by Robert L. 


Mitchel Einsohn Be wy > -) shoes, 
sold out to 

etable Leather Co., = ™ a manu- 

facturers, incorporated with capital of $107,- 


500 

Albany, N. Y.—Beck-Hazzard Store No. 2. Inc., 
shoes, incorporated with capital of $500. 

Smith & Herrick Co., Pe manufacturers, 

coultl increased to $100 

Buffalo, N. Y.—Israel Bros., aoe, succeeded by 
Israel Economy Shoe ‘Store. 

Evans Mills, N. Y.—O. Pickard, shoes, etc., sold 
out to M. Semionet & Son. 


MISCELLANEOUS 








Every Shoe Store Needs 
a pair of 
“MANCHESTER” 
(Trade Mark Reg. U.S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper 
made which is just 
the right shape to cut 
out tacks on the in- 
side of shoes. 


“‘Manchester” 
Trade Mark Rog. U. 8. 
Pat. Of. 


rs are made of 
beh pede tool steel, 
hee lated with a 
evel jaw that ena- 
bles you to cut the 
tacks close to the 
insole. 
Be sure and specify 
“MANCHESTER” 


curved jaw when or- 
ering. Rete 
Write us direct if 
your dealer cannot 
supply you. 
Price, $4.50 
Frank W. Whitcher Co. 


Patentees and Manufacturers 
Boston, Mass. s2s-332"w tare St. 














MISCELLANEOUS 








“FISHER” 

Trade ax @ 

of HEEL, as EL and 
SUPPORT 


Without 


The New Improved 
“E,W.” 
SHOE STRETCHER 





Milbradt Rolling 
‘ Step Ladders 


are made in a great many 
styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 
shelving and help the ap- 
of your store. 
ii subject to ap- 
proval and satisfaction 
guaranteed. 
tg 
wing sty 
i as _ as other 
store fixtures 


Milbradt 
Manufacturing Co. 


2410 No. 10th St. 
ST. LOUIS, MO. 














THE OSCAR ONKEN CO. 
1154 4th Street 
CINCINNATI, 
OHIO, U. S. A. 


Shoe Store 
Chairs 
Fitting 
Stools 
Settees 
Window 
Display 
Fixtures in 
Period & 
Modern 
Design 
“MAKE YOUR SHOW WINDOWS PAY YOUR RENT” 
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BOOT AND SHOE RECORDER 


July 10, 1920 





page per issue: 
1 time 


DiS icctacces ee 





“Recorder” rates for space less than one-eighth 


7 times 13 times 26 times 52 times 
...$5.00 $4.00 $3.50 $3.00 

R 8.00 7.00 
12.00 10.50 
16.00 14.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


ONS WANTED—Four cents 
seven’ 


$2.50 
6.00 5.00 
9.00 7.50 





word for each insertion. 
cents. For other “Want"’ 
each insertion. 











SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





EPRESENTATIVE on_ commission _ basis. 
Men's fine welts. isses’ and children’s welts 
and McKays. Boye’, youths’ = little gents’ Mc- 
Kays. All specialty lines. Address C68, care Boot 
aul Bas Shoe Recorder, 207 South &.. Boston, Mass. 


ISHING 
Weal ro tend 





dren's oy shoes i : 

Middle West, New vor and Pe Ivania. 

dress C71, care Boot and Shoe R ler, 207 South 

St., Boston, Mass. 

Wa high-grade salesmen to carry 
a, = t and turn shoes in Ken- 

oute. Tens Ark 


isiana and Micceci. ‘Only oe need " apply 
who have covered these territories. Good proposi- 

tion for the right men. Give previous ¢ 1ence 
with first letter. All applications will held 
strictly confidential. A The Duttenhofer- 
Stevens Co., 219 East Court St., Cincinnati, Ohio. 


GALESMEN wanted for Western Massachusetts, 
Connecticut, New Jersey, Greater New York, 
Michigan and Indiana, to carry as side line misses’ 
and children’s CY growing girls’ welts and Mc- 
eee: on straight commission. Reference must ac- 
company the first letter or the application will not 
be considered. Address C76, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


ALESMAN wanted for New England States by 

large wholesale house selling McElwain, Endi- 

cost and other strong lines. Salesman with estab- 

ed business preferred. A splendid proposition 

} a ae man. All co correspondence con- 

fidential. Address The Hurd & Fitzgerald Shoe 
Co., Utica, N. Y. 


ANTED—Salesmen for several territories 
where we never have been represented, to 
carry side line of infants’ and children’s square- 
edge turn shoes, sizes 1-8, medium price, to the 
retail trade. Stock proposition. Address C77, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 
ANUFACTURER of men’s medium welt 
shoes and Army shoes can use three compe- 
tent salesmen for next season. Salesman should 
state lines he has carried for past five years and 
amount of sales each season; A -- references. Ad- 
dress C78, care fost and Shoe Recorder, 207 
South St., Boston, Mass. 
GHOE SALESMEN wanted by ESTABLISHED 
Philadelphia wholesale shoe house for Phila- 
delphia and adjacent territory. Address, stating 
what experience you have had, etc., C80, care 
Boot and Shoe Recorder, 929 Chestnut St., Phila- 
delphia, Pa. 
ANTED—Salesmen to carry an advertised 
ular-priced line of children’s turn shoes, 
women's comforts, shoe store supplies and findings 
on commission basis by a reputable old-established 
Boston jobbing house. State experience, refer- 
ences and amount of yearly sales, as only first- 
class men will be considered. All answers will be 
held confidential. Address C82, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


PROGRESSIVE New York jobber has opening 
three with 




















trade 
Gem Greater New York and New Jersey. Give 
experience, reference. Address C63, care — and 
Shoe Recorder, 207 South St., Boston, M 
XPERIENCED salesman ted for “i hi 
and Indiana. One familiar with men’s fine 
den. Good proposition for the right man. Pref- 
erence pawn “9 to wed with an established trade. 
State lines carried i . etc., in the first 
al Address Richards Brennan Co., Randolph 
ass. 
GALESMEN calling on better rooms retail trade to 
carry our medium and high grade line of turn 
boudoirs and house slippers. the Oriental Boudoir 
Co., 61 Essex St., Haverhill, Mass. 


ANTED—Salesmen 

















ba = ‘207 South St., Boston, Mass. 


ANTED—Salesman to handle our boudoir 
and strap sandals as a side line in the follow- 
ing States: New York, Virginias, Kentucky, 
ma, Mississippi, Arkansas, New 
m, Montana, 
tah, Nevada, 
i er Shoe Co., 

280 River St., Haverhill, Mass. 


We ae salesman for Ohio -_ 
also Towa. 
Rochester's Ie leading factory, line of JUVEN NILE 
TURNS, including infants’ “First 
established line, snappy styles at ty as 
commission and many open accounts on 
Sopabent Pn Pan 6 See So ie ® 
jain in the territory or any portion of it 
and | who i =3 not selling more oan, = other —_ 
n letter plication 7 ull particulars. 
HH Brocka ty on Bebe 1096, 
Rochester, N. Y. 
GALESMEN—With proven ability for stzaight 
oak side line of high-grade men’s, wick 
iekaye 


* work shoes, also fine line of 
Morr Shoe Co., 











commission. The 
Ashland Ohio. 





Seat wanted for North and South 
Dakota, Kansas, Minnesota, Indiana, Michi- 
gan, Iowa, Montana, Wyoming, Utah and Colo- 
rado, to carry our well-known line of seven boys’ 
and girls’ school McKay shoes as a side line with 
a non-conflicting one. Only men with established 
trade need apply. When applying give references, 
also ace whose line i ® now my Bo 
mission, 6 per cent. Line ready 

The Excelsior Shoe & Slipper Co., = Wiss 





SALESMEN’S 
CO-OPERATIVE PLAN 


The strongest line on the market of Chil- 
dren’s and Growing Girls’ Guaranteed 
Dress Welts and New Method Play Shoes 
are going direct to the retail trade. Nearly 
all territories are open. Must be high- 
caliber satesman with established trade. 
Nothing but real producer need apply. 
Liberal commi ative plan. 
Line short, composed of 60 samples. 
Eighteen numbers carried on the oor. 
Line can be carried in connection with 
another short line. Give full references, 
amount of saies, exact territory covered, 
in detail, first letter. Confidential. Address 
C81, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











BIG CITY SALESMAN 


Wanted, who can sell sungus of large, 
long-established successful factory mak- 
ing MEN’S POPULAR-PRICED ELTS. 
Must be man of proved capacity, familiar 
with the trade, and of high personal repu- 
tation. A big job for a big man. Address 
C69, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








WANTED 


Salesman to sell line of MEN’S MEDIUM 
HIGH GRADE WELTS to the. LARGE 
CITY TRADE. Splendid opportunity for 
man of ri merchan nee. 
Address C70, care Boot and S ler, 
207 South St., Boston, Mass. 














GALESMEN calling on retail trade to carry our 
line of ballet slippers. The Hammond Shoe 
Co., 11 Fleet St., Haverhill, Mass. 





GALESMAN to carry our line of women’s 

and children’s welt and McKay shoes 
for Pennsylvania and Middle West. Only 
those who have an established trade and 
one in the habit of making good money 
need apply. Crescent Shoe Co., lil 
Reade St., New York City. 











EXPANSION allows us to add several 
salesmen to our force. We manu- 
facture men’s medium and fine welts. 
No objection if handled with a good 
grade of ladies’ shoes. Only men with 
established territory considered. Ali 
applications strictly confidential. 
Commission, 7 per cent. Address C72, 
care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 

















WANTED 


Shoe salesmen to sell ““MOORE’S NEW 
METHOD SHOES,” a snappy, up-to-date 
= of ladies’ boots, oxf: 


Statesopen. Address: 
hoe Co., 1912 Pine St., 
St. eh ag Mo. 








A REAL OPPORTUNITY 
FOR BIG MEN 


One of the largest manufacturers 
of high grade trade-marked men’s 
dress shoes in the East has open- 
ings for Shoe Salesmen of proven 
ability and experience in selling 
Western and Middle Western re- 
tail trade. 

Only men with wide acquaint- 
ance and demonstrated ability 
can be _ considered. Address 
C6l care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








XPERIENCED salesmen to handle in 

stock line infants’ and children’s 
turns, mi ” and child ’s stitch downs. 
Territory Middle Atlantic, Middle West 
and Southern States. Commission six 
per cent. Give peri fe 
Address C62, care Boot and Shoe Recorder, 
207 South Street, Boston, Mass. 




















POSITION WANTED 


POSITION WANTED g man in whole- 
sale shoe or leather ly Address 282 
Bank Street, Box 66, Waterbury, Conn. 








July 10, 1920 
POSITION WANTED 


BOOT AND SHOE RECORDER 


FOR SALE 








MANAGER 


Thoroughly capable, with chain store ex- 
perience, in Eastern 
or Central M h d 
Best of references. a education. 
No bad habits. Age 30. — —_ 
care Boot and Shoe Recorder, 207 Sou 
St., Boston, Mass. 














Manager Wants 
Position 


Man with broad experience in shoe 
factory work. Knows office and 
manufacturing details, advertising, 
selling and management of in-stoc 
departments. No bad habits. Best 
of references. Prefer location in 
Boston or vicinity, but would con- 
sider proposition elsewhere. Ad- 
dress C23, care Boot and Shoe 
— "207 South St., Boston, 

ass. 














HELP WANTED 


WANTED—Supply Dept. Manager. A young, 

essive man with initiative, catetuniing 
functions of a supply dept. in a large shoe factory, 
can secure a anent position with an — 
ally aay uture. Experienced man only need 
apply. dress C58, care oy sy and Shoe Record- 
er, 207 r- St., Boston, Mass. 











LINE WANTED 


MAN of Seve cet, who has made a success as 
traveling shoe salesman, open for high-grade 
line of men’s or ladies’ shoes for Spring that can 
deliver the is when sold. I cover Caro- 
linas, Virginia, Georgia and Florida, where I have 
traveled for the last twelve years. Also | _ trade 
acquaintance in Texas. Address P. » 2132 
N.* Harwood, Dallas, Texas. 


PRESENT manager of a very high-grade special- 

ty shop would like a line for Southern 

~ land ut Oct. Ist. Address C79, care Boot 
Shoe Recorder, 207 South St., Boston, Mass. 


POSITION WANTED—Open for a line of men’s 
ladies’ medium price shoes to travel in the 
South. Twenty years’ experience. Age 47. Always 
roduced big volume. Address C59, care Boot and 
hoe Recorder, 207 South St., Boston, Mass. 

















FOR SALE 


MEN’ S Faber trunks for sale. Several trunks 
aie used, in condition. If inter- 

ted, communicate pham Bros. Shoe Co., 
crouiten, Mass. 


FOR SALE—One of the best shoe stores in Erie, 
Pa.; cheap and long lease; stock about sixty 
thousand; best advertised .makes. Apply Dia- 
mond Shoe Co., Pittsburgh, Pa. 


WILL sell my old-established 3-s corner 
store property on a main street - iladel- 
pie. with or without shoe stock, $12,000 cash; 
valance may remain mort "> Leaving city. 
Address C74, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











g=e places N aor male in gro town; up-to- 
ite place; New Jerse teen ‘or experienced 
man, $8,500 Address 73, care Boot and Shoe 


ler, 207 South St., Boston, Mass. 


R SALE—A — 3-4 and Sajching R. 4 


ment. Cheap and in good order, 
ean bo meade to A Noren, Pierre, So. Dak. 











TO LET 


T° LET—Shoe department, New York City 
department store doing one and one-half mil- 
for live wire. 
Shoe Recorder, 





lion. Exceptional portunit 
Address K313, care t an 
127 Duane St.. New York. 


TO LET 
SAMPLE 
ROOM 


155 Lincoln St. 


Street Floor 
Albany Building 


BEST OF LOCATIONS 


Inquire on Premises 


C. B. GRIFFITH 

















WANTED TO PURCHASE 


\ 4 


We Buy for Cash 


eageeet Jo bbere = 
etailers’ Surpl tocks, Jobs, 
Close-outs. ” 


NO QUANTITY TOO LARGE 
We also entire stocks 
from retai or manufacturers. 
Send us of what you 
have for = 
Short Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Man: 
459 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 
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Boot and ShoeRecorder 


OFFICES IN 
BROCKTON OFFICE: 224 Moraine S8t., Geo. W. 


CHICA 30 OFFIC! E: ase’ oot Madison St. Tele- 
st. |, LOUIS | OFFICE: 1627 Locust St. 8B. C. 


NEW YORK OF FF ICE: Room 102, ¢ Graham Bldg., 
H. Walter Scott, Manager. 


Teh 5 Worth. 
PHI DELPHIA — 929 Chestnut St. H. 


Walter Scott. anager. 
HAVERHILL OFFICE. Chamber of Commerce 
Rooms, Haverhill National Bank Bldg. Geo. 


W. R. Hill, M 
CINCINNATI OFFICE: 501 First National Bank 
Idg. B. C. Bowen, anager. Telephone 


Main 655. 
ROCHESTER OFFICE: 609 Powers Bldg. 
Rossiter L. Seward, Western oa York Rep- 
resentative. T one ene 6314 
LYNN OFFICE: A. Gannon 
MILWAUKEE OFFICE: B.C. Bowen, Manager. 
Paris Office: 2 Rue des taliens. L. Hubbard, 


M 
London Office: John C. _—, Manager. Man- 
sion House Cc. 
Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. 
Cogtinentes av William Salzman, Manager. 
nnngare 2 jenna, Austria. 
os TINA: Buenos Aires, Rivadavia, 2721, 
P. Sabazzini, Gerente. 
BRAZIL: Gerente, Leon Combacau, Ruaido 
Alfandega 204, Rio de Janeiro. 
— Sent . Las Rosas 1123-1127, Otto 


ite. 
CUBA: ay i. Gomez, P. O. Box 422, Havana, 
Cuba. 


SPAIN: Gerente, Leoncio de Miguel, Librero- 
Editér, 20 Fuencarral, Madrid. 
MEXICO:  Gerente, Carlos Elizondo, 4a Del 
5 Cipres 117, Mexico, D. LP 
a) ice: Yokohama, 7 agen, 
Efeneow. 


WANTED TO PURCHASE 
Highest Cash Prices Paid 


for entire shoe stocks. We also buy 

your surplus or slow sellers. Quan- 

tities no object. Retail or wholesale. 

—e term leases taken off your 
ands. 




















Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 


DO YOU CONTEMPLATE 


Il pe ee valve out of business? 


for your entire or surplus 








pant an tt 
over. Established 25 years. 


I. OLENICK 
413 Broadway, New York Tel. 9531 Canal 


WANTED FOR EXPORT 
Slow Sellers 
YOUR 








Discontinued Numbers 
Surplus Stocks 
Entire S 

FOR CASH 
NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 











FOR SALE 


Shoe business, 20 years’ standing. Doing 
$30,000 volume. Best location in the city. 
Going into manufacturing business, 
reason for selling. Stock invoice, $7,000. 
Address Henne Bros., Piqua, Ohio. 








CASH PAID 


for shoe stores or surplus stocks of shoes or 

4 oS =a. Leases taken over. 
e a tive to inves’ ite 

pes | — capwesentnt tiga 


Max Kalter Mencantile Co. 


591 Broadway New York City 








Phone os 5160-5161-5162 


We buy and pay highest cash price 
for retail ~ Fok stocks of shoes or any 
other merchandise. 

quater no object. 

oad gl hs gens our specialty. 





BROOKLYN PURCHASING SYNDICATE 
610 Broadway, Brooklyn 
Phone, Stagg 1757 
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BOOT AND SHOE RECORDER 


THE RECORDER CREED: Getting More Shoes Sold Right; not only “more” but ees sold for the right 
the right wearer, in the - acaaee for the right price, at the right profit. blem of the poe} 
shoe merchants. c of **The Boot and Shoe Recorder”’ is to ‘help vole solve its for for for this is the basic blem u: 
which d the progr of the entire allied industries relating to shoes and distribu 
Annual Subscription in the United States, $5.00! per copy, 25 cents. cenatea $6. 00. Bereign, $10.00 


Root Newspaper Ass'n. Member of Audit Bureau of Circulations 











Member of the Associated Business Papers, Inc. Member of the 





Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


Cable Address BOOTRECO 


Entered at the Post Office, Boston, Mass., as second-class matter 














INDEX TO “WHERE TO BUY ’’ 








BOOTS AND éuernens 


Mass 
Atkinson-Blumenfeld boys Boston 
Atlantic Shoe & Sli; Boston 
Bacon-Rolline Co., Lynn ae 
Bancroft. Walker Co. Bos 





Blum Shoe Mf x S"Daseviite, fF 
Brandau Shoe ig Co Detroit, Mich 

Brooks Shoe Mfg. ‘Co., Philadelphia 

Carter, J. W., & Co., "Nashville, Tenn., ey 


Chicago 

Cc. & E. Shoe Co., 4 oO 

Chenoweth & Co., A., Boston 

Collins & Sta: ie H "Haverhill Mass 

Consolidated , Haverhill, Mass. 

Converse Rubber Sh Shoe Co., Malden, Mass . 
tive Shoe Co., Cincinnati, Oo 

Crossett, Lewis A., Inc., No. Abington, 1 ae 

Cushing Shoe Co., Lynn, M ‘ 

Dalton Co., Brockton, Mass 

Degen- Lipp, Inc., Brooklyn. I 

Diamond Shoe Co., New 

Dodge, Nat. D., ‘Shoe Co., Newburyport, 


Mass 
Donley, W. E., Shoe Co., Kenosha, Wis 
Duttenhofer, Val, & Sons Co., Cincinnati, O. . 
Eaton, Charles A., Co., Brockton m, Mass 
pee & Co., i Philadelphia 
Elam, F. S., Shoe Co., Rochester, N. Y.... 
& Marshall , Haverhill, Mass 


Goodger, W. C., Rochester. 
Goodrich, Hazen B., Co., Haverhill, Mass. . 
Hahn, F. W., Co., Rochester S &: 
Hammond 
Harney Shoe Co., 
-Tracey & } Fy 
ee Shoe Co., Harrisburg, Pa 


Heilbrunn & Sons, » & R , 

Holmes, W. T., Co., Philadelphi 

Hopkins & Ellis Co., Haverhi 

77 & & Murphy, New Newark —* in’ } a 
Keith, P. ‘©., Brockton, Mass. . 
Kelly, Inc., ohana N. ¥ 

Knox Shoe Co., ‘ord, M 

Kreider, A. 5., 

Krohn-Fechheimer Co., Cincinnati, O 

La mare Boot & Shoe Mfg. Co., La Crosse, 


Ma York City.. 

i. Mauldin , St. Louis, Mo 

Lynch Shoe Co., Tine, Mass 

Lyons & Hershensen Co., ton... . pre 
aid-Rite Felt Slipper Co., Brooklyn, N. Y. 

Marshall, C. S.. Co., Brockton, M 

Marston & Tapley Co., Danvers, Mass 

Mayer, F., Boot & Shoe Co., Milwaukee, Wis. 

Mitchell-Caunt ( Co., Lynn, M 

Nettleton Co., 4 & icuse, N. Y 

tebines Co., Rochester, 





N.Y 
Newton, J. R., Shoe Co., Philadelphia 
Novelty Slipper Co., New York ae 
Nu Baby Shoe Co., Lynn, Mass 
ush & Weldon Shoe Co., Milwaukee, 





Phill . Haverhill, Mass 
Plant Bros. Shoe , Manchester, N. H.. .. 
Puritan Shoe Co .» Inc., New York City 
= + weg Co., lumbus, Neb 

Hn Shoe Co., Bosto: 
Rialto Shoe Co., Lynn, a. - 
Rice & Hutchins, Inc., Bosto: . 
Richards & Brennan Co., Randoiph, Mass. .. 
Riemer, A. H., Shoe Co. pages We... 
Schapiro Shoe Co., 
Scientific Shoe Co., 
Smith, Wm. Sumner, jicago 
Stacy- "Adams Co., Brockton, Mass 
Standard Felt Co., West 


Stewart Shoe Co., Haverhill, Mass 

Stickles, L. D., Shoe Co., Red Wing, Minn. . 

Thompson Bros. Shoe Co., Brockton, Mass. 39-104 

Timson Bros., Inc., Boston 102 

Tougas Shoe Co., Bosto 

United States Rubber Co. .. New York gh 

Dis Bros. Shoe Co., Stoughton, ny 
all-Streeter & Doyle Go., No. Adams 

Weimer, Wright & Watkin Co., Philadelphia 

Welch-Moss-Feehan Co., Haverhill, Mass. . 

Westcott-Whitmore Co., The, Syracuse, N.Y. 

Whitman & Keith Co., Brock ton, Mass... .104-134 
Witherell & Dobbins Co., Haverhill, Mass . 149 

Wwe. E. A. & M. C., Co., i 


ips-Cram C 


LEATHER AND OTHER MATERIALS 
Amalgamated Leather Company, Inc., Lae 


c.D i 
Castle Kid C3. Camden, N 
Chamberlain, B. F., Bos 108 
Creese & Cook Co., ea SN Mass. .14, = 
Donovan Bros., Bosto 


Lawrence, A. C., Leath 

Levor, G., & Co., Inc., Gloversville. N.¥ 
Lippincott, W. A., , Philadelphia 
Monarch Leather Co., “Chicago 

New Castle Leather Co., 

Pfister «) Vv 

Snyder, H 

Standard Kid Site 

Thomas, Lake & Whee Co., Boston 
U. S. Leather Co., New York ‘City 
Vaughan, Geo. C., Peabody, Mass. . 


FINDINGS AND SHOE STORE SUPPLIES 


Alterson & Ces + Tow York City 
Coultas Co., -- eee Be 


Elst Ti Sn i 
Emery & New ‘York Cit; 
Fashion Ornament Co., Fy m, a 
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voosoter 5 ire & Akron, O.. 
Lyons, it Mtg. Co Co., Tansine. ; 
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Onken, Oscar, Co., Cincinnati, O 
Taylor, Frank, Boston 
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PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


OFFICERS OF THE CORPORATION 
CHARLES G. Paigire, President 
EVERIT B. TERHUNE, Treas. and Gen'l Mer. 
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Islands 

is $6.00 a year, including postage. 

a = SUBSCRIPTION—The price to 
foreign countries except the above is $10.00 
per year, including postage. 

All subscriptions are payable in advance. 

ADVERTISING RATES—Card of Advertising 
Rates furriished on application. For rates for 
Wants, for Sales, etc., see Want Page. 





United States Rubber Co., New York City, 
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Vanity Novelty Works, Brooklyn, N. Y 110 
Whitcher, Frank W., , Boston... . ae 
Win-Deco Display Service, Boston.. 
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DRESSINGS, ETC 


Albany Shoe Repairing Co., Boston 
Armstrong Cork Co., Lancaster, Pa 
Everett & Barron Co., 
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Polish Mfg. Co., Inc., Phila- 


delphia 
United Fast Color Eyelet Co., Boston 
United Shoe Machinery Corp., Boston..... 
Whittemore Bros., Corp 
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AINTINESS OF APPEARANCE RESULTING FROM THE JUDICIOUS SELECTION OF ATTIRE. PARTICULARLY 
FOOTWEAR, !S ONE OF THE ATTRIBUTES MOST DESIRED BY WOMEN OF FASHION. 


THE VAST AMOUNT OF FAVOR WITH WHICH FOX FOOTERY IS RECEIVED IS FAR FROM SURPRISING, INDEED 
IT IS QUITE LOGICAL, FOR FOX CREATIONS ARE THE EMBODIMENT OF ALL THAT IS DAINTY AND STYLISH 
IN FOOTWEAR COMBINED WITH MATERIALS THAT CIVE THE MAXIMUM LENGTH OF SERVICE. 


THERE ARE WOMEN IN YOUR COMMUNITY—IN EVERY COMMUNITY— WHOSE TRADE THE DAINTY APPEAL 
OF FOX FOOTERY WILL UNQUESTIONABLY WIN, WOMEN WHOSE TRADE WILL SPELL BICGER SALES AND 
BETTER PROFITS FOR THE MERCHANT WHO FEATURES THIS UNEXCELLED LINE. 


CHAS. K. FOX, Inc. Haverhill, Mass. 


BosTON: New YORK: 
54 LINCOLN ST. MARBRIDGE BLDG. 
CHICAGO: BROADWAY AND 34TH ST. 
GREAT NORTHERN BLDG. ROOM 632 





Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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‘‘The King of Jobs’’ 
Ready—Here—Now! 
FALL GOODS 


BIG SAVINGS 


You know our reputation for saving our customers money— 
through big volume buying for cash. 





A Typical Value See “The King 
of Jobs” first 


when you get to 
Boston. 


Owing to present n 
market conditions FELT GOODS 
we have been able “Comfys” 

to buy our Fall 
Goods at bigger Or write us if you 
saving than ever are not planning to 
before. ide. 


2 
a 


92 Ve 
36 Pr. Case Lots Colors—Blue—Brown We Do Not 

Only Wine and Grey Break Cases 
Solid Colors in Each Case 


S. Rosenberg and Son 


209 Essex Street Boston, Mass. 
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HIGH BOOT 
this FALL? 


Some of the most prominent retail 









Pel PRES 








merchants of the country predict a re- 





action from the low shoe which has 





been in vogue. They expect the style 
to go to the other extreme—to a boot 
with a very high top. 









Their judgment seems to be borne 
out by the fact that a leading Brook- 
lyn manufacturer (name on request) 
is booking large orders from all parts i 
of the country, for ten-inch boots of i 










fancy pattern, high leather heels, and 





light-colored kidskin uppers. 







That this manufacturer has placed 
large orders for colored kid is evidence 
that these shoes are really going to be 









made up. ; 
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STANDARD Kip MANvuFAcTURING Co. 
Boston, Mass. : 


“Vode 
PRET) 


‘The Leather 
for Fine Shoes 






Branches in New York, Philadelphia, Rochester, 
Cincinnati, Chicago, St. Louis, and Montreal 
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At the Philadelphia and 
Boston Style Shows | 


F the chief value of a 
style show is to give 
authoritative informa- 
tion about coming styles, 
then our exhibits of 
Colored Kid at Philadel- 
phia and Boston are as 
important as will be dis- 
played. 
Women will still wear shoes in 
1921 — that is one comforting 
thought in these present times of 


uncertainty. Furthermore, they 
will wear exactly what they think 


is the right thing regardless of 


bank loans, tight 
money, taxes or nor- 


mal business _ recon- 
struction. 


And the growing idea 
in women’s shoe style 


the gown — making shoes an 
integral, artistic part of their 
costume — and making a shoe 
store a style store instead 
of just a foot fitting establish- 
ment. 


You will see some delightful new 
shades of Colored Kid at our 
exhibits: distinctive grays in 
dark, medium and silver tones 
to go with the new gray fabrics 
which are to be in vogue this 
fall; also a display of blue, beaver, 
mahogany, champagneand other 
charming colors. 


Wewill occupy Booth 49 at Phila- 


delphia and Booth 251 
at Boston. Do not 
miss this opportunity 
to see for the first time 
some colors that can 
establish you as a 
leader. Be sure to pay 





is color harmony — 
color that blends with ° 


us a Visit. 


Amalgamated Leather Companies, Inc. 


FORMERLY F. BLUMENTHAL & CO. 


Wilmington 
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Shoes vs. 
Millinery 


A WOMAN pays any- 

where from $20 to 
$100 for a hat which she 
may wear a dozen times 
—and she buys a good 
many hats. 


That is because there 
are no price standards 
on style. When it comes 
to the real artistry of 


dress, a woman’s first 
thought is for the effect rather 
than for the price. 


Her shoes are more noticeable 
than her hat. ‘They constitute a 
more important element in any mod- 
ish costume. Yet the effect of many 


a costly and otherwise beautiful cos- 
tume has been ruined because her 
shoe man was a shoe man without a 
sense of style. He knew how to fit 
feet, but not how to fit shoes to a 


gown. 


Thecolor harmony idea gives to 
a shoe retailer a chance to lift shoes 
onto a higher level in the esteem of 
his best customers—to render a real 
service—and to greatly enlarge his 
business on fine shoes. 


Dealers and shoe manufacturers 
who visit the Philadelphia and Bos- 
ton Style Shows will form a new con- 
ception of the style possibilities of 
Colored Kid. 


Some of the new shades are so 
exquisite that no woman could resist 
them. Be sure to see them at our 
booths in Philadelphia and Boston. 


Amalgamated Leather Companies, Inc. 


FORMERLY F. BLUMENTHAL & CO. 


Wilmington 


Del. 
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CAMCO 


OUTING SHOES 


Mary Jane Pump. White Duck uppers. “Camco” 
process soles, 


Misses’ 11 to 2 
Children’s 4 to 104 


This shoe is one of many patterns in the latest and best line 
of outing shoes. All the stylish features desired, with wear 
and dependability at minimum cost. 


Orders Accepted For Immediate Delivery 


CAMBRIDGE RUBBER COMPANY 


MANUFACTURERS 


CAMBRIDGE, MASS. 
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A HIGH GRADE 
GOODYEAR WELT SHOE 


Style is ever dominant and with it is combined the 
perfect fitting patterns and close attention to work- 


HN 


I 
liz 


| 


MI 


i 


manship. 


The Just Wright Shoe and 
The Arch Preserver Shoe 


HAI 


iil 


MI 


— 
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Will be displayed by a complete line of samples at 
Booths No. 79 and 80 at the National Shoe and 
Leather Exposition and Style Show, held in Mechanics 


Building, Boston, July 20-24. 


i 
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We extend a cordial invitation 
to all to inspect the lines 


Al 


E. T. WRIGHT & CO., Inc. 
ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
Rice Building Marbridge Building 713 Denckla Bldg. Washington Arcade Pacific Building 


CHICAGO, Republic Building PITTSBURG, Empire Building 
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Two smart styles from 
among the many in the 
R. P. Smith lines of 
White Shoes 


R. P. SMITH 


MANUFACTUR 


KINGSBURY, HURON A 
CITY SAMPLE ROOM, 
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yite Sboes! 





White shoes that are light and airy, yet 
have exceptional wear-resisting qualities. 


A big In-stock-Department kept up to insure for you 
prompt deliveries on rush orders on any type of shoes for 
men, boys and youths, women, misses and children; 
comfort shoes, dress shoes, novelty shoes, infants’ soft 
sole shoes, shoe store accessories. 


These are real attractions which should draw you to the 
house which can point to sixty-one years of progress 
achieved through unvarying quality in footwear. 


& SONS CO. 


ERS OF SHOES 


ND ROBERTS STREETS 
20 SO. WELLS ST. 








These Colors are 


Now Most Popular 


HAVANA BROWN No. 10 
LIGHT BROWN No. 8 

BEAUTY BROWN No. 5 
CHAMPAGNE No. 18 
TERRA COTTA No. 3 

BRONZE No. 34 
WINE No. 6 
{MIDNIGHT BLUE No. 14 


BELGIAN BLUE No. 21 


INE leather makes 

the same difference 
in shoes as fine fabric 
in gowns. 


The original colored glazed 
kid--SCHERER’S--remains 
the finest to be had. 


It will make all the differ- 
ence if used in your shoes. 


OSCAR SCHERER eBro.he 


29 SPRUCE STREET - -N.Y. 
FACTORY - NEWARK.N.J. 


ORIGINATORS OF AND LEADERS IN 
FANCY COLORED KID 
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The Retail Shoe Salesman 
Is the Store’s Point of Personal Contact 
with the Customer 






The “Current Conditions Bulletin for 
Retail Shoe Salesmen,” informs retail shoe 
salespeople. 


x 


This Bulletin, issued regularly as an im- 
portant special feature of the Training Course 
and Service of the Retail Shoe Salesmen’s 
Institute, provides first-hand, authentic in- 
formation and facts—the exact answers to 
the public’s questions on prices, styles, etc. 


We shall be glad to explain this fea- 
ture, as well as the whole idea of the 
Training Course and_Service—the 
coupon is your messenger. 


Retail Shoe Salesmen’s Institute 
727 Atlantic Avenue 
Boston, Mass. 


Retail Shoe Salesmen’s Institute 
727 Atlantic Avenue, Boston, Mass. 
Please tell us about the “Current Conditions Bulletin for Retail Shoe Salesmen’”’; also the Training Course; this is to be without obliga- 


tion to us. 
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Season Open For Brown Kid 


Stock No. 529—PRINCE LAST. Bal made 
of Standard Brown Kid. Pearl Leather Fac- 
ings and Trimmings. Flush Full Sized Felt 
Lined Tongues, Neatly Fitted. High Qual- 
ity No. 1 Outsoles and Insoles. Leather 
Counters. Made Channel Welt. Goodyear 
Wingfoot Rubber Half Heels. On Floor. B, 
C, D, E Width. Price $8.95, less discount. 


Stock No. 528—O’BRIEN LAST. Bal 
made of Standard Brown Kid. Pearl Leather 
Facings and Trimmings. Flush Full Sized 
Felt Lined Tongues, Neatly Fitted. High 
Quality No. 1 Outsoles and Insoles. Leather 
Counters. Made Channel Welt. Goodyear 
Wingfoot Rubber Half Heels. On Floor. B, 
C, D, E Width. Price $8.95, less discount. 


J. W. CARTER CHICAGO CO. 


CHICAGO, ILL. 


Specialty manufacturers of Men’s Fine Welt Dress Shoes 


SALESROOM 833 W. CHICAGO AVE. 
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HUNT-RANKIN 
LEATHER CO 


VELVETTA CALF 
| Tuscan Calf Russia Calf 


Manufacturers of strictly fine full- 
grain aniline dyed chrome tanned 
calf leather. 


Used by manufacturers of exclusive 
footwear throughout the world. Also 
manufacturers of 


Velvetta 
Calf 


The standard suede leather. All 
colors required by manufacturers of 
fashionable shoes. 





HUNT-RANKIN LEATHER CO 
106 BEACH ST.,BOSTON, MASS. 
U.S.A. 
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BOSTON’S | 
LEADING WHOLESALER 


“The House That Undersells” 








WE have just purchased a huge quantity of Women’s 
Novelty and Staple Fall Boots at the lowest figures 
we have known in years. 


Does A Dollar A Pair 
Saving Look Good To You? 


—— get into action now—today. Don’t expect 
this stock to last forever. Jt won’t take many more 
big orders such as we have already booked to close out 


the entire lot. Early orders will get prompt delivery. 


See These Boots When 
You Are In Boston 


ON’T overlook our Felt Shoes and Rubber Boots. At 

the rate they are selling our prices must be right. 
You will always find the best selection of good shoes 
underpriced with 


Samuel Cohen 
‘“‘The House That Undersells’’ 


78-82 Lincoln St. - . Boston, Mass. 





July 17, 1920 





BOOT AND SHOE RECORDER 








15 







































Guarantee of Foot Comfort 


The satisfaction that Kendex gives the wearer, and 
its scientific construction, marks it as an Insole of 
“superior merit. 


Kendex will not shrink, swell or check; conforms to 
the foot, is fast color, and a non-conductor, being cool 
in Summer and warm in Winter. 


Kendex is made in all weights; in Oak, White, Black 
and Pearl Gray. It also makes an excellent middle - 
sole as it trims to a clean edge. 


McKay Sock Lining 
~~ and Heel Pads 


Piece Felt, Felt Heel Pads, Tongue Linings and Imitation Leather 





Visit our exhibit at the National Shoe and Leather Exposition, 
Mechanics Building, Boston, Mass., July 20-24, Space No. 41. 











Remember : 
‘The Feeling of the Feet is Reflected in the Face”’ 


Wear Kendex! 


Kenworthy Brothers Co. 
Stoughton, Mass. 
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SATIN 


Is the style note that 
dominates for the 
Fall novelty business. 
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This statement is 
made after careful 
research. 
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EINSTEIN SATINS in their various 
grades are specially woven for shoe 
purposes in our own factory under 
our personal supervision. 


J. EINSTEIN, Inc. 


9 Spruce St. New York, N. Y. 


Cincinnati St. Louis 
Boston Montreal 
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3 SQUARE ACRES 


DEVOTED TO THE MANUFACTURE AND 
DISTRIBUTION OF FELT AND WHITE SHOES 


THE OUTING SHOE COMPANY Cordially Invites Visiting 
Buyers in Boston to Examine Their Display of 


FELT SLIPPERS and WHITE SHOES 


AT MECHANICS HALL JULY 20-24 BOOTH NO. 113 


WORCESTER FACTORIES 


Devoted exclusively to the manu- 
facture of Felt Footwear. Ca- 
pacity 7,000, pairs daily. 
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FACTORY NO. 1 FACTORY NO. 2 FACTORY NO. 4 


i de here. i Y . 
White Shoes are made here Our other White Shoe Factory Amother Felt :@iasik: Factess, 


16,000 square feet. We occupy 24,000 square feet. We occupy 
the top floor. the four top floors. We occupy the two top floors. 





In addition to these four factories, we maintain our 
sales and stock departments at 530 Atlantic Ave., Boston. 


OUTING SHOE COMPANY 


530 Atlantic Avenue Boston, Mass. 
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SERVICE TO JOBBERS 
IS OUR PURPOSE 


Our Boston Office, 207 Essex Street, 
Room 420, will be open every day 
during the summer to meet visiting 


wholesalers. 





Union Stamp 








Wall, Doyle & Daly, Inc. 


with 
%0nve™ BROCKTON, MASS. 
wine ZF root 
HEEL, 
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Wherever, whenever and how- 
ever you see the ‘‘Diamond Hank’’ 
Trademark, let it serve to identi- 
fy positively the Goodyear Welt- 
ing of Standardized Quality. 


BARBOUR 
GROOVED 
ENDLESS 
WELTING 
Made in all sizes, weights and 


colors. Perfected Grooving, and 
the waste-checking scarfed ends. 


Brockton Rand Co. 


Brockton, Mass. 





See our Exhibit 
at the Boston Show 
Booth 43-44-45 
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“Dot Now” MARY | 
is our advice to you : J A N E 
if you want to be sure: 

of getting your share of: , 

these famous MARY: ? U M P S 
JANES. . 


er ) Better Values 


Perhaps you were one 
of the many we had to 
refuse last season. If so, 
don’t miss out this time. 


eH He H 


If you book your order | Lower P rices 


now we can promise 
you 


—more Mary Janes R E T A I L E R S 


—still better Mary Janes 











Get your order in 





—at lower prices than ever 
your jobber’s hands 





at once, or write 





us for the nearest 





one to you who sells 


our MARY JANES 








Lyons and Hershenson, Inc. 
Chelsea, Mass. 


Boston Office im oh 207 Essex Street 








PITTI SUCCRRRRR ea eeeeeeeee LITT iiiiil) Gneeceace PTTTTITITITIIIIIT Li 


July 17, 1920 BOOT AND SHOE! RECORDER 23 


What We Save 


You Can Save Too 


Because We Make Our Own Leather 








We make a WE don’t have to explain the econo- 
specialty of mies we effect by making our own 


Black and 
iciieee Hinata leather. 


alee And it’s good leather, too, a lot better 
Or you may than most manufacturers of medium 


pick your grade shoes can afford to put into their 
own leather. shoes 


As to the shoes, if they weren’t right we 
certainly should not be always running 
at top speed to fill our orders. 


Book Your Spring Orders 
Early. Those Who “Do 
It Now’ Will Be 
the Lucky Ones. 





Buyers In Boston 


May See Our Complete 
Line On Display 
Throughout July 


At Our Salesroom 


207 Essex St. 


GLOBE SHOE 
COMPANY 


Women’s Welt and McKay Shoes 











Factory: Chelsea, Mass. 
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HOWES BROS. @. 


“SOLE LEATHER 


CAPACITY 


Thirteen Tanneries; 2,000,000 
pounds of hides per week. 


TANNED 


from Foreign and Domestic 
Green and Dry Hides- 


HIDE PURCHASING 
OFFICES 


Buenos Aires, Argentina, 
New York City, 
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SELECTED 


in Heavy, Middle and Light 
weight, Various Grades. 


DISTRIBUTED 


in Sides, Backs, Bends, Bellies, 
Shoulders and Heads. 


WAREHOUSES AND 
OFFICES 

ST. LOUIS, 1221 Gratiot St. 

CHICAGO, 229 West Lake St. 


CINCINNATI 
713-715 Main St. 


MILWAUKEE, WIS. 
Cor. 10th and Chestnut Sts. 


LEICESTER, ENGLAND, 
12 DeMontfort Chambers. 




















Boston, Mass. 







Main Office and Warehouse 
321 Summer Street, Boston, Mass. 











FINDERS DEPT. 


CUT SOLE DEPT. 
Oak, Union and Hemlock, 


Oak and Union Cut Soles of 





Uniform Quality, Cut and Sort- 
ed to Standards by Experts. 
Enlarged Capacity and Variety 
of Grades enable us to supply 





TAPS, TOPLIFTS, STRIPS, 
BENDS and BLOCKS. Va- 
riety of selections to meet 
every requirement of the Shoe 


all demands. Repairing Trade. 
MANUFACTURERS TOPLIFT 
FACILITIES 
Large Capacity Prompt Service 
Extensive Range of Styles 
MANUFACTURING PLANTS DISTRIBUTION OFFICES 


Cut l a ham Street Cut Soles - - - 321 Summer Street 
oa Fs ne one eo ea Finders - - - - 321 Summer Street 

a SS mm BOSTON, MASS. 
BOSTON, NEW YORK, CHICAGO, CINCINNATI 


MASS. and ST. LOUIS | 
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2661X—Black Cabaretta 
Oxford, Low walking heel. 
2664X—Same in Tan Side. 
2658X—Same in Brown Kid. 


2668X—B row n Cabaretta 
Oxford, Military heel. 
2652—Same in Black Cab- 
aretta. 


2759—Brown Cabaretta 2- 

eyelet tie, Louis heel. 

— in Military 
eel. 


2751—Patent Chrome 2- 
syeies tie, Louis heel. 
51X—Same in Military 
eel, 
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BIG BUYERS 
ATTENTION ! 





You who buy in large 
quantities—just glance 
at these low cuts for 
women, fine McKays at 


‘2.20 


NET 


Every shoe on this page 
conforms with all that is 
newest in fashion, and 
is indicative of the trend 


of style-demand. 


These are shoes formerly 
sold at from $3.75 to 
$5.00 a pair. 


—USE THE WIRES— 














2686—Brown Cabaretta 
Oxford, Louis heel. 
2651—Same in Black Cab- 
aretta. 


2750—Chrome Patent Ox- 
ford, Louis heel. 
—_o in Military 
eel. 


2757—Black Cabaretta 2- 
eyelet tie, Military heel. 
'56—Same in Louis heel. 


2670—Brown Side Brogue 
Oxford, perforated wing 
tip and quarter Fox, Mili- 
tary heel. 
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ACE CALF 


HE texture of Ace Calf immedi- 
ately tells you its quality is the 
highest. 


And that quality is automatically im- 
parted to shoes which are made of 


Ace Calf. 


Ace Calf is not made just like any. 
other calf leather. We have our own 
particular tannage, which gives it the 
fine, closely knit texture for which it is 
famous. It takes and retains a high 


polish. 


Have your next order made of Ace Calf 
and let it prove its better qualities. 

















Maintains | 

A | 
Standard | 
Reputation 














J. S. BARNET & SONS, Inc. 


Tanneries Salesrooms, 75 South St. 
LYNN, MASS., U.S. A. BOSTON, MASS., U.S. A. 
NEW YORK OFFICE—154 Nassau St. 

CABLE ADDRESS ... “TENRAB” 


























July 17, 1920 BOOT AND SHOE RECORDER 




















U. S. Leather 
Helps Sales 


| JNTELLIGENT buying is the watchword to- 
day. The public is insisting upon real worth 
and honest merchandise. 














War time substitutes for leather are no longer 
found in good shoes. The all-leather shoe is 
demanded and the leather must be of the best 
quality to give good appearance and long wear. 







We have been tanners of highest character sole 
leather for generations. “U.S. LEATHER” 
will be found in most of the best makes of : 
shoes: it is the standard of quality. 






A salesman of shoes has a prime talking point 
if the goods he sells contain soles made of one 
of our tannages. The worth of our leather is 
known world wide. 









The United States Leather Co. 





The United States Leather Co. of Massachusetts 





New York Boston Philadelphia Chicago Cincinnati 
St. Louis San Francisco Liverpool Paris 
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Chicago 


MAIS 


130 N. Wells St. 
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The Original 





TRADE MARK 
REGISTERED 


In Blacks—In Colors 


STRONG AS HORSE 
SOFT AS KID 


Pleases the Wearer 
Profits the Retailer 


Demand the ORIGINAL GLAZED HORSE 
ARISTO KID from your shoe manufacturer 





Manufactured Solely by 


B: D. EISENDRATH TANNING CO. = 


Tannery 
RACINE, WISCONSIN 


Full Gratin 
Glazed Horse 


| HN 


a 




















Boston —— 


195 South St. == 
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The makers of 


The 
Gyravtord Shoe 
Extend a cordial invitation 


To You 
to visit their Booth No. 56 
at 


The Boston Style Show 
Mechanics Building 


July 20-21-22-23-24 


CHARLES A. EATON CO. 


The Sterling Shoemakers of New England 
BROCKTON, MASS. 


BOSTON Salesrooms: 183 Essex St. s ATLANTA Salesrooms: 238 Peach Tree Arcade 
‘NEW YORK Salesrooms: 127 Duane St. DETROIT Salesrooms: 261 Book Building 
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If 
You Don’t Know What 
Leathers are Worth 


If 
You Don’t Know What 
Leathers to Cut 


Come Over to Boston, July 20-24 


= Come to Booth No. 253 at 
= The Shoe Style Show 


anda 


Let’s Talk It Over 


and then 


Let’s All Go To Work 





G. LEVOR & CO.,, Inc. 


Tanners of Cabretas 


Gloversville . Ni. Y. 
ST. LOUIS NEW YORK BOSTON 


STULL UM ic 


f 
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The Small Line With 
the Big Following 


There’s a Barker Brand 
booster in every pair of 
Barker Brand Shoes 
that’s out in service—and 
the wearers are many. 


Reason is that each cus- 
tomer finds in the special- 
ized Barker Brand line ex- 
actly the right type of 


To the dealer this means 
bigger volume, quicker 
turnovers and added pres- 
tige on top of the great 
advantage of better cov- 
ering the work-shoe field 
with less number of pairs 
than you would otherwise 


have to carry. 


shoe for his own specific 


needs. 
Neues Now is the time to send - 
IN STOCK for the Barker Brand sam- 

ples and proposition. 


Men’s Chocolate Elk, Unlined, Wing Tip Blucher, 

USA Last. Heavy half double sole, brass nail fastened, 

re insole, all leather heel. Sizes 6 to 11. 
width. 


HUNTINGTON SHOE & LEATHER CO. 


Manufacturers 


HUNTINGTON, INDIANA 
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What your customers think of its lustrous surface, 


its softness and comfort and its firm fibred strength 
will be credited to your effort to see that they get 


extra good shoe leather. 











Their appreciation of KOSMO KID will repay 











L.AGOOS &CO, Ine 


68-72 SOUTH ST BOSTON, MASSACHUSETTS 


‘Lynn, Mass 


Tannery °° 
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Style No. 32. Gallun’s 26 Russia Calf Bal 
Style No. 66. Same Style in Gun Metal 


Widths AAA to D 


ALWAYS IN STOCK 


Write for catalog showing other desirable 
styles Now In Stock 


_ 
: ea ae ee 


PoC 4 _— = 
vs es I 


4 Visiting Buyers are cordially invited to inspect our 
complete sample line at our Factory and Salesroom 


63 Melcher Street :: :: :: Boston, Mass. 


French Shriner and Urner 
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Taking the Gamble out of the 
Retail Shoe Business 


There’s no element in the 
retail shoe business so 
conducive to uncertainty 
as gambling on the sale 
ability or life of a style. 


If shoe retailers could know pos- 
itively just what would sell, and 
just how much to buy, the dan- 
gerous element of gambling 
would be eliminated. 


No man is wise enough to predict a 
sure seller, but a group of men have 
solved the problem of how to over- 
come this uncertainty. 


Rice & Hutchins (the group of men) 
evolved years ago the policy of mak- 
ing and carrying in stock in nine 
centrally located distributing houses 
a complete assortment of good shoes 
“for the whole family.” 


Right now this “in stock”’ proposi- 
tion offers a sure means to the re- 
tailer of overcoming the difficulties 
peculiar to these unusual times, not 
the least of which is the present poor 
transportation service, which shows 
no signs of immediate improvement. 


Don’t fail to see our display of stock 
samples in Booth 4 at the National 
Shoe and Leather Exposition and 
Style Show in Boston, July 20—24. 


Rice & Hutchins, Inc. 


10 High Street, Boston, U. S. A. 


EXPOSIMNON —ae 


TYLE SHOW, 
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